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China E-Commerce Organic Sales Data

Source: Kung Fu Data

E-commerce in China is the fastest growing retail mechanism in the country. More and
more tech savvy customers are demanding organic products through this new sales
channel. The enclosed report provides insight on what's trending in organics for the

product categories listed below.
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For questions about this information please contact Monique Marez at mmarez@ota.com.
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REPORT GUIDE

Each report in this series is ten pages long and follows the same type of information and order for each
product category. If you would like the individual excel version of a particular category please send a

request via email to mmarez@ota.com.

Page 1 Key Searches per day
Page 2 contains statistics on the number of times the product category key word was searched over the
January 1, 2014 — January 25, 2016. In some cases, there the key word translation into English is not

identical to the English description however, our analysts ensure it was for the same product type.

Page 2 Comparing Organic and Non Organic Key Word Search Trends
Page 2 provides comparison of category searches between organic and non-organic versions of the product
category. This is useful to understand how important “organic” is as a characteristic over the product

category itself.

Page 3 Industry Sales
Page 3 shows the monthly sales of the product category in RMB. The table provides the annual growth

rate in the last cell.

Page 4 Transactions by Price Range

Page 4 shows how many purchases were made for the product category in a particular price range. For
example, how many purchases were made of products costing 500 RMB, v. 1000 RMB, v. 1500 RMB. The
"high quality products” indicator explains how many products in that price range have enough customer

reviews to receive a high quality category designation.

Page 5 Top 10 Organic Products
Page 5 shows the top 10 organic products in the category based on sales volume over a 30 day period. The

page contains an image, description, price, sales volume, information about the top seller, and user saves.
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REPORT GUIDE (continued)

Each report in this series is ten pages long and follows the same type of information and order for each
product category. If you would like the individual excel version of a particular category please send a

request via email to mmarez@ota.com.

Page 6 #1 Selling Product

Page 6 provides more detailed information about the number one selling product in the category.

Page 7 Taobao #1 Store Analysis

Page 7 shows information on the number 1 online store housed under the Taobao platform for e-
commerce in China. Taoboa is a key play for CPGs in China and often drives the trends of all over e-
commerce sites. This report provides information on the “store” including number of skus in the product

category, prices, sales volume, and operational data.

Page 8 Taobao #1 Selling Product
Page 8 is similar to page 6 except this information is specific to the Taobao platform. It also includes

ingredient description and shelf life where applicable.

Page 9 Searcher Location Statistics
Page 9 indicates top searcher provinces and cities. Where are customers searching the term the most? This

helps strategize hyper local marketing.

Page 10 Searcher Demographics

Page 10 provides details on the searcher, including gender, name, age, and socio-economic category.
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Project OTA Organic Data

Category:|Fruit and Vegetable- Apple (organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)

Keyword:|H#ER (Organic Apple)
Period:|Jan 1, 2014 - Jan 1, 2016

EHHLER (Organic Apple) Daily Keyword Searches

2014.01.01 - 2016.02.03

Searches/day

03-03 0e-11 09-19 12-28 04-07 07-16 10-24 02-C

mm/dd/2014 mm/dd/2015

Period
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Project OTA Organic Data

Category:

Fruit and Vegetable- Apple (organic)

Report:|Apple, Organic Apple Search Trends

Tmall
Category:

KPR B B/ & (Aquatic Product And Meat /Fresh
Vegetables And Fruit / Cooked Food)

A

Period

Apple Search index (non-organic)
FEEBWR

Category

i

Search

AS Eﬁﬁ/\%{ﬁ

“Search
Index

Click
Index

RERB&SEE

Click Index
Proportion

Click
Ratio

(nr ) Ui Proportion
Oct-15[Z 8 (Apple) 9,824 99.2% 15,832 99.5% 5.3%
Nov-15|% & (Apple) 18,339 99.7% 30,961 99.8% 10.8%
Dec-15|% £ (Apple) 11,736 99.6% 19,289 99.8% 6.2%
3 Month Average 13,300 99.5% 22,027 99.7% 7.4%

Organic Apple Search Index

A

Period
(mm/yy)

e =E=t

Category

Oct-15|FEE-FH (Apple -Organic)

REAS

Search
Index

399

RO AR
H
Search

Index

Proportion
99.8%

Click
Index

862

RERESEE

Click Index
Proportion

99.9%

Click
Ratio

80.6%

Nov-15|#E-F 41 (Apple -Organic) 472 99.8% 982 99.9% 85.9%
Dec-15|FE£-F 4l (Apple -Organic) 752 99.9% 1,237 99.9% 56.1%
3 Month Average 541 99.8% 1,027 99.9% 74.2%
Non-Organic & Organic Search Organic only Search Index
20,000 Index 800
18,339 752
700
15,000 600
g 6500 2
© ©
c o 736 ¢
_E0,000 9874 —— R (APPiLle %400
E ’ 5300 —o—ZER-HH (Apple -
5,000 ——FERHH (Apple | 00 Organic)
-Organic)
100
399 472 -6 752
Oct-15 PerioHOV'ls Dec-15 Oct-15 Period Nov-15 Dec-15

Organic vs. Non-Organic

Organic

4.1%

Organic vs. Non-Organic

Non-Organid

95.9%
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Project OTA Organic Data

Category:|Fruit and Vegetable- Apple (organic)

Report:|Apple Industry Sales (total organic + non-organic)

Apple Industry Sales (total organic + non-organic)
1,400,000
1,200,000 /
= 1,000,000 /
2 /
?3/ 800,000 /
% 600,000
Q
8 400,000 /\ /
200,000 \/\/_/ / \ ‘/\/
0 : ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
\b( \b‘ \b‘ N \b‘ \»‘ \(O \(0 \(0 \6 \‘3 ’\(0
\OQ\ é\ R o*\ s°\ %eQ\ %04\ \OQ\ & o*\ §°\\ @Q\ %04\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 68,527
Feb-14 40,614
Mar-14 86,252
Apr-14 72,568
May-14 60,688
Jun-14 38,855
Jul-14 63,943
Aug-14 79,122
Sep-14 122,333
Oct-14 189,702
Nov-14 293,573
Dec-14 498,519
Jan-15 314,116
Feb-15 166,427
Mar-15 212,642
Apr-15 237,972
May-15 260,486
Jun-15 250,633
Jul-15 203,543
Aug-15 250,771
Sep-15 404,908
Oct-15 602,058
Nov-15 827,867
Dec-15 1,270,690
2014 Total 1,614,696
2015 Total 5,002,113
Annual Growth Rate 209.8%
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Project OTA Organic Data

Category:

Fruit and Vegetable- Apple (organic)

Report:

Transactions by Price Range

Period:

Dec., 2015

HrigXig BRE HETMEY =RENH
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 10,927 311 221
¥10-20 12,476 1,194 132
¥20-50 51,253 9,970 369
¥50-100 26,026 10,000 170
¥100-150 1,789 1,265 25
¥150-200 3,279 3,358 15
¥200-300 18 21 1
¥300-400 - - -
¥400-500 > > >
¥500-600 > > >
¥600-700 - - -
¥700-800 > > >
¥800-1000 38 223 1
Fruit and Vegetable- Apple (organic) Transactions by Price Range
Fruit and Vegetable- Apple (general)
Transactions by Price Range
60,000
- 50,000
2
5 40,000
(O]
E 30,000
S
c 20,000
i)
& 10,000
[%2])
c
g _
= o o o o o o o o o o o o o
- N [Te) o [Te) o o o o o o o o
o = < Y - BN @ ¥ Lo © ~ ® S
* gy § 8 8 8 8 8 8 8 8 8 o
oy ¥ S 8 3 0% £ § 08
Price Range (RMB) *
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Project OTA Organic Data

Category:|Fruit and Vegetable- Apple

Report:|Top 10 Products

stage:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

Product Name

(Translation) Volume

Seller's
Account

Rati R tati L \il
NET ating eputation | Location

Location

(Translation)

Bookmarks

f t [EHh=RE)] REFER  (Wangxiaoer orchard) Yantai
1 A, KEFEFRMBLS L apple Qixia Fuji apple fruit 55 34,286
| EBIZ FERAHL0T MR fresh organic free shipping 5kg
v Nongfuguoyuan authentic
_ s &ﬁﬂtﬁ%*% i Yantai, Shandong frost Fuiji
2 = iiq;j:sc)l’:z;ﬁtﬂ?ﬁ;? Apple original ecological 5 35.8 11,767
e e e pounds loaded with fresh
% organic fruits
FRREER Wifs2 % 5 Frost Yantai Qixia Fujiapple 5
3 Fr AR L AR R A AL e pounds shipping Shandong 34 3,736
KRR DAL organic farm fresh fruit
. N Tianshui Cattle Apple fresh
357](454:2&%%)?%5‘&%5 organic fruits sweet baby pink
4 HKREEWERER R o S 39 4,984
I fruit crisp Red Delicious
" Christmas Ping Sheng Fuiji
8L TESE ) | T E AL Luochuan Fuji organic farm
- il fresh fruit shipping 10 pounds of
5 REKKRL0JTELMEHE L AR . 59 4,263
WA £ UK DR candy hearts Apple wins,
o Yantai, Shandong
STy ~.  Fresh apple fruit farm Dasha
3
ﬁﬁ.t.yﬁﬁjmjf*%?g% organic Fuji apple candy heart
6 AHIKBEDIETFERI0 N 48 4,779
2 A T 10 pounds loaded shipping
special wholesale
W a2 k@ iR Yantai Qixia Fuji apple fruit fresh
- aF = E2N .
7 EAETENGERER Wig:ga’]:‘tfy"’t"o";gf;‘r'ze 34 1,901
d SRS
#R I NZE B shipping
S =+ Shanxi heart candy apple Fuiji
: KEDER LA j:jl.r apple apple natural organic
8 R RAF LN RA S ) 39 2,592
= Bl 7E BALY fruits freshly Abstract New
o Year's gift
- N Fresh fruit orchard Wangxiao
(En=g@) giekse 07 w
9 FRUAMEMBANS | 1702 FerTond S S0 6o 2,648
F10/TEBHE R K shipping 10 pounds
ERFRTARINL
ERIWAMEBERESERN  Authentic Qixia Yantai apple
10 B RUKRARAKELL  fresh apple fruit natural organic.  69.8 2,387
BLXERANIE Fuji apple
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=000 4.8 WHRRAE
ww
R*st 47 WHRES
o
REFER_ TR
AL 4.7 WHREAS
kil
Higg 4.8 HRARK
o
c_552377 o
540 48 BREEZ?
hidedaladid
a2 48 STFRM
ik
signroom 4.9 WHRAS
il d
ESE i -
me21 | 4° WEEES
w
%000 4.8 WHRRAS
ww
1RE K '
o 48 WHREE
5Top 10

Yantai,
Shandong

Yantai,
Shandong

Yantai,
Shandong

Tianshui

Yan'an

Xuzhou

Yantai,
Shandong

Shanxi
Yuncheng

Yantai,
Shandong

Yantai,
Shandong

26,528

1,462

1,052

4,028

6,910

3,522

218

1,878

2,780

4,554

209,090

70,558

7,539

15,838

39,557

30,263

10,759

20,310

24,944

34,215

12.69%

2.07%

13.95%

25.43%

17.47%

11.64%

2.03%

9.25%

11.14%

13.31%

21,951

1,896

698

2,225

4,151

3,974

965

995

1,286

1,934
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Project OTA Organic Data

Category:|Fruit and Vegetable- Apple (organic)

Report:|#1 Product Page

(Wangxiaoer orchard) Yantai apple Qixia Fuji apple fruit

Product : A O
roducts name fresh organic free shipping 5kg

[EAZFE] #EF AR LFERSEOETFRAII0R
=L
20ISEHRILS , SEAEATIER , EFTSETEH

o5, BT S RS

e, TR

fits  ¥15e.80 21558 24298
Bitde  Ben
==t ¥55.00

Bt WFRE £ 2B - ERELHET

nE 1+ reEEmsH)
SrEpEE
=it B =i g8 EEEEd § sEEsi (P Sewn
ELT] HESHEERES, TERIEEREET
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Project OTA Organic Data

Category:|Fruit and Vegetable- Apple (organic)

Report:|Taobao Organic Apple #1 Store Analysis

& ( Store) |E/h=H[H(Wang Xiao Er Orchard)

EIREEEE
(Seller's Account Of Wangwang)

JE = DL SKUs|13

=000

FFE#E Location| il Z/H & (Yantai,Shan Dong )

BIFERTE Store Launch|11/29/2006

E/M_RE(Wang Xiao Er Orchard) Store Quick Facts

s N ' R
ALORHEA 4,208,100 | B3ORHE Transaction Volume 67,517| Average Selling 623
Sales Volume Last 30 Days RMB In Last 30 Days (Units) .
Price (RMB)
% I
EHRMEE ¥ HEEE Daily Average A0 H I
. 140,300 . - 2,251 | Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
ik Hy38.61

59. 37CE MU &L (5 EE82. 34%, OBYfE IO ALE0. 00%, H 44304 LU T IReH &5 DL0fF &5 ELo. 00%, F 5 b T3 D9tk 5 EL69. 2
3%

ZEHIE Operational Data * The transaction volume ratio of the products in price ranges ¥38.61~¥ 59.3 is 82.34%

* The percentage of products with 0 transaction volume is 0%

* There are 0 SKUs of products with monthly transaction volumes less than 30 units, 0.00%of SKUs

* There are 9 SKUs of products that sold more than one thousand units, representing 69.23% of SKUs

Product Price Range vs. Number of SKUs Analysis

MI&EE (7T) [GLTE . o &Ik LAl E0ORHE () & LI SE30RHEM S&HLLH
. Number Of . . Transaction Volume Transaction Sales Volume In .
ISR REREE (A1) Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days I LEND
9.0 ~ 34.65 2 15.38% 684 1.01% 22726 0.54%
38.61 ~59.3 6 46.15% 55591 82.34% 3112406 73.96%
68.31 ~ 78.21 3 23.08% 5899 8.74% 425126 10.10%
119.0 ~ 139.0 2 15.38% 5343 7.91% 647877 15.40%

Unit Sales vs. SKU Volume Analysis

HEER (fF) AmNE o S0E LA WORMER () S ELEH AE30RHEH SEEEEA

SalesRangelnits) Number Of OlanityRats Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) Volume Ratio Last 30 Davs Ratio

30 ~ 199 1 7.69% 38 0.06% 342 0.01%

200 ~ 499 0 0.00% 0 0.00% - 0.00%

500 ~ 999 3 23.08% 2068 3.06% 137,822 3.28%

1000 ~ 2999 3 23.08% 5899 8.74% 425,126 10.10%

3000+ 6 46.15% 59512 88.14% 3,644,844 86.61%

1b KFD OTA 41 Apple 20160203.4.xIsx .7#1 Store 7110
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Project OTA Organic Data

Category:

Fruit and Vegetable- Apple (organic)

Report:

#1 Product Analysis

Product's name:

(Wangxiaoer orchard) Yantai apple Qixia Fuji apple fruit
fresh organic free shipping 5kg

Price: ¥55
Sales Volume In Last 30 Days: ¥1885,700
Daily Average Sales Volume: ¥62,900
Transaction Volume Last 30 Dfays 34286
_ _ (units):
Daily Ave Transaction Volu_me 1143
(units):

#1 Product Details

=L 3

% » iB

[EATFHE] HEFFAEFHLFREIE T FREFI0A

1155

ETSETERLTRSN, TomasE

21958 24208

Rifthit HE#T

AR VE IR Production license number:
I bR Product standards:

| % Make:

S hk: Address:

ST VW Manufacturers Contact:
[ Ingredients:

S WiRr Storage:

LR 3 Shelf life:

BN Food additives:

15 4kg Net weight: 4kg

ey 2 Hoft

Packing: Other

Fr i R WK

Food types: primary agricultural products

[FII IR 552 T3 24 /)N Pt ik B
[

City services: city 24 hours logistics delivery

1b KFD OTA 41 Apple 20160203.4.xIsx
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Project OTA Organic Data

Category:

Fruit and Vegetable- Apple (organic)

Report:

Searcher Demographics

Keyword:

HHLER (Organic Apple)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

MBEEL

Most Popular Search Provinces

Most Popular Search Cities

1[{BeiJing 11|GuangXi 1[{BeiJing 11|WuHan
2|ShanXi 12|TianJin 2|ShangHai 12|YangZhou
3|ShangHai 13]Fudian 3|BaYanzZhuokr 13|Taizhou
4|ZhelJiang 14|HaiNan 4|HeYuan 14{Shenzhen
5|JiangSu 15|SiChuan 5|XianYang 15|NanNing
6|ChongQi 16/ShanDong 6|Changzhi 16|WenZhou
7|HuBei 17|GanSu 7|ZhenJiang 17|XiAn
8|HuNan 18|HeBei 8|ChangZhou 18|ChangSha
9|GuangDong 19]HeNan 9|NingBo 19|HangZhou
10 |JiangXi 20 |AnHui 10 |[NanJing 20 |Beiding

1b KFD OTA 41 Apple 20160203.4.xIsx

.9 Dem Location
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Project OTA Organic Data

Category:

Fruit and Vegetable- Apple (organic)

Report:

Searcher Demographics

Data Source

TaoBao Index (PC Search Only)

Gender Distribution

Gender Percentage

Male

46.0%

Female

54.0%

Searcher Gender

Social Class Distribution

Lower 0.6%
Lower-Middle 4.3%
Middle 41.2%
Middle-Upper 35.8%
Upper 17.8%

1b KFD OTA 41 Apple 20160203.4.xIsx

50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

Age Distribution

Age Percentage
18-24 10.1%
25-29 22.8%
30-34 21.7%
35-39 15.5%
40-49 20.9%
50-59 6.6%
>59 2.4%

Searcher Age

>59

Searcher Social Class

41.2%
35.8%

17.8%
0.6% 4.3%
o7 —
Lower Lower- Middle Middle- Upper
Middle Upper
.10 Dem Age
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Project OTA Organic Data

Category:

Processed Products - Baby Food

Report:

Search: Keyword Trends

Data Source:

TaoBao Index (PC Search Only)

Keyword:

HHHEIE (Organic Complementary Mash)

Period:

Jan 1, 2014 - Jan 1, 2016

Notes:

Chinese users do not typically search 'baby food' directly.
They typically search 'Powered milk', 'Cheese’, 'Teething
cookies' . 'Imported baby food' etc. Data here focuses on
mashed baby food in a jar. Daily key word searches for
'‘'Organic Complementary Mash'.

* Known in the US as products like Gerber jar baby food or
similar

AHHEBIE (Organic Complementary Mash) Daily Keyword Searches

e BEERE

Searches/day

2014.01.01 - 2016.01.25

03-22 06-27 10-01 0104 04-11
mm/dd/2014

Period

2 KFD OTA 21 Baby Food 201601203.1.xIsx .1 Search

07-16 10-20 01-2

mm/dd/2015

1/10



. .
/(KL_:.'":(.;;- Fu Data

Project OTA Organic Data

Category: |Processed Products - Baby Food

Report: Complementary Mash, Organic Complementary Mash Search Trends
Tmall WK /A /E 3R/ E A (Milk Powder/Complementary/Nutrition/Snack)
Category:

Chinese people typically would not directly search "Organic
Complementary Mash", however, if they search Complementary Mash
and there is an organic option, there is a good likelihood that they
would select it.

Notes:

Complementary Mash (non-organic) Search Index

AR REAS REAES mame AsRgal RS
search  °CM  cjick  Clickindex  Click

Category Index . .
(mm/yy) Index . Index Proportion Ratio
Proportion

Oct-15|4i &8 (Complementary Mash) 6,079 97.4%| 11,923 98.8% 56.9%
Nov-15[4ti &8 (Complementary Mash) 5,513 97.9%| 11,090 99.1% 50.0%
Dec-15[4i &I (Complementary Mash) 4,778 98.3% 9,187 99.1% 47.8%

3 Month Average 5,457 97.8% 10,733 99.0% 51.5%

Organic Complementary Mas *** Searches for Organic Complementary Mash are too low to measure. No data available.

) HEEH REAS REAEE qaaE RERmst REE
Period Catedor Search Sli‘;‘th Click Click Index  Click
(mm/yy) gory Index Index Proportion Ratio

Proportion
Oct-15|f HlAtH &k (Organic Complementary Mash) n/a n/a n/a n/a
Nov-15|F#LHE B (Organic Complementary Mash) - n/a n/a n/a n/a
Dec-15|F#LEHEE (Organic Complementary Mash) - n/a n/a n/a n/a
3 Month Average - n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
7,000 1
6,000 513 1
6,079
g >000 4778 %
2 4,000 —.— i 21
§ 3000 (Complementary § o S—HNAHRIE
3 ash R 5 (Organic
a 2,000 %*ﬂgﬁﬁ;ﬁ, (Organic = & Complementary
Complementary 0 Mash)
1,000 Mash) -
— — ®- - - — o ®- -
Oct-15 Period Nov-15 Dec-15 Oct-15 Periodl\lov'ls Dec-15

Organic vs. Non-Organic
Search
Organic
0%

Organic vs. Non-Organic
Organic 0.0%
Non-Organic 100.0%

Non-
Organic,
100.0%

2 KFD OTA 21 Baby Food 201601203.1.xIsx .2 Org Search 2/10
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Project OTA Organic Data

Category:|Processed Products - Baby Food

Report:|Complementary Mash Industry Sales (Baby Fooq

Keyword: Complementary Mash (organic +

Note: .
non-organic)

Complementary Mash Industry Sales (Baby Food)
300,000

250,000 — \

200,000 N\ / \

[aa]
g /_\/ D
g 150,000 - \/
}
§ 100,000
50,000
0 T T T T T T T T T T T
N N N > > > N ) Ne) Ne) ) Ne)
\)0(\\ o*\ \4\0\\\ \0\\ CDGQ\ %O\\\ \00\ \A\Og\ @‘5\\ \0\\ ,_)@Q\ e04\
Period (mm/yy)
Period Sales
‘ (mm/yy) (RMB)
Jan-14 136,724
Feb-14 126,952
Mar-14 144,567
Apr-14 156,192
May-14 161,703
Jun-14 171,602
Jul-14 184,590
Aug-14 187,507
Sep-14 177,584
Oct-14 173,833
Nov-14 183,270
Dec-14 189,471
Jan-15 220,967
Feb-15 165,081
Mar-15 225,440
Apr-15 244,243
May-15 253,479
Jun-15 260,789
Jul-15 266,436
Aug-15 269,498
Sep-15 242,838
Oct-15 196,587
Nov-15 191,278
Dec-15 193,179
2014 Total 1,993,995
2015 Total 2,729,815
Annual Growth Rate 36.9%

2 KFD OTA 21 Baby Food 201601203.1.xIsx .3 Sales
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Project OTA Organic Data

Category:|Processed Products - Baby Food (non-organic)

Report:|Transactions by Price Range

Period:|Dec., 2015

Note:|Keyword: Complementary Mash

Non-Organic Transactions by Price range

HrigXia HRZE HETIRE EERENH

Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 23,889 578 297
¥10-20 48,960 2,721 1,120
¥20-50 98,920 10,000 1,889
¥50-100 10,067 2,572 144
¥100-150 6,588 3,009 82
¥150-200 2,941 1,783 45
¥200-300 728 641 17
¥300-400 305 334 3
¥400-500 334 591 4
¥500-600 383 717 3
¥600-700 64 147 1

¥700-800 = = =

Processed Products - Baby Food (non-organic) Transactions by Price Range

120,000
__ 100,000
2
5 80,000
(]
€ 60,000
S
< 40,000
S
@ 20,000
(2}
c
© i -
= o o o o o o o o o o o o
— N Te) o [Te] o o o o o o o
o o o iy N o\ @ < Lo ©@ ~ ®
> — N o o o o o o o o o
H > [Te) o wn o o o o o o
S — — N ™ < [Te) © N~
> H > > H H > >

Complementary Mash Transactions by Price Range
(non-organic) Dec 2015

Price Range (RMB)

2 KFD OTA 21 Baby Food 201601203.1.xIsx

A Tx by Price
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Project OTA Organic Data

Category:|Processed Products - Baby Food

Report:[Top 10 Organic Products

Period:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016
Note: |Keyword £ #lifi i (Organic Complementary Mash)

eme| om | @m | mes | | wm | ovsn |was | o

Seller's el
Product Name Sales Seller Seller Seller Location .
Product Name . Account . . . . | Bookmarks | Reviews .
(Translation) Volume Name Rating Reputation | Location | (Translati k Ratio
on)

*hkEE Zinc supplementation of beef imported
| T ] :
1 Lihipp’}: /41725 52| from Germany hipp mash Xi Bao baby | g 2,018/ lostcotton 2.9 Jtm Beijing 8,872 200276 4.43% 1,480
REFENREILE food supplement infant meat mash
. WlbaH organic Anti-Allergy 4 months
oW
o sz Germany imported Hipp Organic Anti-
L[] J 34k T Hipp A AL - .
- .. . Allergy beef mash tender baby infant corizhan11 .
A iR 2 AR S o
2 /du/ j{J{LAz \ LJ;{L.' | i (e S B SR L e 19 1,284 18 4.9 = Beijing 4,126 75,827 | 5.44% 1,902
EH T R LBUE Bk e
PRIeY
RERE s e British imports of baby food United
3 Kitchen & 5 68 2 B L £ supplement mash Ella's Kitchen Ella 15 5,102 | /NEHhxdd 4.9 xEE Kingdom 1,702 11,898 14.30% 678
W fehen = ) ,“ff ! kitchen organic puree 9
P LAV A e
NATRHT MK s w
R ey | ST TRl ve i
4 I a PEREEEEILAMRE | (oo Ami?'A”ergy biif prrd ironys 32 984/ lostcotton 4.9 E%q Beijing 118 1814 650% 233
e84 H 4k S
iy
/I (Little
Freddie) - A% (Little Freddie) beef and vegetables yangyaqin2 - Shenzhen, o
° JUEH I BRI L L mud mud EU organic baby food 265 1,055 003 49 aresl Guangdong 500 2794 17.90% 268
i supplement imported
w
i i s | M9 commeneray cedng s
6 = SR A TRAN salmongmash4months gr e 245 665 lostcotton 4.9 = Beijing 222 3,384, 6.56% 374
M - Zh7
AVLE #h3EDHA supplemental DHA
fimenl i ﬁ
TS
6% 6 bottles imported from Germany hipp
[ hippF A HIP Beef Mash HiPP baby food . o
v Phf i A 2 )47 | supplement infant meat mash organic 109.8 469 lostcotton 4.9 El2 Beijing 306 3,440 8.90% 469
Pl oMk Anti-Allergy iron zinc
oW oe
s YR Xi Bao German original imported
Bl A . organic Anti-Allergy beef mash baby . . Fuzhou,
@ 0 2y ST4T4THAS 5 W 0
8 Sl IL R |y high ifon supplement mash puree 18 983 | T LIHE 4.9 SIE N Tenms 2,444 80,015, 3.05% 600
4 months stage 1
oW
Germany imported chicken mash Hipp corizhanil
9 Organic Anti-Allergy baby infant food 25.88 515 18 4.9 Ela: Beijing 822 19,224  4.28% 672
supplement nutrition security in stage 1
oW oe
Germany Xi Bao organic chicken mash Fuzhou
10 4 months baby food supplement Xi 19 655 | LA A1 HIE 4.9 STEE N Jiangxiv 812 29,773 2.73% 331

Bao baby mash iron zinc imports

2 KFD OTA 21 Baby Food 201601203.1.xIsx .5Top 10 5/10
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Project OTA Organic Data

Category:

Processed Products - Baby Food

Report:

#1 Product Page

Product's name:

Zinc supplementation of beef imported from Germany
hipp mash Xi Bao baby food supplement infant meat
mash organic Anti-Allergy 4 months

Notes:

Shows #1 Seller of Organic Complementary Mash.

BilREYRik
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FIM
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Project OTA Organic Data

Category:

Processed Products - Baby Food

Report:

Taobao store Organic Complementary Mash
#1 Store Analysis

J& fi(Taobao Store)

TEE BB KWELEPeanut Mom Global
Buys Infant&Mom Store)

Z{EIERE
(Seller's Account Of Wangwang)

lostcotton

JE = D1# SKUs

213

FATEE#X Location

1Lz ( Beijing)

B/ 8 Store Launch

9/15/2006

1E4 B8 2 KM B 2 [E(Peanut Mom Global Buys Infant&Mom Store) Store Quick Facts

EH4R Operational Data

i TR H
EI0OREER SE30R44E Transaction )
sales Volume Last 30 Days RMB 34418001\, 1ume In Last 30 Days (Units) 129,354|  Average Selling 266
Price (RMB)
2 M
T AHER SE¥ R EE Daily Average iEIOR M N
. 114,700 . > 4,312 |Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
MmERL2 ~

4.970F VU R H21.51%, OfY &% U0 5 H60.00%, H#430M4: LA KA & % 194 5 109.09%, H 4 FF = N34t
17 E616.27%

* The transaction volume ratio of the products in price ranges ¥1.2 ~¥4.9is 21.51%

* The percentage of products with 0 transaction volume is 0%

*There are 19 SKUs of products with monthly transaction volumes less than 30 units, 9.09% of SKUs

* There are 34 SKUs of products that sold more than one thousand units, representing 16.27% of SKUs

Product Price Range vs. Number

of SKUs Anal

MIEEE (7T) AmE o ¥ E RI0RHE () & SHELE G JEIORAEM & FLLH
. Number Of . . Transaction Volume Transaction Sales Volume In .
TR REER () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days UEEY FEWD
1.2~49 10 4.78% 27830 21.51% 68891.58 2.00%
5.0 ~29.9 115 55.02% 63998 49.48% 1352037.54 39.28%
31.8 ~ 58.0 41 19.62% 28536 22.06% 1099509 31.95%
59.0 ~79.9 18 8.61% 5425 4.19% 377161.56 10.96%
89.8 ~110.0 12 5.74% 1319 1.02% 133314.4 3.87%
118.0 ~138.0 4 1.91% 877 0.68% 120406 3.50%
139.9 ~ 389.0 9 4.31% 1369 1.06% 290483.3 8.44%

Unit Sales vs. SKU Volume Analysis

HEEE (#) AmNE o 0= Ll EI0RHE (D o SHELE I 30O RHER G S &LLH

sales Range (Units) Number Of S E Transaction Volume Transaction Sales Volume In Total
g Products d In Last 30 Davs (Units) Volume Ratio Last 30 Davs Ratio

0 0 0.00% 0 0.00% 0 0.00%

1~29 19 9.09% 290 0.22% 22478.6 0.65%

30~ 199 69 33.01% 7560 5.84% 336318.7 9.77%

200 ~ 499 63 30.14% 19346 14.96% 735450.28 21.37%

500 ~ 999 24 11.48% 16788 12.98% 528197.22 15.35%

1000 ~ 2999 26 12.44% 43115 33.33% 1026191.88 29.82%

3000+ 8 3.83% 42255 32.67% 793166.7 23.05%

2 KFD OTA 21 Baby Food 201601203.1.xIsx
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Project OTA Organic Data

Category:|Processed Products - Baby Food
Report:|Taobao store Organic Complementary Mash #1 Product Analy
Price: ¥19.9
Sales Volume In Last 30 Days: ¥40,200
Daily Average Sales Volume: ¥ 1338.61
Transaction Volume Last 30 Dfays 2018
(units):
Daily Ave Transaction Volume (units): 67

- T R O hippF RETEHARE TR ILA VIR
* +0
BSREIH-PITE r— B
amian | s

HhiERrek | TERRER | IFSERE

#1 Product Details

B iR iFl(Food Additives)

£ (None)

1 3

1= (Item Number)

6010

[tk (Site)

Georg-Hipp-Str. 7

figi& /3% (Storage)

itz TR T8 (Store in a cool dry place)

HAEME (Packing)

%t (canned)

7Tt (Origin)

H{th(Other)

I~ % (Company Name)

HiPP GmbH & Co. Vertrieb KG

fd¥l R (Ingredients)

FR4A1%, K, KRk, i 0.8%, E4lE¥iE(Beef 41%, water,
rice, canola 0.8%. Fine food mash)

ERER (For ages)

44 A LI (full stage)

iERAMER (Application Stage)

4 Bt (full stage)

{&GEA (Expiration Date)

360

2 KFD OTA 21 Baby Food 201601203.1.xIsx
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Project OTA Organic Data

Category:

Processed Products - Baby Food

Report:

Searcher Demographics

Keyword:

AHHEIE (Organic Complementary Mash

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

EHFEE(TGI)

Most Popular Search Provinces

[En

BeiJing

ARG

3

GuangDong

N

HeNan

4

HeBei

2 KFD OTA 21 Baby Food 201601203.1.xIsx

Most Popular Search Cities

1|BaoDing 5[ShangHai City
2|GuangZhou 6/ShaoXing
3[zhengzhou 7|HuangGang
4|Beiding City 8|n/a

.9 Dem Location
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Project OTA Organic Data

Category:|Processed Products - Baby Food

Report:|Searcher Demographics

Data Source:|TaoBao Index (PC Search Only)

Keyword: H HL4H & (Organic

Note: Complementary Mash)

Gender Distribution

Gender Percentage

Male 0.0%

Female 100.0%

Searcher Gender

Female
100%

Social Class Distribution

Age Distribution

Age Percentage
18-24 0.0%
25-29 13.2%
30-34 86.8%
35-39 0.0%
40-49 0.0%
50-59 0.0%

>59 0.0%

Searcher Age

40-49 559 >59

Searcher Social Class

0fH —
Social Class Percentage 100.0%
76.3%
Lower 0.0% 80.0% -
Lower-Middle 0.0% 60.0% -
Middle 0.0% 40.0% -
: ; 23.6%
Middle-Upper 23.6% 20.0% -
0.0%
Lower Lower- Middle Middle- Upper
Middle Upper
2 KFD OTA 21 Baby Food 201601203.1.xIsx .10 Dem Age

10/10



L)
/6@1"19 FuData

Project OTA Organic Data

Category:

Dairy - Cheese

Report:

Search: Keyword Trends

Data Source:

TaoBao Index (PC Search Only)

Keyword:

Cheese

Period:

Jan 1, 2014 - Jan 1, 2016

Notes:

Most cheese sold on line in China are imported
and most of those are organic. Only in a few
China provinces produce cheese. Although
cheese was not part of the Chinese diet, more
people have been eating it lately. The data in this
section searched cheese as a category.

Cheese Daily Keyword Searches

2014.01.01 - 2016.01.30

Searches/day

0z-27 0g-07 09-15

12-24 04-03

Period

3 KFD OTA 33 Cheese20160203.1.xIsx .1 Search

0712

10-20

i
£ad
o

P
[{=]
=

fd

01-
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Project OTA Organic Data

Category: [Dairy - Cheese

Report: Cheese, Organic Cheese Search Trends

Tmall

Grain,Oil,Rice,Flour/North South Dry Goods/Condiment
Category:

Chinese searchers do not specifically search for Organic Cheese and
Notes: Organic Cheese search date is low/unavailable. However, when
cheese is searched, it is often imported and organic.

Cheese Search Index

EE KB REAS REARS some Aoxmsats ASE
Period Search search Click Click Index Click
(mm/yy) Category Index e Index Proportion Ratio
Yy Proportion P
Oct-15|Cheese 412 99.4% 742 99.5% 25.1%
Nov-15|Cheese 493 99.2% 882 99.5% 26.3%
Dec-15|Cheese 588 99.4% 1,058 99.7% 26.9%
3 Month Average 498 99.3% 894 99.6% 26.1%
Organic Cheese Search Index * Direct search volume too low. Data not availa

A# EEAWR REAS £ RERE RERBSE REHXR

Period Categor Search Click Click Index Click
(mm/yy) gory Index Index Proportion Ratio

Oct-15|Organic Cheese n/a n/a n/a n/a n/a
Nov-15|Organic Cheese n/a n/a n/a n/a n/a
Dec-15|0Organic Cheese n/a n/a n/a n/a n/a
3 Month Average| n/a n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
700 1
600 588 1
x 500 x
- 5
£ 400 712 e
< ==@==Cheese <
2 300 2 9
b o «=@= Organic Cheese
v 200 n
==@==Organic Cheese 0
100
o= o= - - - — o= < -
Oct-15 BQP’F&& Dec-15 Oct-15 blgyl—&a Dec-15

Organic vs. Non-Organic

Search
Organic
Organic vs. Non-Organic Q 0%
Organic 0.0%
Non-Organid 100.0%

Non-
Organic,
100.0%

3 KFD OTA 33 Cheese20160203.1.xIsx .2 Org Search 2/10
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Project OTA Organic Data

Category:

Dairy - Cheese

Report:

Cheese Industry Sales

60,000

Cheese Industry Sales

50,000

S 40,000
& /\/
g 30,000 — ,/\——\\//\\/
w
§ 20,000
10,000
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
N A N N N N\ N\ N ) N
0*\ \0\\ %@Q\ %o‘\\ \o‘\\ @0\\ S\O\\\ \\5\\ c_)(?;Q\ %04\
Period (mm/yy)
Period Sales
((001007A%%) (RMB)
May-14 30,201
Jun-14 29,940
Jul-14 31,259
Aug-14 27,068
Sep-14 27,227
Oct-14 28,397
Nov-14 34,373
Dec-14 32,458
Jan-15 32,954
Feb-15 22,312
Mar-15 32,897
Apr-15 27,355
May-15 30,197
Jun-15 30,530
Jul-15 35,258
Aug-15 36,905
Sep-15 34,724
Oct-15 31,136
Nov-15 40,298
Dec-15 49,980
2014E 7 months 240,923
2015 Total 404,546
Annual Growth Rate 20.0%

3 KFD OTA 33 Cheese20160203.1.xIsx

.3 Sales
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Project OTA Organic Data

Category:|Dairy - Cheese

Report:|Transactions by Price Range

Period:|Dec.2015

HrigXia HRZE HETIE ERENH
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 15,804 244 244
¥10-20 1,304 152 152
¥20-50 11,999 3,768 3,768
¥50-100 17,348 10,000 10,000
¥100-150 3,171 3,272 3,272
¥150-200 259 369 369
¥200-300 63 109 109
¥300-400 - - -
¥400-500 = = =
¥500-600 = = =
¥600-700 - - -
¥700-800 = = =
¥800-1000 32 255 255
¥1000-1500 = = =

Dairy - Cheese Transactions by Price Range

Dairy - Milk Powder Transactions by Price Range

20,000
18,000
16,000
14,000
12,000
10,000
8,000
6,000
4,000
2,000

Transaction Volume (units)

o o o o o o o o o o o o o o
- N Ln o n o o o o o o o o o
h — — I3 ™ < 0 © ~ 0 o IT)

o o o \ . ) A \ i T ) ) =1 1
>t — N o o o o o o o o o ' !
> H [Te] o n o o o o o o o o

St — - N ™ NI o) © N~ o o

> St H > St S e e g 8

Price Range (RMB) *

3 KFD OTA 33 Cheese20160203.1.xIsx A Tx by Price 4710



Project OTA Organic Data

Category:

Dairy- Organic Cheese

Report:

Top 10 Products

Period:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

e

Product Name
(Translation)

Sales
Volume

Seller's
Account
Name

Seller
Rating

Seller
Location

Seller
Reputation

Seller
Location

(Translation)

[ ew | em Jwmn| ow | wm | mes | | em

Bookmarks|

Reviews

HREE =R
EEETHANRDEche
esefhERZ L F1-38%

HEHROERSRAENC
heeseZ2) LEE{EE)LE
ZT18k 6-18 AR

HEEOERDEILE
B)PBEFZTHENc
heese 1% 2F%2016.4

HERT BEER
RRFTWANEESE

£t (cottage cheese)
RARNNS ARTEON

SR | | sEmas)lEst
FaPHcheese22 )L AR 16,
6-181 A AR EHD

WRERNBHRTIR
KATBHERESEZ
*(cottage cheese)

A R

HHRIER180g
EEZTHE
2B% cheese B EHOE
RILEIHES

WRERNBHRTIR
KATBHERESEZ
*(cottage cheese)

mE

i HorizonZ&El/)M4organic

HHEE+cheese XA
AHER170g

HEEmERAchees
B/ ERPHILEZ L
18 6-188

3 KFD OTA 33 Cheese20160203.1.xIsx

Seoul, Korea, the new infant baby
dedicated organic farming milk cheese
cheese cheese cheese slice segments

1-3

Seoul, South Korea imported genuine
baby baby organic cheese cheese
cheese paragraph 1 child 6--18
months salt

Seoul, South Korea imported children's.
baby cheese cheese cheese baby
organic cheese 2 paragraph 1 section
2016.4

Budwig Diet Hong Kong authentic
Australian organic low-fat cottage
cheese (cottage cheese)

Korean children baby baby baby

cheese cheese cheese Nanyang

Paragraphs 6-18 months organic
farming shipping

Enhance immunity Budwig Diet /
Australian organic low-fat cottage
cheese (cottage cheese)

180g organic farming baby cheese
cheese cheese cheese 2 paragraph
Seoul South Korea imported children's
cheese

Enhance immunity Budwig Diet /
Australian organic low-fat cottage
cheese (cottage cheese)

American Mavericks organic sale
Horizon Organic Pasta + cheese
natural organic pasta 170g

Seoul, South Korea genuine infant
baby organic cheese cheese cheese
paragraph 1 Children 6-18 months

39.8

34

38

79.2

35

72

345

72

68

35

3

I
2

161

37

Zil

9

Zil

hEERIDE
LT

bwl630

BEKRE

hixmx

yingzhangl
1

R

BEREE

EVEES AN
E

babyZE 2

5Top 10

4.9

4.8

4.9

4.8

4.8

4.8

4.8

4.9

4.7

EH
LR
ek i
WK BB
POTTQ
EH
LR
W
Fit Ak
oww
EH
LR
El%
ow
EH
LR
W
El%
Eo
NONY
i
R

Jilin Yanbian
Korean

Weihali,
Shandong

Jilin Yanbian
Korean

Kowloon,
Hong Kong

Jilin Yanbian
Korean

Beijing

Jilin Yanbian
Korean

Beijing

Beijing

Jilin Yanbian
Korean

262

122

424

232

158

40

18

1,416, 18.50%

478 28.45%

1,388 8.79%
2,793, 852%
11,758  3.61%
2,867 8.09%
1,667 9.48%
666 6.01%
11, 0.00%

170 10.59%

106

41

58

33
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http://item.taobao.com/item.htm?id=42056376872
http://item.taobao.com/item.htm?id=42056376872
http://item.taobao.com/item.htm?id=42056376872
http://store.taobao.com/shop/view_shop.htm?user_number_id=1739440680
http://store.taobao.com/shop/view_shop.htm?user_number_id=1739440680
http://item.taobao.com/item.htm?id=43905034908
http://item.taobao.com/item.htm?id=43905034908
http://item.taobao.com/item.htm?id=43905034908
http://store.taobao.com/shop/view_shop.htm?user_number_id=168679432
http://item.taobao.com/item.htm?id=36183127638
http://item.taobao.com/item.htm?id=36183127638
http://item.taobao.com/item.htm?id=36183127638
http://store.taobao.com/shop/view_shop.htm?user_number_id=75842866
http://item.taobao.com/item.htm?id=39462912131
http://item.taobao.com/item.htm?id=39462912131
http://item.taobao.com/item.htm?id=39462912131
http://store.taobao.com/shop/view_shop.htm?user_number_id=133410989
http://item.taobao.com/item.htm?id=5276171407
http://item.taobao.com/item.htm?id=5276171407
http://item.taobao.com/item.htm?id=5276171407
http://store.taobao.com/shop/view_shop.htm?user_number_id=89920623
http://store.taobao.com/shop/view_shop.htm?user_number_id=89920623
http://item.taobao.com/item.htm?id=36593059357
http://item.taobao.com/item.htm?id=36593059357
http://item.taobao.com/item.htm?id=36593059357
http://store.taobao.com/shop/view_shop.htm?user_number_id=279305475
http://item.taobao.com/item.htm?id=39464258390
http://item.taobao.com/item.htm?id=39464258390
http://item.taobao.com/item.htm?id=39464258390
http://item.taobao.com/item.htm?id=39464258390
http://store.taobao.com/shop/view_shop.htm?user_number_id=681034612
http://item.taobao.com/item.htm?id=36594141903
http://item.taobao.com/item.htm?id=36594141903
http://item.taobao.com/item.htm?id=36594141903
http://store.taobao.com/shop/view_shop.htm?user_number_id=68821116
http://item.taobao.com/item.htm?id=526131598526
http://item.taobao.com/item.htm?id=526131598526
http://item.taobao.com/item.htm?id=526131598526
http://item.taobao.com/item.htm?id=526131598526
http://store.taobao.com/shop/view_shop.htm?user_number_id=496512140
http://store.taobao.com/shop/view_shop.htm?user_number_id=496512140
http://item.taobao.com/item.htm?id=45883546000
http://item.taobao.com/item.htm?id=45883546000
http://item.taobao.com/item.htm?id=45883546000
http://store.taobao.com/shop/view_shop.htm?user_number_id=106467142
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Project OTA Organic Data

Category:|Dairy - Organic Cheese

Report:|#1 Product Page

Category:

Cheese>Baby snacks(New)>Milk
Powder/Supplement/Nutrition/Snacks

Product's name: |[New Korea Seoul Milk Baby Organic Cheese 1-3 Period

omﬁﬁﬁféza
ot %7 1.’;_. -
mauonx Ol-'lltlx

“"3“1

g Enyoy

wwhmm T

3 KFD OTA 33 Cheese20160203.1.xIsx

iR

TEEE FFREINLETET AR YE cheeseiBEZ 1+
1-3%

FEEALENIIRES , Bi&EE FR—UHEE T HEE G AR, FIR SR

AR HEIEFEE | BIBEN & EREN HERR S R A T

fite ¥39.80 106 271

BitiFie BT

oz SHEEAERERE E 2E v g ¥10.00 -

HE 1+ He(EF72)

ST

g TR

*it WiEEE e GRERH & sTWZHH (9 S8

.6 #1 Prod Page

WEE>BYILER GBS E TR I E T
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Project OTA Organic Data

Category:|Dairy - Cheese

Report:[Tmall Organic Cheese#1 Store Analysis
KEIEH (Tmall Store) |EREFZE Taobao store,3 crowns store

E Y ot e
NIREE Exl
(Seller's Account Of Wangwang) BB RTATIS

JE I E D SKUs|192

FRER Location
BI/ERrYiE Store Launch{10/20/2013

FEZHBMain Categories

8 hR$F 3 E Store Quick Facts

BI0EHET JE30XEHE Transaction SFﬁ]ﬁ!ZSEﬂ
sales Volume Last 30 Davs RMB 539,000 Volume In Last 30 Days 5,932 | Average Selling 90.9
Yy (Units) Price (RMB)
s e =
FHRMEEER E¥HHE Daily Average EIORHHED
. 18,000 - - 198 |Unsalable Products 25
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
ik 6.8 ~
49.07G5 VU & 5 1156.10%, OF§E 5 M1254F 5 1613.02%, HH4301F LA M A &5 13544 5 1170.31%, A8 LT
JLOfF 15 ££0.00%
ZEHIRE Operational Data * The transaction volume ratio of the products in price ranges ¥6.8 ~¥ 49.0 is56.1%
* The percentage of 25 SKUs of products with 0 transaction volume is 0%
* There are 135 SKUs of products with monthly transaction volumes less than 30 units, 70.31% of SKUs
* There are 0 SKUs of products that sold more than one thousand units, representing 0.00% of SKUs

Product Price Range vs. Number of SKUs Analysis

MiEEE (7T) [SETt8 o S b SE30KEHE () &5 fHE LA 30K K EE &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
1.0~6.8 9 4.69% 659 11.11% 2126.9 0.39%
6.8 ~ 49.0 128 66.67% 3328 56.10% 68044.3 12.62%
53.0 ~ 95.0 23 11.98% 155 2.61% 12003 2.23%
99.0 ~ 129.0 11 5.73% 63 1.06% 7047 1.31%
145.0 ~ 185.0 6 3.13% 387 6.52% 67771 12.57%
195.0 ~ 233.0 6 3.13% 149 2.51% 29734 5.52%
268.0 ~ 860.0 9 4.69% 1191 20.08% 352315 65.36%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S0 EE 5 SE30KREHE () S LA 30K HERN & &ELA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

0 25 13.02% 0 0.00% 0 0.00%

1~29 135 70.31% 991 16.71% 39670.7 7.36%

30 ~ 199 25 13.02% 2128 35.87% 107305.3 19.91%

200 ~ 499 5 2.60% 1512 25.49% 165958.8 30.79%

500 ~ 999 2 1.04% 1301 21.93% 226106.4 41.95%
1000 ~ 2999 0 0.00% 0 0.00% 0 0.00%

3 KFD OTA 33 Cheese20160203.1.xIsx .7 #1 Store 7110
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Project OTA Organic Data

Category:|Dairy - Cheese

Report:|Organic Cheese#1 Product Analysis
Category:|Organic Cheese

New Korea Seoul Milk Baby Organic Cheese 1-3 Period

Price: ¥39.8
Sales Volume In Last 30 Days: ¥14,400
Daily Average Sales Volume : ¥478.93
Transaction Volume Last 30 Days
. 361
(units):
Daily Ave Transaction Volume 12
(units):

VIREE S T RIS MAVA YR cheese il 2 1)y
1-38

P BRI, BEINFE : RN S SRS BRSNS 5 RI0A LY
{ Powdered )

\ Milk_/ v ¥39.80 Rl o
s £ - YR ¥ 2l iR
f'?.f-.‘- & 7% '{’_\(_{ﬂ'r
opup (5| @z XEQ n# L[4 soemoa
omorx OFIIRIZE 58 ~~
AP - n &2 » s
< P -1 % ) =8
B S - _—

L B =

#1 Product Details

BRAMA (Food Additives) 15 (See Details)
" it (Factory Location) i [

fig# /5% (Storage Method) 0-10 Celsius
aEME (Type Of Package) K3 (Bag)

FZith (Location) HAth(Other)

% (Company's Name) HAh(Other)

k% (Brand) B /R(Seoul)

Eo ¥l 2 (List of Ingredients) 715 (See Details)
" REx %7530 (Contact) 031

REHE (Expiration Date) 180days

£~ HE (Date of Manufacture) |20144£08)130H % 20144:08)] 31 H
aBEAKX  (Modes of Packing) 4% (Package)

3 KFD OTA 33 Cheese20160203.1.xIsx .8 #1 Prod Analysis 8/10
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Project OTA Organic Data

Category:

Dairy- Cheese

Report:

Searcher Demographics

Keyword:

Cheese

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

Note:

There is no specific demographic data
about organic cheese. However, most of
imported cheese is organic and there are
a few provinces produce cheese in China.
General cheese industry data is
representative of Organic cheese .

Most Popular Search Provinces

MBS

Most Popular Search Cities

1|ShangHai 11{HuNan 1|ShangHai 11{XiAn
2|Beiding 12|Fudian 2|Beiding 12|ShengYang
3|JiangSu 13[HaiNan 3|NanJing 13[JinHua
4{zhelJiang 14|GanSu 4|HaErBing 14|LanZhou
5[HeiLongJiang 15|SiChuan 5[ShangHai City 15|ChangZhou
6[TianJing 16|GuangDong 6/WuHan 16|Beiding City
7|LiaoNing 17|ShanDong 7(JiLin 17|ChangSha
8[JiLin 18| AnHui 8|Dalian 18|WeiHai
9[HuBei 19|HeNan 9|HangZhou 19|NanChang
10|ShanXi 20({GuangXi 10|NingBo 20[HeFei

3 KFD OTA 33 Cheese20160203.1.xIsx

.9 Dem Location
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Project OTA Organic Data

Category:

Dairy - Cheese

Report:

Searcher Demographics

Category:

Dairy- Cheese

Data Source

TaoBao Index (PC Search Only)

Gender Distribu

Gender Percentage

Male

tion

33.0%

Female

67.0%

Searcher Gender

Female
67%

Social Class Distribution

Lower 0.5%
Lower-Middle 8.4%
Middle 51.6%
Middle-Upper 28.5%
Upper 10.7%
3 KFD OTA 33 Cheese20160203.1.xIsx

60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

Age Distribution

Age Percentage
18-24 27.5%
25-29 30.7%
30-34 18.3%
35-39 8.9%
40-49 10.5%
50-59 2.6%
>59 1.5%

Searcher Age
50-59 .59

Searcher Social Class

10.7%

51.6%
28.5%
8.4%
0.5% -
Lower Lower- Middle Middle-
Middle Upper
.10 Dem Age

Upper

10/10
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Project OTA Organic Data

Category:

Processed Products - Cookie(organic)

Report:

Search: Keyword Trends

Data Source:

TaoBao Index (PC Search Only)

Keyword:

AHBT (Organic Cookie)

Period:

Jan 1, 2014 - Jan 1, 2016

Notes:

Chinese consumers typically do not search for 'organic'
cookies. But when searching cookies, may select
organic cookie over non-organic.

Searches/day

HHGT: EEEes

AW DT (Organic Cookie) Daily Keyword Searches

2014.01.01 - 2016.01.20

B T TR oSS NS T S Cg S e ——.
0317 0g-22 09-26 12-30 04-06 07-11 10-15 011
mm/dd/2014 mm/dd/2015
Period

4 KFD OTA 22 Cookie 20160203.1.xIsx .1 Search
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Project OTA Organic Data

Category:

Processed Products - Cookie(organic)

Report:|butter cookie/biscuit, Organic butter cookie/biscuit Search Trends

benchmark for data below.

Tmall I/ HR/EFm/FE (Milk Powder/Supplements/Nutrition/Snacks)
Category:

The top searched cookie type is Bkt BT butter cookie/biscuit (21.5%) .
Notes: For purposes of comparison, butter cookie/biscuit data is used as the

Butter cookie/biscuit (non-organic
AR EBEBMW

Period
(mm/yy)

Category

REAS

Search
Index

REA# S
H.

“Search
Index
Proportion

Click
Index

RERE RERESEE

Click Index
Proportion

R

Click
Ratio

Nov-15|FEPEHF (butter cookie/biscuit) 14,079 21.3%| 20,903 25.4% 13.9%
Dec-15|ffPEYiT (butter cookie/biscuit) 12,424 21.8%| 18,371 25.4% 13.4%
Jan-16|EPEYT (butter cookie/biscuit) 11,217 21.3%| 16,571 24.9% 13.2%

3 Month Average| 12,573 21.5%| 18,615 25.3% 13.5%

Organic Butter cookie/biscuit Search Index

A% ZE AR

Period

Categor
(mm/yy) 9o

REAS

Search
Index

R AR S
H

Search
Index
Proportion

RERE

Click
Index

RERESGEE

Click Index
Proportion

Nov-15 |k %5 1-4 Hl (butter cookie/biscuit -Organic) n/a n/a n/a n/a n/a
Dec-15|fikPEE1--f L (butter cookie/biscuit -Organic) n/a n/a n/a n/a n/a
Jan-16|ffPE Y- Hl (butter cookie/biscuit -Organic) n/a n/a n/a n/a n/a
3 Month Average| n/a n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
16,000 1
14,000 -
12,000 2 11,217 x '
510,000 : s 3
= <
5 8,000 =O—FER{ETF (butter S =O—ERtE I T-HH
© 6,000 cookie/biscuit) E 0 (butter
e 4,000 N cookie/biscuit -
0 Organic)
2,000
— o— o - — o— ° -
Nov-15 PEFI’&E Jan-16 Nov-15 Pgﬁ—&a Jan-16

Organic vs. Non-Organic

0.0%
100.0%

Organic
Non-Organic

4 KFD OTA 22 Cookie 20160203.1.xIsx

Organic vs. Non-Organic
Search
Organic
Q 0%

Non-
Organic,
100.0%

.2 Org Search
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Project OTA Organic Data

Category:|Processed Products - Cookie (general)

Cookie Industry Sales (total organic +

Report: non-organic)

Cookie Industry Sales (total organic + non-organic)
6,000,000
5,000,000 //\
5 [/ \ A
&Eﬁ, 4,000,000 \/ \
2 3,000,000 [~
3 \ / \\
ﬁ 2,000,000 V \/
1,000,000
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
(\\\v o‘\\b‘ \\\\v \)\\\v Q\\\x 4\\> 0\\6 o‘\\% \\\\ \)\\\% Q\\s \\\\%
\O Q \&O S Qo %O \O Q \&O S P %O
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 2,929,356
Feb-14 1,638,188
Mar-14 3,141,143
Apr-14 3,231,800
May-14 3,178,101
Jun-14 2,890,261
Jul-14 3,054,420
Aug-14 3,230,948
Sep-14 3,210,213
Oct-14 3,761,135
Nov-14 5,497,307
Dec-14 5,708,120
Jan-15 5,322,232
Feb-15 3,435,227
Mar-15 4,135,373
Apr-15 4,707,082
May-15 2,530,012
Jun-15 2,267,988
Jul-15 1,787,063
Aug-15 1,686,623
Sep-15 1,378,846
Oct-15 1,485,526
Nov-15 1,865,354
Dec-15 2,066,196
2014 Total 41,470,992
2015 Total 32,667,522
Annual Growth Rate -21.2%

4 KFD OTA 22 Cookie 20160203.1.xIsx .3 Sales
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Project OTA Organic Data

Category:

Processed Products - Cookie (general)

Report:

Transactions by Price Range

Period:

Dec., 2015

Mg XiE HXE HETMEY BRENH
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 416,360 942 3,711
¥10-20 775,211 5,982 2,408
¥20-50 736,067 10,000 1,589
¥50-100 107,364 3,424 542
¥100-150 19,151 1,104 158
¥150-200 8,361 729 65
¥200-300 1,812 214 23
¥300-400 1,203 204 14
¥400-500 81 18 2
¥500-600 456 128 4
¥600-700 83 26 1
¥700-800 47 16 1
¥800-1000 = = =
Processed Products - Cookie (general) Transactions by Price Range
Processed Products - Cookie (general)
Transactions by Price Range
900,000
800,000
‘@ 700,000
5 600,000
g 500,000
2 400,000
~ 300,000
o
S 200,000
©
@ 100,000
o _ -—
= o o o o o o o o o o o o o
- N [Te) o [Te) o o o (@) o o o o
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Project OTA Organic Data

Category: |Processed Products - Cookie(Organic)

Report:(Top 10 Products

stage:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

10

EEETEE
L

Product Name

Product Name (iensEem,

Bellamys UK

Bellamys Bellamy baby organic baby

al. - LT molar teeth stick biscuits 100g * 2
4] WS T o
ft? El L HLE ‘G/jflf’}‘;i?og*z‘ * boxes six months or more

TS saumamns
[Fzviniac]

Heinz baby molar teeth stick cereal
bars biscuit organic baby food
supplement composition for milk +
orange + vegetables

R L
AN

SR

Taiwan's organic garden healthy

s M B A A
s Jﬂf%kg } z[‘w growth of machine Sambo germ
{/[#ﬁ i :_] Jﬁ& &4M biscuits vegan casual meal breakfast
AL RV R snack healthy import

BT

Australia purchasing Bellamy's
Bellamy molar teeth stick biscuits
organic baby food supplement 6+

BRI Bellamy's DL
KB S B B A DA L
B4 e+

Lt 207 75 5 Jy il 27
| 1 FLAHERILED
TR BUSICTR N

[Passion about chocolate chip cookies
off Manually organic nutrition of
children biscuits

EEHPPE S LETF
BOTLERABENS
1509 % T BB T 0f

‘hipp%% L5
AN A KGO
F SRR R

Germany Xi Bao hipp organic baby
teeth baby rice cakes biscuits
blueberry apple raspberry flavor

* | German original Hei Bao organic molar
biscuit ring 100% organic corn millet

100%F HLA 4 grain

W
HikBellamy's DUR K
EEAHE T
W) LES FDF-100g

Australia Bellamy Bellamy's Bellamy
baby organic baby molar teeth stick

PR PG | biscuits 100g
o ol bl

pnranan Y

W DLH K Bellamy's
LB LB o s
BT HEMRe N
LAt

Australia Bellamy Bellamy's organic
baby molar teeth stick biscuits baby
food supplement 6 months or more

4 KFD OTA 22 Cookie 20160203.1.xIsx

Sales
Volume

58 1,980
49 354
17.4 405
35 312
20.5 133
28 163
18.8 258
18 81
35 119
50 62

Seller's
R Reputation | Location
Name
ww
e AAFIT
CUow
= IE;EIEQ’? %
il il il
mayconsen TR
veYeew
lovel&s BAFI L
ww
RIFRZ WIZR #ih
w
mark?,mally tifg
w
markf]maHy 5
WD
FARARAL: ) P |
wew
_HEARE_ =
wow
et AT

.5Top 10

| owmen | 000000 000 | ow | wm Jewse] @9 [wese| |

Seller
Location

(Translation)

Australia

Shanghai

Guangzhou,

Guangdong

Australia

Shandong
Weifang

Shanghai

Shanghai

Fuzhou,
Jiangxi

Beijing

Australia

6,122

284

624

264

1,208

140

200

20

48

820

4,688

2,131

3,480

2,391

2,432

1,084

677

13.31%

12.39%

34.71%

5.86%

8.22%

1.85%

7.09%

3,493

340

245

175

179

93

102

32

a4

295
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Project OTA Organic Data

Category:

Processed Products - Cookie(Organic)

Report:

#1 Product Page

Product's name:

Bellamys Bellamy baby organic baby molar teeth stick
biscuits 100g * 2 boxes six months or more.

seeanys D43 5K 35 b A% AR

B BT | NASAAT HLIAGE mm

@ BoHTaE THEE

EHZLT £ =5 FilEm 128

4 KFD OTA 22 Cookie 20160203.1.xIsx
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A OB nEz18218, 3

| Wi | FE00EE10T =hE O

ki ¥ 44700

P Bt ¥5800 5
Organlc =8 S -

milk rusks

=% BEAE 2 M TIHERE 240 v 25 ¥0.00
16:0081430 , FiEER1 A 28EEE » BRI

A44E 1980 BiHTH 6744
12760
Q wE fif— EETF 127601
B lr;@ SFEIM R
ek L~

.6 #1 Prod Page
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Project OTA Organic Data

Category:

Processed Products - Cookie(Organic)

Report:

Tmall Organic Cookie #1 Store Analysis

KIEH (Tmall Store)

THABKESMEAE (Bellamy)

EERERE
(Seller's Account Of Wangwang)

ALK IMNEIE

JE 5= DI# SKUs

25

FRER Location

%i%(Hong Kong)

8l ERY 8 Store Launch

3/21/2014

DURLKBIMERRTE (Bellamy) Store Quick Facts

FE30F I ET 30X E Transaction qzﬁ]ﬁgzgm
Sales Volume Last 30 Days RMB 5,960,900 Volume In Last 30 Days 17,270 | Average Selling 345.2
Yy (Units) Price (RMB)
: e
FHAREER T4 A E Daily Average E30XRMHED
. 198,700 ; - 576 [Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units) Lot 30 Days

ZE IR Operational Data

#1#£9450.0 ~ 490.0TT F N EH 2 5E564.13%, OFSEETI0# ALE0.00%, B304 LI TES 2 E U164 & 1h24.00%,
A EF =24 4 £b8.00%

* The transaction volume ratio of the products in price ranges ¥450 ~¥ 490 is 64.13%

* The percentage of products with 0 transaction volume is 0%

* There are 6 SKUs of products with monthly transaction volumes less than 30 units, 24.00% of SKUs

* There are 2 SKUs of products that sold more than one thousand units, representing 8.00% of SKUs

Product Price Range vs. Number

of SKUs Analysis

MHEEE (7T) [SETt8 o S b SE30KEHE () 5 fHE LB 30K K ER &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
50.0 ~ 132.0 13 52.00% 3153 18.26% 267972 4.50%
139.0 ~ 149.0 7 28.00% 798 4.62% 114752 1.93%
250.0 ~ 282.0 3 12.00% 2244 12.99% 561064 9.41%
450.0 ~ 490.0 2 8.00% 11075 64.13% 5017110 84.17%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S EE 5 SE30KEHE () S L 30K HERN & &LLA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

1~29 6 24.00% 105 0.61% 11,211 0.19%

30 ~ 199 9 36.00% 834 4.83% 74,071 1.24%

200 ~ 499 5 20.00% 1826 10.57% 286,210 4.80%

500 ~ 999 3 12.00% 2487 14.40% 536,706 9.00%
1000 ~ 2999 1 4.00% 1777 10.29% 444,250 7.45%

3000+ 1 4.00% 10241 59.30% 4,608,450 77.31%

4 KFD OTA 22 Cookie 20160203.1.xIsx
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Project OTA Organic Data

Category:

Processed Products - Cookie(Organic)

Report:

#1 Product Analysis

Bellamys Bellamy baby organic baby molar teeth stick
biscuits 100g * 2 boxes six months or more

Price: ¥58
Sales Volume In Last 30 Days: ¥114,800
Daily Average Sales Volume: ¥3828
Transaction Volume Last 30 Df':lys 1980
(units):
Daily Ave Transaction Volume 66
(units):

WAHRE | NASAANNUE 55

U E P ] -.-'aé; Bellemys MK EENAMTN BLBTNHT 1000028 6 NEL
- £

> Ea m e

#1 Product Details

RENERAy) il

Food Additives: None

75 AHUBTHE2EER

Iltem: organic teething rings 2 boxes Package

J 3tk : 52-54 Tamar Street
Launceston PO Box 96
Launceston

Site: 52-54 Tamar Street Launceston PO Box 96
Launceston

L6 AR AR S

Storage: cool and dry place

BRI - @

Packing: Box

AL - AR

QOrigin: Other

] 4 : Bellamy's Organic Pty
Ltd

Make: Bellamy's Organic Pty Ltd

sl Bellamy’s/ Dk

Brand: Bellamy's / Bellamy

Aok
AV RS AHURIEYH (2%

) APNERZN . BERE. . BR

Ingredients: Organic wheat flour, organic skim milk
powder (2%), wheat germ flour, yeast, salt, iron

EHFR : 6 AR

Age: 6 months or more

R . 545

Shelf life: 545

] FKE & J7A 0 1800 010 460

Manufacturers Contact: 1800010460

"EP7HI : 20154E05 04 H =
2015408181

Production Date: May 4, 2015 to August 18, 2015

il A

Packaging: Packaging

4 KFD OTA 22 Cookie 20160203.1.xIsx
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Project OTA Organic Data

Category:

Processed Products - Cookie(Organ

Report:

Searcher Demographics

Keyword:

AHHT (Organic Cookie)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

FIE(TGD) | B

Most Popular Search Provinces

Most Popular Search Cities

1|HeiBei 11|JiangXi 1|TianJin 11|HuaiNan
2|TianJin 12|ShanXi 2[ShangHai 12]JiNan
3[ShanDong 13|SiChuan 3[/ChongQing 13|LiaoCheng
4|Fulian 14|ChongQing 4(Beiding 14|WuHu
5[ShangHai 15|GuangXi 5|ZiBo 15|DaTong
6[Suzhou 16|HeiLongJiang 6[/YueYang 16|JiaZzhuang
7[HuNan 17|HeNan 7[HeChi 17|DeZhou
8[AnHui 18|Beiling 8[TangShan 18|ZhengJiang
9[ShanXi 19|GuangDong 9[MuDanJiang 19|TaiAn
10|ZhelJiang 20(LiaoNing 10|LongYan 20(NanJing

4 KFD OTA 22 Cookie 20160203.1.xlsx

.9 Dem Location
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Project OTA Organic Data

Category:|Processed Products - Cookie(Organic),

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution Age Distribution
Male 50.0% 18-24 12.1%
Female 50.0% 25-29 21.9%
30-34 17.8%
35-39 20.0%
40-49 13.8%
50-59 9.0%
>59 5.4%

Searcher Gender

Female
50%

Social Class Distribution

Searcher Age

Searcher Social Class
56.1%

0f —
Social Class Percentage 60.0%
50.0% ~
Lower 1.0%
- ) 40.0% -
Lower-Middle 5.6% 20.0% 28.1%
Middle 56.1% '
20.0% A
i - 0, 0,
Middle-Upper 28.1% 10.0% - Lo 5 6% 9.0%
Upper 9.0% 0% o
PP g 0.0% 1
Lower Lower- Middle Middle- Upper
Middle Upper
4 KFD OTA 22 Cookie 20160203.1.xIsx .10 Dem Age
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Project OTA

Organic Data

Category:

Processed products-Nuts

Report:

Search: Keyword Trends

Data Source:

TaoBao Index (PC Search Only)

Keyword:

AHIRR (Organic Nuts)

Period:

Jan 1, 2014 - Jan 1, 2016

Note:

about GMO products.

Chinese consumers typically will not search
Organic Nuts directly. They typically search for a
specific type of nut, then often will select the
organic type. Chinese consumers are concerned

AUNER. HpERE

Searches/day

2014.01.01 - 2016.01.26

03-23 06-27

10-01

Period

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

AHER (Organic Nuts) Daily Keyword Searches

1l

P

01-05

.1 Search

04-11

07-16

10-20
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Project OTA Organic Data

Category:

Processed products-Nuts

Report:

Nuts, Organic Nuts Search Trends

Category:

Processed products-Nuts

Tmall
Category:

T/ R /EE (Snack/Nuts/S

pecialty)

Notes:

The top 2 searched nut types are Macadamia (32.6%) and Pecans
(16.8%). For purposes of comparison, Macadamia data is used as the

benchmark for data below.

Macadamia

A

Period
(mm/yy)

Nuts
EHEW

Category

REAS

Search
Index

RERE [RERALE [/EXR

Click Click Index Click

Index . .
Index Proportion Ratio

Proportion

Oct-15|EFE R (Macadamia Nuts) 11,981 31.4%| 17,778 36.7% 20.7%
Nov-15| 2B ESE (Macadamia Nuts) 15,847 32.1%| 23,469 38.0% 21.1%
Dec-15|EFZER (Macadamia Nuts) 13,666 32.6%| 20,176 38.3% 20.1%

3 Month Average| 13,831 32.0%| 20,474 37.7% 20.6%

Organic Macadamia Nuts

* Search volume too low. No data available.

L H£EEH REAS REAES ¥ AERMEL  ATE
Period Search search Click Index Click
(mm/yy) Category Index Ll 2 Proportion Ratio
Yy Proportion P
Oct-15|EBERE (Macadamia Nuts) n/a n/a n/a n/a n/a
Nov-15|EEi&E R (Macadamia Nuts) n/a n/a n/a n/a n/a
Dec-15|EFEE (Macadamia Nuts) n/a n/a n/a n/a n/a
3 Month Average| n/a n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
18,000 1
16,000 5,847
14,000 13,666 !
$12,000 11,981 3,
£10,000 <
5 2000 ——EHER _ =
£8 (Macadamia Nuts) =) —EEEE
& 6,000 o—TE=E 3 (Macadamia Nuts)
4,000 : 0
(Macadamia Nuts)
2,000

oct-15 Harda

\ Organic vs. Non-Organic

Organic

0.0%

Non-Organi

100.0%

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

Dec-15

Oct-15 HQP’F&& Dec-15

Organic vs. Non-Organic
Search
Organic

Organic,
100.0%

.2 Org Search
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Project OTA Organic Data

Category:|Processed products-Nuts

Report:|Processed Nuts Industry Sales

Processed Nuts Industry Sales

16,000,000

000, JAN P
10,000,000 / \ /
8,000,000 \ / \ /
6,000,000 \ J \‘ ,/
4,000,000 \V’/_/

)

=
N
o
o
o
o
o
o

Sales/mo (RMB

2,000,000
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
LN SN N S A - B B - A TN
\o‘\\ @0‘\ @O\\\ \0\\ %@Q\ %o“\ \o(\\ @é\ o‘\\ x\>\\ %@Q\ eo“\
Period (mm/yy)
Period Sales
(mm/vyy) (RMB)
Jan-14 9,672,540
Feb-14 2,394,586
Mar-14 4,280,366
Apr-14 4,384,909
May-14 4,630,141
Jun-14 4,574,186
Jul-14 4,625,081
Aug-14 5,035,714
Sep-14 6,127,941
Oct-14 6,476,491
Nov-14 8,530,551
Dec-14 9,260,570
Jan-15 14,765,260
Feb-15 12,423,481
Mar-15 4,719,388
Apr-15 5,246,363
May-15 5,111,732
Jun-15 5,089,480
Jul-15 5,515,379
Aug-15 6,356,377
Sep-15 7,531,781
Oct-15 8,429,980
Nov-15 11,777,188
Dec-15 12,913,280
2014 Total 69,993,076
2015 Total 99,879,689
Annual Growth Rate 42.7%

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx .3 Sales 3/10
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Project OTA Organic Data

Category:|Processed products-Nuts

Report:|Transactions by Price Range

Period:|pec.2015

HrigXia HRZE HETRY ERENH
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 1,069,948 197 10,077
¥10-20 2,084,808 1,200 9,419
¥20-50 4,393,029 5,313 14,441
¥50-100 3,897,022 10,000 8,980
¥100-150 777,317 3,387 2,748
¥150-200 420,140 2,640 1,480
¥200-300 168,256 1,560 861
¥300-400 84,547 1,055 297
¥400-500 11,157 188 95
¥500-600 5,357 108 39
¥600-700 919 21 28
¥700-800 135 3 3
¥800-1000 459 15 11
¥1000-1500 186 6 3

¥1500-2000 = = =

Processed products-Nuts Transactions by Price Range

Processed products-Nuts Transactions by Price
Range

5,000,000
4,500,000

74,000,000

‘8,500,000
'$,000,000
© 500,000
2,000,000
51,500,000
3,000,000
500,000

(2]
c
©
—
'—

¥0-10

¥10-20
¥20-50
¥50-100

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

¥150-200

¥200-300

¥400-500

-
o
o
ql‘
o
o
2]
M

rice Range (RMB)

¥500-600

¥600-700
¥700-800
¥800-1000
¥1000-1500

A Tx by Price

¥1500-2000
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Project OTA Organic Data

Category:

Processed products-Nuts

Report:

Top 10 Products

Period:

Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

Tl
6% '

¥1

¥2

¥3

AL

e

-
BPAEARERET Ak
o i

20158 B EREANE
| EFRECEFERRE

303 ] RRBR

XES ANRRIER

" F100g*9% IR RNz R

CHRCUETZR

B e 4

s STEANREHRCE

¥4

¥5

¥6

¥7

¥8 n/a

¥ aasre]

o B3R 700g5 AL FE LA

RREFRME

SRR BT
FFRAAZIE00gFF 4T 52
ZEIBEHNZERREH

#FE 201558 HLETE BT
RE2500g

AL AT R R
£EFSF

FILHRICRIRT RN
FARRRCILEAN
BR&ENDEFRREE

WITER A AL LA
FRERTEHALT
ZB#%Hk2500G &L HB

%2 2120158 8
EERREFAEE
REEETFRRATK

b

15EFRILFTE RS
HERFERECFE
EHRAMEIRER

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

Product Name
(Translation)

[Agricultural Palace - the original
ecology of wild chestnut] Shennongjia
specialty organic chestnut cooked
shelled nuts 120g

2015 Fresh raw organic chestnut hair
chestnut chestnut non-wild oil sweet
chestnut [Special] farmers nuts

Meikeduo organic chestnut Qianxi
Chestnut 100g * 9 bags of nuts cooked
chestnut Gan Li Hui fried snack
specialty

Meikeduo Qianxi organic chestnut Gan
Li Hui Value Pack 700g chestnuts nuts
Tangshan specialty food

Xinjiang specialty nuts new goods
super large thin-skinned walnuts 500g
of non-pregnant organic green
cardboard shipping

God Kuancheng chestnut 2015
chestnut fresh organic specialty nuts
25009 Hebei Chengde Yanshan Sheng
5 pounds of chestnuts

Yanshan Gan Li Hui casual snacks
cooked fresh organic food chestnut
chestnut child Tangchaolizai nuts free
shipping

Shanxi Tianchi organic high pecan
flavor snack nuts, walnuts 2500G
tissue skin bleach free shipping

Luo Yu Xinyang 2015 fresh raw oils
chestnut chestnut chestnut hair
chestnut nuts jin loaded shipping

15 years Yimengshan fresh organic
chestnut hair chestnut chestnuts
chestnut kernel non-wild oil shipping
snack nuts

9.9

37

48.9

39.9

19.6

79

6.9

109

37.2

6.5

Sales
Volume

16,473

4,831

5,793

3,852

5,756

2,738

2,650

464

812

2,956

Seller's
Account
Name

chuaozn

F 75200877

XESRG
RAE

XEZB&
TEALE

A=

i3

HREME
s

25U
BAZE

WXt &
SREAR

A8

ERENZ

TR
6

5Top 10

Seller
Rating

4.8

4.7

4.8

4.8

4.8

4.8

4.8

4.8

4.8

4.8

Seller
Reputation

ow

TOUww

oUW

oW

W

PevY

A

PP

A

Seller
Location

i +1E

A {E0R

STt FELL

ATk FE

HEHEE

At &

it RES

W7 KR

IR 50R

WIZR IS

Seller
Location
(Translation)

Shiyan

Xinyang,
Henan

Tangshan

Tangshan

Turpan

Hebei
Chengde

Qinhuangdao

Taiyuan

Xinyang,
Henan

Shandong
Linyi

[ ew | em Jwmn| ow | wm | mes | | em

Bookmarks|

1,082

3,322

10,090

13,366

1,016

5,804

870

120

332

4

iy

6

Reviews

45,973

19,969

19,497

6,636

1,607

2,304

11,160

2.35%

16.64%

5.21%

13.11%

7.47%

14.41%

3.73%

3,960

2,756

12,812

21,765

1,416

5,646

534

218

208

322
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http://store.taobao.com/shop/view_shop.htm?user_number_id=317628292
http://item.taobao.com/item.htm?id=522712424487
http://item.taobao.com/item.htm?id=522712424487
http://item.taobao.com/item.htm?id=522712424487
http://store.taobao.com/shop/view_shop.htm?user_number_id=1131305397
http://item.taobao.com/item.htm?id=520307205386
http://item.taobao.com/item.htm?id=520307205386
http://item.taobao.com/item.htm?id=520307205386
http://store.taobao.com/shop/view_shop.htm?user_number_id=1698268206
http://store.taobao.com/shop/view_shop.htm?user_number_id=1698268206
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http://item.taobao.com/item.htm?id=36280935885
http://store.taobao.com/shop/view_shop.htm?user_number_id=1698268206
http://store.taobao.com/shop/view_shop.htm?user_number_id=1698268206
http://item.taobao.com/item.htm?id=523124328332
http://item.taobao.com/item.htm?id=523124328332
http://item.taobao.com/item.htm?id=523124328332
http://store.taobao.com/shop/view_shop.htm?user_number_id=2005455300
http://store.taobao.com/shop/view_shop.htm?user_number_id=2005455300
http://item.taobao.com/item.htm?id=26382096519
http://item.taobao.com/item.htm?id=26382096519
http://item.taobao.com/item.htm?id=26382096519
http://item.taobao.com/item.htm?id=26382096519
http://store.taobao.com/shop/view_shop.htm?user_number_id=1089297167
http://store.taobao.com/shop/view_shop.htm?user_number_id=1089297167
http://item.taobao.com/item.htm?id=520339408471
http://item.taobao.com/item.htm?id=520339408471
http://item.taobao.com/item.htm?id=520339408471
http://store.taobao.com/shop/view_shop.htm?user_number_id=742175482
http://store.taobao.com/shop/view_shop.htm?user_number_id=742175482
http://item.taobao.com/item.htm?id=523961464069
http://item.taobao.com/item.htm?id=523961464069
http://item.taobao.com/item.htm?id=523961464069
http://store.taobao.com/shop/view_shop.htm?user_number_id=2521022123
http://store.taobao.com/shop/view_shop.htm?user_number_id=2521022123
http://store.taobao.com/shop/view_shop.htm?user_number_id=2521022123
http://item.taobao.com/item.htm?id=522044502688
http://item.taobao.com/item.htm?id=522044502688
http://item.taobao.com/item.htm?id=522044502688
http://item.taobao.com/item.htm?id=522044502688
http://store.taobao.com/shop/view_shop.htm?user_number_id=2461123338
http://item.taobao.com/item.htm?id=523400482900
http://item.taobao.com/item.htm?id=523400482900
http://item.taobao.com/item.htm?id=523400482900
http://store.taobao.com/shop/view_shop.htm?user_number_id=2687953975
http://store.taobao.com/shop/view_shop.htm?user_number_id=2687953975
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Project OTA Organic Data

Category:

Processed products-Nuts

Report:

#1 Product Page

Category:

Processed products-Nuts

Product's name:

[Nong Gong-Wild Chinese Chestnut ] ShengNongJia
Natural Organic Chinese Chestnut Cooked 120g

£17i#%18.87T8HE 5050

W WEEEN (108405 I

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

=R

[RE-FEHE] RERESFIEERTFT2HFx
120g

ERiE18.8TEHE £ BigiE2800 =W » ISR A R A FIRA AP R 40
FER TEUREFMRIMLE RS, EEREFMELE, 3. & & 8, BA
SIEER LR R R, (FPERRIIEEERR R T o 1 E M ERE R . .
NEFEEEFP REHTRE AT GRS )

o 3960 12957
BittFe  TEEIH
== ¥9.90

5 B2MAH0.00%

Bri PHETIE E 2E ~ RE ¥6.00 v EFRET2EAES

g He 1+ eRm2e)
lg SZEPE R

. B 15KiEH Euk B awEn
ol
h i T EREEH & sTEss (9 \HEm

.6 #1 Prod Page
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Project OTA Organic Data

Category:

Processed products-Nuts

Report:

Tmall Organic Nuts #1 Store Analysis

KIEH (Tmall Store)

+N\EB K TaoBao store

EERERE
(Seller's Account Of Wangwang)

chuaozn

JE 5= DI# SKUs

¥7

FRER Location

4t +1E( Shivan,HuBei )

8l ERY 8 Store Launch

10/13/2009

FEZHBMain Categories

+/\E Kk Store Quick Facts

BI0EHET JE30XEHE Transaction SFﬁ]ﬁ!ZSEﬂ
sales Volume Last 30 Davs RMB 280,500 Volume In Last 30 Days 9,352 | Average Selling 11.2
Yy (Units) Price (RMB)
s e =
FHRMEEER E¥HHE Daily Average EIORHHED
. 9,352 . - 839 |Unsalable Products 1
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
firks 9.9 ~
9.97C % NUA1 & 5 11 93.89%, OFf &5 M1 LLk14.29%, H 443014 LT {4 & = IO 5 1£0.00%, H 8 b T 5 M3
i £th42.86%
ZEHIE Operational Data * The transaction volume ratio of the products in price ranges ¥9.9 ~¥ 9.9 is 93.89%
* The percentage of 1 product with 0 transaction volume is 14.29%
* There are 0 SKUs of products with monthly transaction volumes less than 30 units, 0.00% of SKUs
* There are 3 SKUs of products that sold more than one thousand units, representing 42.86% of SKUs

Product Price Range vs. Number

of SKUs Analysis

MiEEE (7T) [SETt8 o S b SE30KEHE () &5 fHE LA 30K K EE &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
9.9~9.9 ¥2 28.57% ¥23,623 93.89% ¥233,868 83.36%
19.9~21.9 ¥2 28.57% ¥174 0.69% ¥3,739 1.33%
29.9 ~29.9 ¥1 14.29% ¥1,256 4.99% ¥37,554 13.39%
49.9 ~ 49.9 ¥2 28.57% ¥108 0.43% ¥5,389 1.92%

Unit Sales vs. SKU Volume Analys

is

HEBE (%) [STto8 o 0 EE 5 SE30KEHE () S LA 30K HERN & ELLA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

¥0 ¥l 14.29% ¥0 0.00% ¥0 0.00%

1~29 ¥0 0.00% ¥0 0.00% ¥0 0.00%

30 ~ 199 ¥3 42.86% ¥282 1.12% ¥9,128 3.25%

200 ~ 499 ¥0 0.00% ¥0 0.00% ¥0 0.00%

500 ~ 999 ¥0 0.00% ¥0 0.00% ¥0 0.00%

1000 ~ 2999 ¥l 14.29% ¥1,256 4.99% ¥37,554 13.39%

3000+ ¥2 28.57% ¥23,623 93.89% ¥233,868 83.36%

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx
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Project OTA Organic Data

Category:

Processed products-Nuts

Report:

Tmall Organic Nuts #1 Product Analysis

Category:

Processed products-Nuts

[ Nong Gong-Wild Chinese Chestnut ] ShengNongJia
Natural Organic Chinese Chestnut Cooked 120g

Price: ¥9.9
Sales Volume In Last 30 Days: ¥163,100
Daily Average Sales Volume : ¥5436.09
Transaction Volume Last 30 Dgys ¥15,517
_ _ (units):
Daily Ave Transaction Volulme Y517
(units):

Notes:

Although Macadamia nuts were the most searched,
Chestnuts had the largest sales in the nut category and
thus represent the #1 selling nut product.

1209

" ¥9.90

#1 Product Details

BTt o MRS

[HA-FFERE] ANERESANREET N RNE

Special product category: Shennongjia wild chestnut

B ARE

Food Type: Local specialties

23 BWRES RS

Series: Alpine original eco-series

FEi R E KR

Origin: China mainland

A #dLE

Province: Hubei

FEE . 1209

Net weight: 120g

AN . Hith

Packing: Other

mhg . RS

Brand: Farm Palace

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

.8 #1 Prod Analysis
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Project OTA Organic Data

Category:

Processed products-Nuts

Report:

Searcher Demographics

Keyword:

AHER (Organic Nuts)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

ABESL

Most Popular Search Provinces

Most Popular Search Cities

1|Beiding 11|HuNan 1|ShangHai 11|HuangGang
2[Fuldian 12|JiLin 2[XingAnMeng 12]YunCheng
3[NeiMengGu 13|SiChuan 3[LiuPanShui 13|Taizhou
4[ShanXi 14|HeBei 4[LongYan 14|LuZhou
5[JiangXi 15|GuangDong 5[Zhuzhou 15]YangZhou
6[ShanXi 16|JiangSu 6[JinCheng 16|FuZhou
7|ShangHai 17{AnHui 7|HuZhou 17[{BaoJi
8[HuBei 18|ShanDong 8[HuangsShi 18|Dalian
9|GuangXi 19{HaiNan 9|Ganzhou 19{XiaMen
10|ZhelJiang 20[n/a 10|Changzhi 20(Beilding

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

.9 Dem Location
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Project OTA Organic Data

Category:|Processed products-Nuts

Report:|Searcher Demographics

Category:|Processed products-Nuts

Data Source|TaoBao Index (PC Search Only)

Gender Distribution Age Distribution

Male 28.0% 18-24 5.1%
Female 72.0% 25-29 25.0%
30-34 16.7%
35-39 22.1%
40-49 18.3%
50-59 11.5%

>59 1.3%

Searcher Gender

Social Class Distribution

Searcher Age

Searcher Social Class

34.9%

32.5%

26.1%

35.0% -
Lower 1.9% 30.0% -
Lower-Middle 4.5% 25.0%
) 20.0% -
Middle 32.5% 15.0% |
Middle-Upper 34.9% 10.0% A Lo 4.5%
5.0% - .9%
Upper 26.1% 0o - B
Lower Lower-
Middle

5 KFD OTA 23 Dried Nuts 20160203.1.xIsx

Middle

Upper

.10 Dem Age

Middle-

Upper
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Project OTA Organic Data

Category:|Dairy - Milk Powder (organic)

Report:|Search: Keyword Trends

Data Source:|[TaoBao Index (PC Search Only)

Keyword: | H#liH# (Organic Milk Powder)

Period:[Jan 1, 2014 - Jan 1, 2016

FHLip# (Organic Milk Powder) Daily Keyword Searches

BUEE: BeEks

2014.01.01 - 2016.01.14

Searches/day

03-11 0E-15 09-19

Period

6 KFD OTA 32 Milk Powder20160203.1.xIsx

03-20

.1 Search

01-1
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Project OTA Organic Data

Category: |Dairy - Milk Powder (organic)

Report:|Milk Powder, Organic Milk Powder Search Trends

Category: |Dairy - Milk Powder

Tcrgfglqow. I/ HE/EFRm/BE (Milk Powder/Supplements/Nutrition/Snacks)
- ' Baby milk powder Is the most popular Item In this category With over 95% |
Notes: of the milk powder market. The data below represents baby milk
powder

Baby Milk Powder (non-organic
L XKEEH REAS REARS mmmm AEREEL ASE
Search

Period Search Click Click Index Click
Category Index

(mm/yy) Index . Index Proportion Ratio
Proportion
Oct-15|2247 ) L4953 (Baby Milk Powder) 9,415 96.4%| 17,030 98.1% 21.4%
Nov-15[2240) .4 95#7 (Baby Milk Powder) 10,972 95.8%| 19,189 97.5% 18.2%
Dec-15|24%1)L.4E1#) (Baby Milk Powder) 8,872 95.1%| 15,469 97.2% 16.9%
3 Month Average 9,753 95.7%| 17,229 97.6% 18.8%

Organic Baby Milk Powder Search Index

kY =

Period

T Category

REAS

Search
Index

ROAB A ERE

Click
Index

RER#SEE

Click Index
Proportion

Oct-15|240) LAE TR -A#l (Baby Milk Powder -Organic) 392 99.7% 929 99.9% 60.1%
Nov-15|241) L4 93#-F #l (Baby Milk Powder -Organic) 388 99.5% 891 99.7% 55.3%
Dec-15|241) L4 13-F Hl (Baby Milk Powder -Organic) 435 99.6% 925 99.8% 59.9%

3 Month Average 405 99.6% 915 99.8% 58.4%

Non-Organic & Organic Search Index
12,000 440

Organic only Search Index

4
10,000 ’/%‘ o -
9,415 420
@ 8,000 2512 -“.?410
£ —— 124 )L %5 (Baby | €
§ oM Milk Powder) g% —e— g L
3 4,000 == . $390 388 :
a4 BHILETR-EN & Al (Baby Milk
2,000 (Baby Milk Powder - 380 Powder -Organic)
392 388 Organic) 435 370
L * L 360
Oct-15 hlgyl—&a Dec-15 Oct-15 blg}/l—&é Dec-15

Organic vs. Non-Organic

Search
Organic
Organic vs. Non-Organic 4.2%
Organic 4.2%
Non-Organiq 95.8%

Non-
Organic
, 95.8%

6 KFD OTA 32 Milk Powder20160203.1.xIsx .2 Org Search
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Project OTA Organic Data

Category:|Dairy - Milk Powder (general)

Milk Powder Industry Sales (total organic

Report: + non-organic)

Milk Powder Industry Sales (total organic + non-organic)
1,400,000
1,200,000 ﬁ%’ﬁcﬁé
=™ 1,000,000
2 — \ /
e 800,000 +—~ \ /
% 600,000 v
8 400,000
200,000
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
(\\\v o\\\b‘ \\\\v \)\\\v Q\\\x 4\\> 0\\% o\\\% 3 \)\\\‘o Q\\6 \\\\‘o
\O Q \&O S Qo %O \O Q \&O S P %O
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 736,296
Feb-14 740,382
Mar-14 858,892
Apr-14 852,540
May-14 873,313
Jun-14 935,290
Jul-14 990,246
Aug-14 1,083,127
Sep-14 1,131,083
Oct-14 1,198,967
Nov-14 1,228,754
Dec-14 1,166,809
Jan-15 1,268,201
Feb-15 538,790
Mar-15 1,191,632
Apr-15 1,145,010
May-15 1,133,312
Jun-15 1,130,858
Jul-15 1,143,922
Aug-15 1,233,823
Sep-15 1,208,977
Oct-15 1,245,918
Nov-15 1,327,942
Dec-15 1,237,413
2014 Total 11,795,699
2015 Total 13,805,798
Annual Growth Rate 17.0%

6 KFD OTA 32 Milk Powder20160203.1.xIsx .3 Sales
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Project OTA Organic Data

Category:|Dairy - Milk Powder (general)

Report:|Transactions by Price Range

Period:|pec., 2015

HrigXig BRE HETRH = RENE
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 28 - 2
¥10-20 676 1 5
¥20-50 78,587 303 1,326
¥50-100 75,205 624 1,706
¥100-150 166,988 2,229 3,665
¥150-200 312,066 5,768 6,520
¥200-300 410,883 10,000 6,072
¥300-400 93,100 3,399 1,277
¥400-500 27,869 1,294 466
¥500-600 24,353 1,369 219
¥600-700 15,981 1,076 165
¥700-800 5,439 423 109
¥800-1000 6,989 665 122
¥1000-1500 15,904 2,076 286
¥1500-2000 2,473 445 83
¥2000-3000 857 196 35
¥3000-4000 15 6 1
¥4000-5000 > = =
Dairy - Milk Powder (general) Transactions by Price Range
Dairy - Milk Powder (general)
Transactions by Price Range
450,000
400,000
@ 350,000
5 300,000
g 250,000
= 200,000
= 150,000
Re)
*g 100,000
@ 50,000
e )
= o o o o o o o o o o o o o o o o o
- N Yol o Ln o o o o o o o o o o o o
g &S F T Q9O ¥ L oK ® 35 O o S Q
S § 8883888888 & & & & S
> - - N ™ NI Yol © ~ o o o o o
> >H- DD D D D % 3 ﬂ 8 8
Price Range (RMB) Ok H

6 KFD OTA 32 Milk Powder20160203.1.xIsx
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Project OTA Organic Data

Category:

Dairy - Milk Powder

Report:

Top 10 Products

stage:

Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

e =m | emem |

e

nes o

i

. =)

Hif§ Wi B :
5 W W me

e

BIO @
0 e a3

HRES

e T REE OIS

145

10 o ’.

AL

Pkl prigmi
THEKSER A MZRL )L
I5#3900g*25#
REEAETEED

EEhippEH HEE
Pre B 1ER 2BX 3R 1+E%
12+B% 2+B% Il BY

FHEEFHO
Arlatly ¥} BTHL
baby&meZ K R#
BB 28

DIEaES
BN CBellamys®
HE2) L 2E%900g*

2 RERBER

EEZEFHippAHLBI
O2EX3F4E% 12+
1 EENH7800gI
HEMLH

BT~ E E B
Hipp/E EBioH HL%
B 4ER 12+
Z %1+ 800g

EEE EIPHIPPE
HLEE 4 E LB 600
Slidla}

ZEHMRIBEZE=Ehip

pit 4 Hpre R 1R 2F%

3Ek1+2+ H4l 600g
EHP

M DUHIK
Bellamys— &%), 5
HLIM#ALEY 900g
FRBEREH

FrEAra/BTHI 2B R
EHEROANZD)LF
A6 A-
335 BRI B

6 KFD OTA 32 Milk Powder20160203.1.xIsx

Product Name
(Translation)

From Australia Bellamy's 3 stage
Organic Milk Powder 900g*2
Can Free Delivery

Germany hipp organic
probiotic Pre stage stage 1
stage 3 stage stage 1+
2+stagel2+ milk powder

Danish Arla milk powder
imported Allah baby & me
Arla Foods organic milk infant
stage 2

From Australia Bellamy's 2 stage
Organic Milk Powder 900g*2
Can Free Delivery

Germany Xi Bao Hipp organic
BIO2 section 4 stage 3 section 1
12+ years old Xi Bao direct mail

milk powder 800g

German direct mail Hipp /Xi
Bao Bio Organics milk aged 1+
stage 4 above 800g

Germany HIPP Xi Bao organic
probiotic milk 1 milk powder
600 g imported German

Germany Hei Bao hipp
probiotic milk purchasing pre
stage 2 stage 1 stage 3 stage 1
+ 2 + organic 600g Direct Mail

Australia Bellamy organic milk
Bellamys stage 1 above 900g
baby Bonded Direct Mail

Danish Arla / Alaskan stage 2 of
imported organic infant milk
powder in June -3 years old

direct mail

450

115

170

490

138

135

110

145

250

188

Sales
Volume

9,223

1,753

892

8

©
[}

1,418

2,079

794

2,044

9

-
N

1,245

Account
Name

TR
S EALIE

jacky_ji

EIEAEL
987

DAKE
SMEALE

EERRS

WWER
B

winsonin
92018

xpch123

TR
S EALE

B
3
&
P

5Top 10

Seller
Rating

4.9

4.9

4.9

4.9

4.9

4.9

4.9

4.9

4.9

4.9

Seller

. . Location
Reputation | Location

o

BARF | Australia

vow

L Shanghai
A A A
XiE Tianjin
0w
BXFIL | Australia
’m’mn Guangzhou
FHEA Guar{gdon
¢}
= ingdao,
WRRS | o
Shenzhen,
I"#&#Y| | Guangdon
¢}
AT | e
BARFT | Australia
& Denmark

(Translation)

Bookmarks

9,372

3,560

1,156

1,340

1,088

1,040

424

2,060

6,166

3,480

Reviews

76,727

8,538

49,573

36,240

2,495

52,286

25,165

Seller's

4.6%

13.5%

2.2%

2.9%

17.0%

3.9%

13.8%

5,904

396

939

629

447

306

313

780

2,066

906
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http://item.taobao.com/item.htm?id=43844068626
http://item.taobao.com/item.htm?id=43844068626
http://item.taobao.com/item.htm?id=43844068626
http://item.taobao.com/item.htm?id=43844068626
http://store.taobao.com/shop/view_shop.htm?user_number_id=2032939909
http://store.taobao.com/shop/view_shop.htm?user_number_id=2032939909
http://item.taobao.com/item.htm?id=35103535352
http://item.taobao.com/item.htm?id=35103535352
http://item.taobao.com/item.htm?id=35103535352
http://store.taobao.com/shop/view_shop.htm?user_number_id=10022446
http://item.taobao.com/item.htm?id=37512702420
http://item.taobao.com/item.htm?id=37512702420
http://item.taobao.com/item.htm?id=37512702420
http://item.taobao.com/item.htm?id=37512702420
http://store.taobao.com/shop/view_shop.htm?user_number_id=1855975180
http://store.taobao.com/shop/view_shop.htm?user_number_id=1855975180
http://item.taobao.com/item.htm?id=523166665769
http://item.taobao.com/item.htm?id=523166665769
http://item.taobao.com/item.htm?id=523166665769
http://item.taobao.com/item.htm?id=523166665769
http://store.taobao.com/shop/view_shop.htm?user_number_id=2032939909
http://store.taobao.com/shop/view_shop.htm?user_number_id=2032939909
http://item.taobao.com/item.htm?id=9191325472
http://item.taobao.com/item.htm?id=9191325472
http://item.taobao.com/item.htm?id=9191325472
http://item.taobao.com/item.htm?id=9191325472
http://store.taobao.com/shop/view_shop.htm?user_number_id=665616356
http://item.taobao.com/item.htm?id=35364935487
http://item.taobao.com/item.htm?id=35364935487
http://item.taobao.com/item.htm?id=35364935487
http://item.taobao.com/item.htm?id=35364935487
http://store.taobao.com/shop/view_shop.htm?user_number_id=1639570879
http://store.taobao.com/shop/view_shop.htm?user_number_id=1639570879
http://item.taobao.com/item.htm?id=41624738872
http://item.taobao.com/item.htm?id=41624738872
http://item.taobao.com/item.htm?id=41624738872
http://store.taobao.com/shop/view_shop.htm?user_number_id=883567989
http://store.taobao.com/shop/view_shop.htm?user_number_id=883567989
http://item.taobao.com/item.htm?id=41594089457
http://item.taobao.com/item.htm?id=41594089457
http://item.taobao.com/item.htm?id=41594089457
http://item.taobao.com/item.htm?id=41594089457
http://store.taobao.com/shop/view_shop.htm?user_number_id=21879314
http://item.taobao.com/item.htm?id=43827677380
http://item.taobao.com/item.htm?id=43827677380
http://item.taobao.com/item.htm?id=43827677380
http://item.taobao.com/item.htm?id=43827677380
http://store.taobao.com/shop/view_shop.htm?user_number_id=2032939909
http://store.taobao.com/shop/view_shop.htm?user_number_id=2032939909
http://item.taobao.com/item.htm?id=44956674319
http://item.taobao.com/item.htm?id=44956674319
http://item.taobao.com/item.htm?id=44956674319
http://item.taobao.com/item.htm?id=44956674319
http://store.taobao.com/shop/view_shop.htm?user_number_id=51934794
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Project OTA Organic Data

Category:|Dairy - Milk Powder (organic)

Report:|#1 Product Page

Product's name:

From Australia Bellamy's 3 stage Organic Milk Powder
900g*2 Can Free Delivery

B

sereanys D1 $31 3K 7§ 9 5% AR FE

EFEN | NASAAT HLILIE

tOdd é-";‘I'

rillcarink

6 KFD OTA 32 Milk Powder20160203.1.xIsx

@ BT R T

H|HFO MEASRAVESD ILFB so0s+2# RFEEXIMIEEMW
Bt EEsE FliAL FRENE

wen ¥x450.00

FHH IR

InER BT E A TEHRESE EWi v i28k ¥0.00

16:008T13 » FiEEAE1 A 22 Bi%iE , BRI
HER 1800g

HiEE 9220 FitiFir 13259

R =Fr o00gmmiEE S —E =Er 900g —Ex 900g
e
:

b

#  EETF11658iF

.6 #1 Prod Page

=z ©

2 HTEm
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Project OTA Organic Data

Category:

Dairy - Milk Powder (organic)

Report:

Tmall Organic Milk Powder #1 Store Analysis

KIEH (Tmall Store)

THABKESMEAE (Bellamy)

EERERE
(Seller's Account Of Wangwang)

ALK INEMIE

JE 5= DI# SKUs

25

FRER Location

Zi#(Hong Kong)

8l ERY 8 Store Launch

3/21/2014

DURLKBSMEMIE (Bellamy) Store Quick Facts

FE30F I ET 30X E Transaction qzﬁ]ﬁgzgm
Sales Volume Last 30 Days RMB 5,960,900 Volume In Last 30 Days 17,270 | Average Selling 345.2
Yy (Units) Price (RMB)
: e
FHAREER T4 A E Daily Average E30XRMHED
. 198,700 ; - 576 [Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units) Lot 30 Days

ZE IR Operational Data

MHA450.0 ~ 490.07cE I B E 5E564.13%, OFSEEDI0# 51£0.00%, A H304-LL T EHEEE 64 & E24.00%,

A EF =24 4 £b8.00%

* The transaction volume ratio of the products in price ranges ¥450 ~¥ 490 is 64.13%

* The percentage of products with 0 transaction volume is 0%

* There are 6 SKUs of products with monthly transaction volumes less than 30 units, 24.00% of SKUs
* There are 2 SKUs of products that sold more than one thousand units, representing 8.00% of SKUs

Product Price Range vs. Number

of SKUs Analysis

MHEEE (7T) [SETt8 o S b SE30KEHE () 5 fHE LB 30K K ER &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
50.0 ~ 132.0 13 52.00% 3153 18.26% 267972 4.50%
139.0 ~ 149.0 7 28.00% 798 4.62% 114752 1.93%
250.0 ~ 282.0 3 12.00% 2244 12.99% 561064 9.41%
450.0 ~ 490.0 2 8.00% 11075 64.13% 5017110 84.17%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S EE 5 SE30KEHE () S L 30K HERN & &LLA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

1~29 6 24.00% 105 0.61% 11,211 0.19%

30 ~ 199 9 36.00% 834 4.83% 74,071 1.24%

200 ~ 499 5 20.00% 1826 10.57% 286,210 4.80%

500 ~ 999 3 12.00% 2487 14.40% 536,706 9.00%
1000 ~ 2999 1 4.00% 1777 10.29% 444,250 7.45%

3000+ 1 4.00% 10241 59.30% 4,608,450 77.31%

6 KFD OTA 32 Milk Powder20160203.1.xIsx
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Project OTA Organic Data

Category:|Dairy - Milk Powder (organic)
Report:[#1 Product Analysis
From Australia Bellamy's 3 period Organic Milk Powder
900g*2 Can Free Delivery
Price: ¥450
Sales Volume In Last 30 Days: ¥4150,400
Daily Average Sales Volume : ¥138,300
Transaction Volume Last 30 Dgys 9223
(units):
Daily Ave Transaction Volume
. 307
(units):

v
mm*mﬂnm T DR LT U B LIS 0005+ 200 DR 0L B TY A

FEE | HASAATELLLIE

MERUY DO 1 iiire . e E—

LAM

organic gic g ¥450.00
‘_\ i|-_|_| 1 =] = [ e -
=T l
E - FEY — —— E]

#1 Product Details

B &R MA(Food Additives)

J£(No)

R (Experiation date)

1095

I it (Factory site)

52-54 Tamar Street , Launceston

fi& #7574 (Storage methods)

BAR T 1825 (Cool dry place 25 degrees)

| LI (Packing)

fE%E (Canned)

& EE (Suitable age)

1B % LI_E(More than 1 year old)

&AM ER (Applicable stage

= E%(3 stage)

I_ & (Compamy name)

Bellamy's Organic Pty Ltd

i i (Brand)

Bellamy’s/ T #13K

B% %75 I (Manufacturers Contact)

1800-010-460

& B #E(List of ingredients glycans)

RELFLIE - EYH - ILNE - BRAEEL - EEBNE . R T - H
BEAREY - WS - ITERST - &t 84 |5
OB - 4ifthanC, KREWBIE - & - £BK - &5
B, TRBRUEK - 4EEFRE, FRBAEY - DLEZ - (Fine desalting
milk, vegetable oils, lactose, skimmed milk,
oligosaccharides, fructose, starch, whey protein
concentrate, calcium carbonate, potassium citrate,
potassium chloride, fish oil, magnesium chloride, calcium
phosphate, vitamin C, soy lecithin , choline chloride,
taurine, nucleotides, ferrous sulfate, vitamin E, zinc
sulfate, inositol,)

2= (Net content of milk powder)

900g# #H 5 (900g 2 cans combination)

1L (Specification)

900g#® i#2H 5 (900g 2 cans combination)

FE(g)(Weight)

1800g

fHEH(Sale location)

8K F) I (Australia)

4 HH#i(Production Date)

20154018018 E 2015%09H 018 (January 1, 2015 to
September 1, 2015)

B 731 (Origin)

B K FIT (Australia)

@EH K (Packing)

A% (package)

%5l (Series)

B HGEMIR) (Organic (Australian version))

6 KFD OTA 32 Milk Powder20160203.1.xIsx

.8 #1 Prod Analysis
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Project OTA Organic Data

Category:

Dairy - Milk Powder (organic)

Report:

Searcher Demographics

Keyword:

A (Organic Milk Powder)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

b [ \
= 2f I (TGI)

Most Popular Search Cities

Most Popular Search Provinces

1|Beiding 11|GuiYang 1|Beiding 11)JiangSu
2[ShangHai 12|HeFei 2[ChongQing 12|ShanDong
3[ChangSha 13|ZzhengZhou 3|HuNan 13|HeNan
4|YongZhou 14|NanChang 4[ShangHai 14|ZhelJiang
5[ChongQing 15|ChengDu 5[SiChuan 15|GuangDong
6|Qizhou 16{WuHan 6|GuangxXi 16{FuJdian
7|Beiding 17|ZzhenJdiang 7[JiangXi 17|ShanXi
8[NanNing 18|WenZhou 8|AnHui 18|LiaoNing
9|JiangMen 19{NanTong 9|HuBei 19[ShanXi
10|JiNan 20({Ganzhou 10|YunNan 20(TianJing

6 KFD OTA 32 Milk Powder20160203.1.xlsx

.9 Dem Location
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Project OTA Organic Data

Category:|Dairy - Milk Powder (organic)

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution

Gender Percentage

Male 43.0%

Female 57.0%

Searcher Gender

Female
57%

Social Class Distribution

Social Class Percentage

Lower 0.7%
Lower-Middle 6.7%
Middle 49.2%
Middle-Upper 31.8%
Upper 11.3%

6 KFD OTA 32 Milk Powder20160203.1.xIsx

60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

Age Distribution

Age Percentage
18-24 15.2%
25-29 32.6%
30-34 30.3%
35-39 12.4%
40-49 5.4%
50-59 2.3%

>59 1.8%

Searcher Age

_59 >59
40-49 50-59

Searcher Social Class
49.2%

31.8%

11.3%
6.7%

0.7%
O | B

Lower Lower- Middle Middle- Upper
Middle Upper

.10 Dem Age
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Project OTA Organic Data

Category:|Fruit and Vegetable - Orange (organid

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)

Keyword:| & #1#& (Organic Orange)

Period:[Jan 1, 2014 - Jan 1, 2016

Notes:

Searches for Organic Oranges are
low, as Chinese consumers typically
search Oranges, then choose based
on quality, pricing, etc.

FHL#& (Organic Orange) Daily Keyword Searches
FiE: WaERs

2014.01.01 - 2016.01.27

Searches/day

03-24

2014

7 KFD OTA 42 Orange 20160203.1.xIsx

06-28 10-02

Period

01-06

.1 Search

07-17

2015

10-21

01-2

1/10
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Project OTA Organic Data

Category: |Fruit and Vegetable - Orange (organic)

Report:|Orange, Organic Orange Search Trends

Tmall K= A2/ H R /3 B (Aquatic Product And Meat / Fresh Vegetables
Category: |And Fruit / cooked Food)

Orange (generic) Search

An HE B AEAS REARE mwmm amwmals AsE
Period search  °°N  Click  clickindex  Click
(mm/yy) Category Index Index Index Proportion Ratio
Y. Proportion P
Oct-15[#F (Orange) 1,359 99.5% 2,841 99.8% 61.4%
Nov-15[#& (Orange) 2,489 99.5% 5,239 99.8% 63.1%
Dec-15|# (Orange) 2,449 99.2% 5,437 99.7% 64.5%
3 Month Average 2,099 99.4% 4,506 99.8% 63.0%
Organic Orange Search Index * Data too low to measure

BRI REAEE pmmE AERRSEE
Search
Category Index

Proportion

Click Click Index
Index Proportion

Oct-15[# - 1L (f -Organic) n/a n/a n/a n/a n/a
Nov-15[# - #l (# -Organic) n/a n/a n/a n/a n/a
Dec-15|#-f #l (1 -Organic) n/a n/a n/a n/a n/a
3 Month Average| n/a n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
3,000 1
2,500 2,449 1
3 2,000 b}
2 e
< 2% <
< 1,500 == 1% (Orange) =
o
g 1,359 =) —o—1E-HH (15 -
& 1,000 2% 2 A Organic)
——15-FHl (18
500 Organic) 0
P — € - - = — ©- -
Oct-15 Period Nov-15 Dec-15 Oct-15 Period Nov-15 Dec-15

Organic vs. Non-Organic

Search OrganiC
0.0%

Organic vs. Non-Organic

Organic 0.0%
Non-Organiq 100.0%

Non-
Organic,
100.0%

7 KFD OTA 42 Orange 20160203.1.xIsx .2 Org Search 2/10
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Project OTA Organic Data

Category:

Fruit and Vegetable - Orange (general)

Report:

Orange Industry Sales
(total organic + non-organic)

Fruit and Vegetable - Orange Industry Sales (total organic + non-

7 KFD OTA 42 Orange 20160203.1.xIsx

organic)
1,200,000
1,000,000 /
2 /
é 800,000 /
E 600,000 /
S 400,000
5 / ™\ /
200,000
0 4 — —/ \/
U T S N - S - SR LWL WO
\00\ @0‘\ \&o‘\\ S %@Q\ %o‘\\ \00\ @O\\ \&o‘\\ S %@Q\ %o‘\\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 70,377
Feb-14 40,202
Mar-14 43,226
Apr-14 30,813
May-14 35,775
Jun-14 14,078
Jul-14 23,436
Aug-14 34,291
Sep-14 42,986
Oct-14 111,821
Nov-14 355,052
Dec-14 389,487
Jan-15 313,494
Feb-15 125,851
Mar-15 116,044
Apr-15 115,248
May-15 93,484
Jun-15 53,661
Jul-15 45,591
Aug-15 60,148
Sep-15 110,692
Oct-15 352,264
Nov-15 860,984
Dec-15 1,042,483
2014 Total 1,191,544
2015 Total 3,289,944
Annual Growth Rate 176.1%

.3 Sales
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Project OTA Organic Data

Category:

Fruit and Vegetable - Orange (general)

Report:

Transactions by Price Range

Period:

Dec., 2015

HrigXia HRZE HETIRY EERENH

Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 9,731 16 153
¥10-20 31,367 169 143
¥20-50 290,484 3,285 940
¥50-100 437,910 10,000 2,263
¥100-150 173,947 6,456 1,182
¥150-200 80,375 4,186 509
¥200-300 17,608 1,209 175
¥300-400 815 84 19
¥400-500 56 7 3
¥500-600 31 5 2

¥600-700 - - -

¥700-800 = = =
¥800-1000 129 38 3
¥1000-1500 30 10 2

Fruit and Vegetable - Orange (general) Transactions by Price Range

500,000

Fruit and Vegetable - Orange(general)
Transactions by Price Range

450,000
400,000

350,000
300,000

250,000
200,000
150,000
100,000

50,000

Transaction Volume (units)

¥0-10

o o o o
v g 0
o) o) - <
— N o o
* % g g
*
Pric

7 KFD OTA 42 Orange 20160203.1.xIsx

D

Py
& ¥150-200

=]
«Q
2 ¥200-300
2
& ¥300-400

¥400-500
¥500-600

¥600-700
¥700-800
¥800-1000
¥1000-1500

A Tx by Price
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Project OTA Organic Data

Category: [Fruit and Vegetable - Orange (Organic)

Report:(Top 10 Products

stage:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

1 we | wn |weme| ow | wm

Seller's

Seller
Rating

Sales
Volume

Product Name
(Translation)

Price
(RMB)

Seller Seller

Pr Nam : ;
oduct Name Reputation | Location

Account
Name

Location
(Translation)

10

% B Xne
WHEN REAN

|| ERIIESREFTELN

SEER NN K RE K
BFSBEFENEH

1E SRS RRIR 7K S 7
HEKRARAL0TE
REBHEE s B

BRETIHE R
AR IAPKEREIE F20T
AENP2IKRIAE

FETRFI0TERRE
BRI SRS
HBAXRREERMA

[£RRIE] k¥ ﬂM%
BENBIIKRTE
%iﬂﬁ#e‘y?@éﬁfé?

F'EH"FITK%EKEH
P4 18 F e KR
iﬂ«‘a'm\ﬂ" B2 EAEH10
T

ERERFTFHEHE
WRAZEANKRI
10T alIFEEmE

ERTHEBE AR
HAENKRRRE F#
TR0 T @ b

IELIAE MR 48T
KR ANBHEFHE 4K
AZEFHS T @il

IERKMKIERBHLEH
BIHEKRE FHEE
PR8I

7 KFD OTA 42 Orange 20160203.1.xIsx

Authentic Jiangxi Gannan navel
orange 10 kg loaded Ganzhou fresh
fruit sweet sugar orange xunwu
Xinfeng organic free shipping

Authentic Hunan Mayang fresh fruit
natural orange 10 kg loaded organic
orange farm hemp orange shipping

Fengjie Orange PK authentic fresh
natural orange Gannan shipping 20
pounds of organic fruits

Fengjie specialty boutique Super
Sweet 10 pounds mounted featured
fresh fruit organic navel orange natural
green food

Lowest price Yongxing orange crystal
sugar 5 pounds of organic fruits
pregnant authentic Hunan specialty
pure orange

Guangxi specialty authentic farmhouse
Bucheon navel orange fruit Newhall
pregnant organic fresh 10 pounds

Authentic Chongging Fengjie Orange

natural fresh organic fruits pregnant

women now pick 10 pounds shipping
non Gannan oranges

Authentic Jiangxi Orange natural fresh
organic fruit farm now pick oranges
Gannan Super Sweet 10 pounds
loaded shipping

Chinese red-orange blood orange
oranges fresh fruit natural organic
Zigui Orange pregnant sweet 5 pounds
shipping

Authentic Wing Hing candy orange
oranges organic sweet orange fresh
fruits Orange 18 pounds mounted

39.8

38

88.8

26.9

88

55.9

9,352

3,436

4,032

1,170

1,332

667

1,299

966

638

HRER

BUKEELY
850105

INBER

Ay

myyang117

liuning2115
20

hikeretro

FHE

shmilyhapp
y39

5Top 10

4.7

4.7

4.8

4.7

4.7

4.9

4.8

4.6

4.8

4.8

P
PP
i HME
A
BX
P
BX
i
i HB
PYevY
7E BN
A
BX
POPPY
Pt
A
it 'S
ow
AR M

Ganzhou,
Jiangxi

Huaihua

Chongging

Chongging

Hunan
Chenzhou

Hezhou

Chongging

Ganzhou,
Jiangxi

Yichang,
Hubei

Hunan
Chenzhou

5,450

1,846

670

640

342

1,658

946

1,054

346

1,030

33,146

7,316

4,298

6,037

3,433

13,549

21,327

13,466

1,002

19,819

16.44%

25.23%

15.59%

10.60%

9.96%

12.24%

4.44%

7.83%

34.53%

5.20%

4,781

667

404

194

228

369

381

1,086

43

642
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http://item.taobao.com/item.htm?id=524335788083
http://item.taobao.com/item.htm?id=524335788083
http://item.taobao.com/item.htm?id=524335788083
http://store.taobao.com/shop/view_shop.htm?user_number_id=2693223269
http://item.taobao.com/item.htm?id=522175964886
http://item.taobao.com/item.htm?id=522175964886
http://item.taobao.com/item.htm?id=522175964886
http://store.taobao.com/shop/view_shop.htm?user_number_id=918767908
http://store.taobao.com/shop/view_shop.htm?user_number_id=918767908
http://item.taobao.com/item.htm?id=525537147694
http://item.taobao.com/item.htm?id=525537147694
http://item.taobao.com/item.htm?id=525537147694
http://store.taobao.com/shop/view_shop.htm?user_number_id=2758620327
http://item.taobao.com/item.htm?id=525273223370
http://item.taobao.com/item.htm?id=525273223370
http://item.taobao.com/item.htm?id=525273223370
http://store.taobao.com/shop/view_shop.htm?user_number_id=1067548394
http://item.taobao.com/item.htm?id=524936467086
http://item.taobao.com/item.htm?id=524936467086
http://item.taobao.com/item.htm?id=524936467086
http://store.taobao.com/shop/view_shop.htm?user_number_id=2228848996
http://item.taobao.com/item.htm?id=40454334363
http://item.taobao.com/item.htm?id=40454334363
http://item.taobao.com/item.htm?id=40454334363
http://item.taobao.com/item.htm?id=40454334363
http://store.taobao.com/shop/view_shop.htm?user_number_id=836514214
http://store.taobao.com/shop/view_shop.htm?user_number_id=836514214
http://item.taobao.com/item.htm?id=521679306673
http://item.taobao.com/item.htm?id=521679306673
http://item.taobao.com/item.htm?id=521679306673
http://store.taobao.com/shop/view_shop.htm?user_number_id=2553098203
http://item.taobao.com/item.htm?id=521843642466
http://item.taobao.com/item.htm?id=521843642466
http://item.taobao.com/item.htm?id=521843642466
http://store.taobao.com/shop/view_shop.htm?user_number_id=24428053
http://item.taobao.com/item.htm?id=525631337889
http://item.taobao.com/item.htm?id=525631337889
http://item.taobao.com/item.htm?id=525631337889
http://store.taobao.com/shop/view_shop.htm?user_number_id=2629709310
http://item.taobao.com/item.htm?id=18224999879
http://item.taobao.com/item.htm?id=18224999879
http://item.taobao.com/item.htm?id=18224999879
http://store.taobao.com/shop/view_shop.htm?user_number_id=48923456
http://store.taobao.com/shop/view_shop.htm?user_number_id=48923456

L)
/((ung FuData

Project OTA Organic Data

Category:

Fruit and Vegetable - Orange (organic)

Report:

#1 Product Page

Product's name:

Authentic Jiangxi Gannan navel orange

Ganzhou fresh fruit sweet sugar orange xunwu Xinfeng

organic free shipping

10 kg loaded

7 KFD OTA 42 Orange 20160203.1.xIsx
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Project OTA Organic Data

Category:|Fruit and Vegetable - Orange (organic)

Report:[Taobao Organic Orange #1 Store Analysis
JE5 (Store) |BRECPEYSSRE (ChensShi Sunshine Orchard)
EERERE
(Seller's Account Of Wangwang)
IEEE I SKUs|41

#HRERE(Di Guo Zhuang Yuan)

BI/ERYiE Store Launch|11/3/2015

B ECBEA R E (Chenshi Sunshine Orchard) Store Quick Facts

. 30 Transaction
B30T 84 SEIORHE i SFiSJﬁ!ZSEﬁT_
sales Volume Last 30 Davs RMB 870,300 Volume In Last 30 Days 16,691 | Average Selling 52.1
Yy (Units) Price (RMB)
3 M
T AHED E¥ R HE Daily Average AEORHHEN
. 29,000 - - 556 |Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
#4&919.6 ~
87.9870 5 VA i 5 1699.10%, 0455 VLOFF 7 10.00%, H 443014 LU R4 5 V12544 (4 11.60.98%, H# -5 I
3 L6 7.32%
ZEHIRE Operational Data * The transaction volume ratio of the products in price ranges ¥19.6 ~¥ 87.98 is 99.10%
* The percentage of products with 0 transaction volume is0.00%
* There are 25 SKUs of products with monthly transaction volumes less than 30 units, 60.98% of SKUs
* There are 3 SKUs of products that sold more than one thousand units, representing 7.32% of SKUs

Product Price Range vs. Number of SKUs Analysis

MHEEE (7T) [SETt8 o S b BIORHE (R &5 fHE LA R30RHEM &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
19.6 ~ 87.98 24 58.54% 16540 99.10% 849498.32 97.61%
97.02 ~ 158.4 11 26.83% 126 0.75% 15723.45 1.81%
167.31 ~ 196.71 3 7.32% 18 0.11% 3100.47 0.36%
265.28 ~ 268.0 2 4.88% 6 0.04% 1594.4 0.18%
368.0 ~ 368.0 1 2.44% 1 0.01% 368 0.04%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S0 EE 5 EIORME (R &5 fHE LB AE30RH B & &LLA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

1~29 25 60.98% 210 1.26% 22,329 2.57%

30 ~ 199 9 21.95% 837 5.01% 44,139 5.07%

200 ~ 499 4 9.76% 1322 7.92% 73,069 8.40%

500 ~ 999 0 0.00% 0 0.00% - 0.00%

1000 ~ 2999 2 4.88% 4970 29.78% 362,278 41.63%

3000+ 1 2.44% 9352 56.03% 368,469 42.34%

7 KFD OTA 42 Orange 20160203.1.xIsx .7 #1 Store 7110
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Project OTA Organic Data

Category:

Fruit and Vegetable - Orange (organic)

Report:

#1 Product Analysis

Product's name:

Authentic Jiangxi Gannan navel orange 10 kg loaded
Ganzhou fresh fruit sweet sugar orange xunwu Xinfeng
organic free shipping

Price: ¥39.8
Sales Volume In Last 30 Days: ¥368,500
Daily Average Sales Volume : ¥12,300
Transaction Volume Last 30 Dgys 9352
(units):
Daily Ave Transaction Volume
. 312
(units):

-
Chen's Sun

BREEBBSY

P et

kk‘-g.. il %

el 1

#1 Product Details

BB - WIPA

giﬂﬁ%ﬁﬂiﬁ%luﬁﬁﬁﬁﬁﬂﬁ%ﬂmﬁﬁ?%ﬁﬁ a1

ERBEFE e fEls

e eizena 4781 6517
Bitifik TR

== ¥39.80

ISR AT ES.00T TR G0 MEEmAlH0.397

iz OEEN E 26 - 8 9500 ~  SREF72NEAER

HE 1+ sEFLL460)

DAl oE i

=it Rz EREEH & s@zxn M Ess

it HEBRASERRE, TEFTATEHET

Food types: primary agricultural products

e G ol = PN i

Origin: China mainland

BeiE AR . LE1IK

Delivery frequency: once a week

Yy - M

City: Ganzhou

By

By way of sale: a single product

BREME A\h

Package Servings: 4 servings

g s B ERRHDE

+

Brand: Chen Sun

o 2.5kg(#) -5kg(h )
A=

Net weight: 2.5kg (including) -5kg (not included)

R AR B

Special product category: Orange

ey a - Hih

Packing: Other

KR A

Fruit Type: Orange

M#& : 101-2007%

Price: 101-200

Al LA

Province: Jiangxi

[l 55
[Fldh24 /N SEARIA BT E T

City services: city 24 hours sellers delivery

RN 1H

Package cycle: 1 week

ST A]
1/3,2/3,37,107,11/7,12 /3

Hot Time: January, February, March, October,

November, December

7 KFD OTA 42 Orange 20160203.1.xIsx
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Project OTA Organic Data

Category:

Fruit and Vegetable - Orange (organic)

Report:

Searcher Demographics

Keyword:

A#H#& (Organic Orange)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

ABESTL

Most Popular Search Provinces

1|HuNan 11{ShanDong
2|ZhelJiang 12[HeNan
3|JiangXi 13[Beiding
4|GuangDong 14[{n/a
5|ShangHai 15[n/a
6|HuBei 16[n/a
7|ChongQing 17(n/a
8|HeBei 18[n/a
9|FulJian 19(n/a
10]JiangSu 20|n/a

7 KFD OTA 42 Orange 20160203.1.xIsx

Most Popular Search Cities

1|ShangHai 11{XingTai
2|Beiding 12{XiangYang
3|JiaXing 13[XinYang
4|PingXiang 14|GuangZhou
5|ChangSha 15({Wenzhou
6|/Chenzhou 16|HuiZhou
7|SuQian 17|Taizhou
8|XianNing 18[Shenzhen
9|Hezhe 19({DongGuan
10|Fuzhou 20|ShangHai

.9 Dem Location

9/10
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Project OTA Organic Data

Category:

Fruit and Vegetable - Orange (organi

Report:

Searcher Demographics

Data Source

TaoBao Index (PC Search Only)

Gender Distribution

Gender Percentage

Male

72.0%

Female

28.0%

Searcher Gender

Female
28%

Social Class Distribution

Age Distribution

Age Percentage
18-24 17.0%
25-29 17.0%
30-34 25.5%
35-39 2.1%
40-49 10.6%
50-59 27.7%

>59 0.1%

Searcher Age

>59

Searcher Social Class

. .0% - 55.0%
Social Class Percentage 60.0% °
50.0% -
Lower 0.0%
- 40.0% -
Lower-Middle 0.0% 30.0%
: 30.0% ~
Middle 30.0%
20.0% - 15.0%
Middle-Upper 55.0%
10.0% -
Upper 15.0% 0.0% 0.0%
0.0%
Lower Lower- Middle Middle- Upper
Middle Upper
7 KFD OTA 42 Orange 20160203.1.xIsx .10 Dem Age
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Project OTA Organic Data

Category:|Fruit and Vegetable- Potato (organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)

Keyword: | #l+ 5 (Organic Potato)
Period:|Jan 1, 2014 - Jan 1, 2016

AH# L= (Organic Potato) Daily Keyword Searches
ALE: meEEn

2014.01.01 - 2016.01.27

>
3 74
N
(%]
o} .
c ta t
©
@ £
o) 45
(7p]
30
15
i ! I H I | |
03-24 06-28 10-02 01-06 04-12 0717 10-21 01-z
mm/dd/2014 mm/dd/2015
Period

8 KFD OTA 44 Potato 20160203.1.xIsx .1 Search 1/10
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Project OTA Organic Data

Category: |Fruit and Vegetable- Potato (organic)

Report:|Potato, Organic Potato Search Trends

Tmall KPR R /& (Aquatic Product And Meat
Category: |And Fruit / Cooked Food)

/Fresh Vegetables

Potato Search index (non-organic)

Period Category

A HE B gaAs REARE qame Asmmsts AmE

ey | SRR Click Click Index  Click

Index L Index Proportion Ratio

(nr ) Proportion
Oct-15|1 = (Potato) 2,019 98.0% 3,400 98.9% 35.1%
Nov-15|L = (Potato) 2,318 97.8% 3,949 98.8% 30.8%
Dec-15|EX = (Potato) 2,472 98.1% 4,198 98.8% 28.5%
3 Month Average 2,270 98.0% 3,849 98.8% 31.5%

Organic Potato Search Index

A e =E=

Period

Category
(mm/yy)

REAS REAEE mmmE RERmsts

Search SEETTE Click Click Index

Index L Index Proportion

Proportion

Oct-15| £ Z-17#l (Potato -Organic) 97 95.0% 256 96.2% 77.6%
Nov-15| £ Z-fi#l (Potato -Organic) 171 99.3% 366 99.6% 103.6%
Dec-15|1 = -1/l (Potato -Organic) 180 91.3% 366 92.3% 83.4%

3 Month Average 149 95.2% 329 96.0% 88.2%

Non-Organic & Organic Search Index

3,000

2,500 - 2,318 —0 2,472
1% /
= 2,000 2,019
< 1,500 —=@=— 1 = (Potato)
(8]
©
2 1,000 =

—8— + Z-H#l (Potato -
500 Organic)
97 171 o 180
Oct-15 PeriodNOV'ls Dec-15

Organic only Search Index

200
180
150
x
[
©
£
=100 Z
o —
5 —o— + Z-H4 (Potato
(] .
-Organic
? 50 ganic)
Oct-15 Period Nov-15 Dec-15

Organic vs. Non-Organic
Sea

Organic vs. Non-Organic

Organic 6.6%
Non-Organid 93.4%

8 KFD OTA 44 Potato 20160203.1.xIsx

rch
Organic
, 6.6%
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Project OTA Organic Data

Category:|Fruit and Vegetable- Potato (general)

Potato Industry Sales (total organic +

Report: non-organic)

Potato Industry Sales (total organic + non-organic)

60,000 /"\
@' 50,000
2 [\
o
o

% 30,000
[o]
w

\\6
%@Q

™ V “ ™ V > » ) ) » o
N\ N\ N\ N\ N\ N\ N\ N\ N\ N\ N\
\o°\ @0‘\ @OA\ S c_)eQ\ %o“\ \00\ @O\\ @‘)A\ S &

%
Period (mm/yy)

Period Sales
(mm/yy) (RMB)
Jan-14 1,654
Feb-14 1,153
Mar-14 2,508
Apr-14 3,140
May-14 7,266
Jun-14 7,401
Jul-14 9,170
Aug-14 11,992
Sep-14 22,477
Oct-14 27,715
Nov-14 32,330
Dec-14 61,920
Jan-15 51,287
Feb-15 34,478
Mar-15 12,575
Apr-15 13,797
May-15 12,800
Jun-15 14,127
Jul-15 17,629
Aug-15 20,219
Sep-15 23,496
Oct-15 24,171
Nov-15 29,494
Dec-15 30,336
2014 Total 188,726
2015 Total 284,409
Annual Growth Rate 50.7%

8 KFD OTA 44 Potato 20160203.1.xIsx .3 Sales
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Project OTA Organic Data

Category:

Fruit and Vegetable- Potato (general)

Report:

Transactions by Price Range

Period:

Dec., 2015

HrigXig BRE HETRY BRENH
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 13,903 4,441 128
¥10-20 9,834 8,847 48
¥20-50 4,165 8,937 53
¥50-100 2,073 10,000 23
¥100-150 38 329 2
¥150-200 323 3,512 3
Fruit and Vegetable- Potato (general) Transactions by Price Range
Fruit and Vegetable- Potato (general)
Transactions by Price Range
16,000
14,000
2 12,000
5
= 10,000
(]
E 8000
S 6,000
c
2 4,000
S
4] 2,000
I ]
= ) o o o o o o
o q o a a S
K = 8 & & S
* * g S 5
> >t

8 KFD OTA 44 Potato 20160203

Price Range (RMB)
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Project OTA Organic Data

Category: [Fruit and Vegetable- Potato

Report:(Top 10 Products

stage:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

. Seller's Seller
Product Name Price Sales ) .
Rank Image Product Name y Account . X Location | Bookmarks| Reviews
(Translation) (RMB) Volume Reputation | Location (Translation)

. A5 FA TP % | Farm from the kinds of small organic

Shandong
Jining

i non-genetically modified potato mini 3.9 6,494| AFEIE 4.8 WH FT
wnas s wan | 0 Iz i 5] potatoes freshly dug potatoes

. ASEHEL I
2 B ANLE

I3RS -4

688 6,224 11.05% 470

PYevY

15 years Redskins fresh potato potato
potato potato non-genetically modified
organic vegetables 5 pounds free
shipping

19.5 909 | K= F8339 4.8 H7f EF | Gansu Dingxi 602 4,635 12.99% 425

oYY

b P 1
¥ GRTR
HUH

Gansu Dingxi Redskins Potato Potato
Potato seed farm fresh organic 18.9 997
vegetables direct shipping 5 pounds

NREER

%7

4.8 Hif EH | Gansu Dingxi 322 3,091 10.42% 325

TOww

Miyun Mountain foothills small
potatoes potato organic vegetable
manure reminder not long natural

health

10 632 FL—1BF 4.8 = Beijing 186 14,299 1.30% 212

I-T
ENGSERS

oYY

Waulanchabu origin direct new potatoes
red flag after the green manure NESH
organic potato hardcover 9 pounds 178 429]  kainss 48 = <
shipping

Wulanchabu 1,076 2,541 42.35% 295

49 T

ow

Lk AR E L
ERACAUTS R
eS

pollution-free vegetables organically
grown potato

6.4 519 wuxifarm 4.8 SIF5 X8 | Jiangsu Wuxi 48 1,775  2.70% 190

A

Gansu Dingxi Redskins Potato Potato
Potato seed farm fresh organic 18.9 3
vegetables direct shipping 5 pounds

i

0| th3202180 4.9 Hif EH | Gansu Dingxi 80 849 9.42% 59

oW

EERK
it LT o
A& HHU

Miyun fresh potato potato farm, the
natural growth of organic fertilizer 10 319 | /&)1, 2868! 4.8 = Beijing 68 5,680 1.20% 112
pesticide-free fresh

A

ASAF ATHLN 1T 2 | Farm from the Kinds of small organic
PRE-G AR SE A non-genetically modified potato mini 4.5 1,022 57
HEEIZ WLt E potatoes freshly dug potatoes

Shandong
Jining

g
o

At 4.8 WH 57 194 2,503  7.75% 155

PP

Organic non-genetically modified

green - Long purple potato season

Canteen card - free shipping farm
fresh potato

Shandong
Zaozhuang

A -
10 e RS

B -RIRAR

2 1,189 long_gm 4.8 7R A 194 2,976 6.52% 268

8 KFD OTA 44 Potato 20160203.1.xIsx .5Top 10 5/10
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Project OTA Organic Data

Category:|Fruit and Vegetable- Potato (organic)

Report:|#1 Product Page

¥3.9/500g

Farm from the kinds of small organic non-genetically
Product's name: [modified potato mini potatoes freshly dug potatoes

A

TSI A & SHal SFE—F

8 KFD OTA 44 Potato 20160203.1.xIsx
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Project OTA Organic Data

Category:|Fruit and Vegetable- Potato (organic)

Report:[Taobao Organic Potato #1 Store Analysis

JE4 ( Store) |EEEZ MR M (Zui Mei Country Product)

EERERE

(Seller's Account Of Wangwang)
JEHE T SKUs|¥5

AEEHE(RanBao Zhang Gui)

FrifE#h R Location|n/a

Bl/ERYE Store Launch|7/13/2015

B= 2 F R~ M (Zui Mei Country Product) Store Quick Facts

1£:20.00%
* The transaction volume ratio of the products in price ranges ¥3.7

ZE IR Operational Data
* The percentage of products with 0 transaction volume is 0%

. i 30 Transaction
B30T 84 SEIORHE i SFBJESZS'EﬁT_
sales Volume Last 30 Davs RMB 28,000 Volume In Last 30 Days 6,958 | Average Selling 4.0
Yy (Units) Price (RMB)
3 M
FHRMEEER E¥HHE Daily Average AEIORHHE I
. 934 - - 232 |Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
MH&AN3.7 ~

4770 DAY R 1698.35%, 044 E = VIO 471k0.00%, H #5301 LA K4S &% D0 4 Hh0.00%, A4S T % k&

~¥ 4.7 is 98.35%%

* There are 0 SKUs of products with monthly transaction volumes less than 30 units, 0.00% of SKUs
* There is 1 SKU of products that sold more than one thousand units, representing 20.00% of SKUs

Product Price Range vs. Number of SKUs Analysis
MIEEE (7T)

EIORHE ()

Transaction Volume
In Last 30 Days (Units)

[0 o 5 L

Number Of

Products Quantity Ratio

Price Range (RMB)

3.7~-47 60.00%

i tHE LB

Transaction
Volume Ratio

98.35%

E30RBI B

Sales Volume In
Last 30 Days

&L
Total Ratio

95.95%

9.8~9.9 2 40.00% 115

1.65%

1134

4.05%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S EE 5 EIORME (R &5 fHE LB 30K B & &ELA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

30 ~ 199 3 60.00% 204 2.93% 1,463 5.22%

200 ~ 499 1 20.00% 260 3.74% 1,222 4.36%

500 ~ 999 0 0.00% 0 0.00% - 0.00%
1000 ~ 2999 0 0.00% 0 0.00% - 0.00%

3000+ 1 20.00% 6494 93.33% 25,327 90.42%

8 KFD OTA 44 Potato 20160203.1.xIsx .7 #1 Store
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Project OTA Organic Data

Category:|Fruit and Vegetable- Potato (organic)
Report:|#1 Product Analysis
Farm from the kinds of small organic non-genetically
Product's name:[ modified potato mini potatoes freshly dug potatoes
¥3.9/500g
Price: ¥3.9
Sales Volume In Last 30 Days: ¥25,300
Daily Average Sales Volume: ¥844.22
Transaction Volume Last 30 Dfays 6494
(units):
Daily Ave Transaction Volume
. 216
(units):

REAM GYVPLE BT PR FRRE 501
g

WERERFEFLE SRR EES. ERPLERE . friEtbmH LR
TE®IRE . ARRITATHEHE, AFETRIBLHERATE. IFRLLESR. iF
EEG. OB, SRt Bl ST

firtg P ] 470 4580
Ritific X8k

=t ¥ 3.90

Ak WFFHT E 2B - g ¥o.00 -

it 1+ t(EFos434tt)

AR - AR

iﬂﬁi; Lﬁ 1t wERs  § 2WExd N £55

= - 1R WA R HEER R, T ETEHER
#1 Product Details

J ik Address: n/a

ek Manufacturers Contact: n/a

fioAdZk: Ingredients: n/a

&5 A Storage: n/a

{RIGER: Shelf life: n/a

Bzl Food additives: n/a

A2 2: 5009 Net weight: 5009

oA B Packing: Other

BEmER: PR Mm Food types: primary agricultural products
fuhg: BREL NRZmARAT Brand: Drunk US rural agricultural Ltd.
ELAHH: Bm Sale: a single product

FZith: PEIKPRE Origin: Chinese mainland

a9 IWERE Province: Shandong Province

8 KFD OTA 44 Potato 20160203.1.xIsx .8 #1 Prod Analysis 8/10
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Project OTA Organic Data

Category:

Fruit and Vegetable- Potato (organi

Report:

Searcher Demographics

Keyword:

A#HLE (Organic Potato)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

5T BE (TGI) AEEEE

Most Popular Search Provinces

Most Popular Search Cities

1|ShangHai 11{AnHui 1|ShangHai 11[BaiSe
2[HuBei 12|HeBei 2|Beiding 12|WeiHai
3|Beiding 13|ShanDong 3|EnShi 13|ChangSha
4[JiangSu 14|JiangXi 4|Ezhou 14|JiaXing
5[HuNan 15|SiChuan 5|YueYang 15|ShangHai City
6[TianJing 16|GuangXi 6/YangzZhou 16|KunMing
7|ZhelJiang 17{Fudian 7|FuZhou 17{Suzhou
8|YunNan 18|LiaoNing 8|YiChang 18|WuHan
9[ShanXi 19|HeNan 9[NanJing 19|Beiding

10 |[GuangDong 20 [GanSu 10 [ZhenJiang 20 [HeFei

8 KFD OTA 44 Potato 20160203.1.xIsx

.9 Dem Location
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Project OTA Organic Data

Category:|Fruit and Vegetable- Potato(organic

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution

Age Distribution

Male 40.0% 18-24 4.4%
Female 60.0% 25-29 23.1%
30-34 22.2%
35-39 19.0%
40-49 18.8%

50-59 9.6%

>59 2.9%

Searcher Gender

Female
60%

Social Class Distribution

Searcher Age

>59

Searcher Social Class

0f —
Social Class Percentage 50.0%
38.1% 0
Lower 0.5% 40.0% - 36.7%
Lower-Middle 3.0% 30.0% ~
21.5%
Middle 38.1% 20.0% -
Middle-Upper 36.7%
PP - 10.0% 0.5% 3.0%
Upper 21.5% 70
PP ° 0.0% —
Lower Lower- Middle Middle- Upper
Middle Upper
8 KFD OTA 44 Potato 20160203.1.xIsx .10 Dem Age
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Project OTA Organic Data

Category:|Processed Products- Raisin (organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)

Keyword: [ Hl#i% T (Organic Raisin)

Period:[Jan 1, 2014 - Jan 1, 2016

AHEET (Organic Raisin) Daily Keyword Searches
FUEET: BEsEE

2014.01.01 - 2016.01.25

Searches/day

03-22 06-27 10-01

mm/dd/2014

8b KFD OTA 24 Rasin 20160203.1.xIsx

Period

01-04

04-11

.1 Search

07-16

mm/dd/2015

10-20

1/10



Project OTA Organic Data

Category: |Processed Products- Raisin (organic)

Report: [Raisin, Organic Raisin Search Trends

Tmall o 4 /1] o -
. Snack/Nuts/Local Speciali
Category: TR/ BR/ R ( p ty)
Notes: Chinese consumers search raisins, but typically don't search specifically

for organic raisins.

Raisin Search index (non-organic) ]
A FEEBR REAS RERE

Period Search Click

Catego
gory Index Ll 2 Index

(aryf77) Proportion

RERBELE RE=X

Click Index Click
Proportion Ratio

Oct-15[%i % 1 (Raisin) 9,782 99.5%| 20,045 99.8% 75.2%
Nov-15 |7 %] - (Raisin) 13,476 99.6%| 27,641 99.8% 68.2%
Dec-15|%i %) (Raisin) 13,471 99.6%| 27,587 99.8% 64.9%

3 Month Average| 12,243 99.6%| 25,091 99.8% 69.5%

Organic Raisin Search Index

= " — R ARG AERE

Period

Catego
(mm/yy) 9o

RERESGEL

Click Index
Proportion

Oct-15|7i % T-A #l (Raisin -Organic) 62 77.4% 172 77.4% 67.4%
Nov-15|% % +-f 4l (Raisin -Organic) 111 95.3% 259 96.2% 69.0%
Dec-15|%i%j -4 #l (Raisin -Organic) 61 80.6% 168 80.6% 57.8%

3 Month Average 78 84.5% 200 84.7% 64.7%

Non-Organic & Organic Search Index
16,000 120

Organic only Search Index

13,476 1

14,000 “— ® 13471 100
12,000 5
510,000 280
c 9,782 - . £ 5
< 8,000 —@= 7] %] T (Raisin) = 60 61
% 6,000 S 40 —e—HHT-HH
“ 4,000 —o—7%E% F-A#l (Raisin | (Raisin -Organic)

2,000 -Organic) 20

@562 111 o 61 7
Oct-15 Periochav-lS Dec-15 Oct-15 Period Nov-15 Dec-15

Organic vs. Non-Organic

Search
Organic
0.6%
Organic 0.6%
Non-Organi 99.4%

Non-
Organic,
99.4%

8b KFD OTA 24 Rasin 20160203.1.xIsx .2 Org Search
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Project OTA Organic Data

Category:|Processed Products- Raisin (general)

Raisin Industry Sales (total organic + non-

Report: organic)

Raisin Industry Sales (total organic + non-organic)
1,600,000
1,400,000
= 1,200,000 //
£ 1,000,000 //\\ J
o
£ 800,000 / \ /\’_/
& 600,000 \V
8 400,000 -\ Ml
200,000 \/
0 ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
ST N SV A S A K N ) K 5
\00\ @0‘\ \&o‘\\ S %@Q\ %o‘\\ \00\ @O\\ \&o‘\\ S %@Q\ %o‘\\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 512,614
Feb-14 211,693
Mar-14 418,484
Apr-14 450,898
May-14 518,039
Jun-14 437,389
Jul-14 424,934
Aug-14 486,337
Sep-14 566,437
Oct-14 551,106
Nov-14 759,130
Dec-14 899,513
Jan-15 1,147,822
Feb-15 860,278
Mar-15 541,928
Apr-15 743,568
May-15 688,881
Jun-15 681,776
Jul-15 709,314
Aug-15 695,661
Sep-15 783,625
Oct-15 829,059
Nov-15 1,333,265
Dec-15 1,394,129
2014 Total 6,236,574
2015 Total 10,409,306
Annual Growth Rate 66.9%

8b KFD OTA 24 Rasin 20160203.1.xIsx .3 Sales 3/10
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Project OTA Organic Data

Category:

Processed Products- Raisin (general)

Report:

Transactions by Price Range

Period:

Dec., 2015

Mg XiE HXE HEMEY = REE
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 36,966 88 632
¥10-20 129,398 758 887
¥20-50 836,338 10,000 1,836
¥50-100 346,389 8,438 922
¥100-150 36,690 1,510 132
¥150-200 7,979 458 40
¥200-300 328 25 5
¥300-400 41 4 2
Processed Products- Raisin (general) Transactions by Price Range
Processed Products- Raisin (general)
Transactions by Price Range
900,000
800,000
‘@ 700,000
5 600,000
"E’ 500,000
= 400,000
~ 300,000
o
S 200,000
@©
£ 100,000 .
o oL -
= o o o o o o o o
- N Yol o Ln o o o
o = o o - BN @ ¥
> -l N o o o o o
M > Yol o n o o
* S P S $
B

Price Range (RMB)

8b KFD OTA 24 Rasin 20160203.1.xIsx

A Tx by Price
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Project OTA Organic Data

Category:|Processed Products- Raisin

Report:(Top 10 Products

stage:|Latest 30 days, Dec. Dec. 14, 2014 - Jan. 14, 2016

Product Name

Product Name .
(Translation)

Sales
Volume

Seller's

Account
Name

Reputation

Seller
Location

Location )
(Translation)

on | wm |mes| | wm

Bookmarks|

REQE RS
RO pS 2R AEHNFRLEEREM | 2 pounds green organic snack Turpan
1 #/oM ﬁ"ﬂ—f EEFERTHET HL | grapes seedless raisins specialty
" “4'_,4 BELERIAS00gx2% natural 500gx2 bags

HERFFFITE FESAE | Turpan, Xinjiang specialty super super

2 RERZLAELAARZE | red seedless raisins Xiang Fei 5009
¥ ZTF500gH N BER A natural organic snacks shipping
It EELI &% 75009 | Turpan raisins 5009 red purple raisins
3 AELEKREFTREN red Xiang Fei Xinjiang specialty
BEAIE R premium organic snacks shipping
= i 5009 new goods in Xinjiang specialty
4 ;O*%gjg%’ig;:ﬁ ’#[112550 boutique in Turpan raisins Xiang Fei
s ;
T 8 4 5 = green natural organic snack bags
gX2RARABNER 250g%2
Bt & ER T - - :
: seuETham | T el ooy
s
§ 7T RNBRWES00g 500g Snacks bulk shipping
2L
KILER HHEMECH Organic farming iceberg snow
6 #F500g blackcurrant Turpan raisins 500g Black
IR EEZH0E A Rose shipping

.

[FMEE] RNCH .
™, . 5 A 112 [Bear] forest organic dried wild black
7 - ;Fﬁ*n;%%i‘l¥233 currant raisins nuts 233g * 2 package
rFel 928

ESeaynbibahisses AR California mini roses red raisins
8 AT HOXKANEF Xinjiang raisins imported natural
i FIRER 200950 % organic snacks 200g aliquots

Ak £ESUN- Free shipping US SUN-MAID Sun

9 MAIDBR D & i A #l Maid California Raisins organic
pp| THAETIRTFF 9079 seedless raisins 907g
£ EaHB=ESUN- National free shipping US SUN-MAID
10 MAIDFE# %A #LMM = Sun Maid raisins organic California

seedless raisins 9079

i EHEET 2FF 9079

8b KFD OTA 24 Rasin 20160203.1.xIsx

Price
(GLY)

49.9

39.9

59

58.8

135

19.9

37.5

8.9

46.9

46.88

5,609

3,495

1,831

611

586

702

202

256

283

192

taidi1958

A=

i3

taidi1958

A=

L3

Ry
qq

BETF R
il

4
=1y

p

BMAEUE

oo

MEKTH
2007

LHMER

5Top 10

4.8

4.8

4.8

4.8

4.7

4.8

4.8

4.9

4.8

4.8

oW

oW

oW

oW

POV eY

POV eY

TOww

ik ES Changji
I MHEE  Turpan
ik ES Changji
#HWHEE  Turpan
W I Shi?ndyﬁng
#HiE Urumgqi,
I=f-% $i3 Xinjiang

WA #5 | Qingdao, She

T K& Dalian, Liaor

dt®  Beijing

E#%  Shanghai

27,470

1,704

1,942

148

1,710

180

196

118

490

274

83,967

18,555

20,336

1,892

6,964

6,643

2,170

1,703

6,749

4,386

32.72%

9.18%

9.55%

7.82%

24.55%

2.71%

9.03%

6.93%

7.26%

6.25%

5,835

1,380

1,484

166

1,462

478

97

258

160

55
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http://item.taobao.com/item.htm?id=45046847407
http://item.taobao.com/item.htm?id=45046847407
http://item.taobao.com/item.htm?id=45046847407
http://store.taobao.com/shop/view_shop.htm?user_number_id=2369065070
http://item.taobao.com/item.htm?id=44967275965
http://item.taobao.com/item.htm?id=44967275965
http://item.taobao.com/item.htm?id=44967275965
http://store.taobao.com/shop/view_shop.htm?user_number_id=2005455300
http://store.taobao.com/shop/view_shop.htm?user_number_id=2005455300
http://item.taobao.com/item.htm?id=45240477108
http://item.taobao.com/item.htm?id=45240477108
http://item.taobao.com/item.htm?id=45240477108
http://store.taobao.com/shop/view_shop.htm?user_number_id=2369065070
http://item.taobao.com/item.htm?id=524884019829
http://item.taobao.com/item.htm?id=524884019829
http://item.taobao.com/item.htm?id=524884019829
http://store.taobao.com/shop/view_shop.htm?user_number_id=2005455300
http://store.taobao.com/shop/view_shop.htm?user_number_id=2005455300
http://item.taobao.com/item.htm?id=44681545272
http://item.taobao.com/item.htm?id=44681545272
http://item.taobao.com/item.htm?id=44681545272
http://item.taobao.com/item.htm?id=44681545272
http://store.taobao.com/shop/view_shop.htm?user_number_id=49073302
http://store.taobao.com/shop/view_shop.htm?user_number_id=49073302
http://item.taobao.com/item.htm?id=44898301399
http://item.taobao.com/item.htm?id=44898301399
http://item.taobao.com/item.htm?id=44898301399
http://store.taobao.com/shop/view_shop.htm?user_number_id=179501355
http://store.taobao.com/shop/view_shop.htm?user_number_id=179501355
http://item.taobao.com/item.htm?id=45159168453
http://item.taobao.com/item.htm?id=45159168453
http://item.taobao.com/item.htm?id=45159168453
http://store.taobao.com/shop/view_shop.htm?user_number_id=2471949469
http://item.taobao.com/item.htm?id=45744748859
http://item.taobao.com/item.htm?id=45744748859
http://item.taobao.com/item.htm?id=45744748859
http://store.taobao.com/shop/view_shop.htm?user_number_id=1612783289
http://item.taobao.com/item.htm?id=40088114768
http://item.taobao.com/item.htm?id=40088114768
http://item.taobao.com/item.htm?id=40088114768
http://store.taobao.com/shop/view_shop.htm?user_number_id=54219559
http://store.taobao.com/shop/view_shop.htm?user_number_id=54219559
http://item.taobao.com/item.htm?id=38841650314
http://item.taobao.com/item.htm?id=38841650314
http://item.taobao.com/item.htm?id=38841650314
http://store.taobao.com/shop/view_shop.htm?user_number_id=109530449

®
/(o\_mg FuData

Project OTA Organic Data

Category:

Processed Products- Raisin (organic)

Report:

#1 Product Page

Product's name:

2 pounds green organic snack Turpan grapes seedless
raisins specialty natural 500gx2 bags

e

IAEHFERRCHEEHREFEET FrtEafi s
500gx2%5%

B— HpEE TR AR ECHTMEZRER ;. == HIEEESTFEg . fiE
HIETFTRE , RAREIEY B= WIlEs, THE, 2EHES

veoo 5836 2772
BittFie  FTRTH

FESE £ £E - g Rz v EBERE4E RS

ERAFZM & #MEZM (P B

it
Az ¥ 40,90 BT
(5 W4 TAE0.495
S
. e 1+ #R(EHF1765150)
-. ‘ s
AN ' B SRS
AW i. -

ﬂ %ﬁ”j.k ) RS 155E#H

Righs - m n; =it B et

£a4 p ¥

AELET

—edfai) it s ]

8b KFD OTA 24 Rasin 20160203.1.xlsx
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Project OTA Organic Data

Category:

Processed Products- Raisin (organic)

Report:

Tmall Organic Raisin #1 Store Analysis

JE& ( Store)

HERRETREEH

EERERE
(Seller's Account Of Wangwang)

taidi1958

JE 5= DI# SKUs

¥11

FRER Location

2% (Tulu Fan)

8l ERY 8 Store Launch

11/21/2014

HEEHZTRFEH Store Quick Facts

. i 30 Transaction
B30T 84 SEIORHE i SFiSJﬁ!ZS'EﬁT_
sales Volume Last 30 Davs RMB 783,100 Volume In Last 30 Days 17,916 | Average Selling 597.0
Yy (Units) Price (RMB)
3 m
FHRMEEER E¥HHE Daily Average AEIORHHE I
. 26,100 - - 597 |Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
MHEH21.9 ~
29.9705 VU4 B 5 1622.43%, 044 DI0fF 1£0.00%, HH4301F LA R4 & % JL0fF 5 1k0.00%, H 44 EF =% I6fF
7 H54.54%
ZEHIRE Operational Data * The transaction volume ratio of the products in price ranges ¥21.9 ~¥ 29.9 is 22.43%
* The percentage of products with 0 transaction volume is 0%
* There are 0 SKUs of products with monthly transaction volumes less than 30 units, 0.00% of SKUs
* There are 6 SKUs of products that sold more than one thousand units, representing 54.54% of SKUs

Product Price Range vs. Number of SKUs Analysis

MHEEE (7T) [SETt8 o S b EIORHE (R 5 fHE LA R30ORHEM &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
1.0~1.0 ¥1 9.09% ¥163 0.91% ¥163 0.02%
21.9~29.9 ¥2 18.18% ¥4,019 22.43% ¥118,912 15.18%
39.0 ~49.9 ¥7 63.64% ¥11,903 66.44% ¥556,006 71.00%
59.0 ~ 59.0 ¥1 9.09% ¥1,831 10.22% ¥108,029 13.79%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S EE 5 EIORHE (R 5 fHEEE AE30RH B & &ELA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total

g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

1~29 ¥0 0.00% ¥0 0.00% - 0.00%

30 ~ 199 ¥2 18.18% ¥320 1.79% 3,601 0.46%

200 ~ 499 ¥2 18.18% ¥739 4.12% 36,211 4.62%

500 ~ 999 ¥1 9.09% ¥920 5.14% 35,880 4.58%

1000 ~ 2999 ¥4 36.36% ¥6,466 36.09% 312,055 39.85%

3000+ ¥2 18.18% ¥9,471 52.86% 395,363 50.49%

8b KFD OTA 24 Rasin 20160203.1.xIsx .7 #1 Store 7110



®
/Cﬁmg FuData

Project OTA Organic Data

Category:

Dairy - Raisin (organic)

Report:

#1 Product Analysis

Product's name:

2 pounds green organic snack Turpan grapes seedless
raisins specialty natural 500gx2 bags

Price: ¥49.9
Sales Volume In Last 30 Days: ¥279,900
Daily Average Sales Volume: ¥9329.64
Transaction Volume Last 30 Dgys ¥5.609
_ _ (units):
Daily Ave Transaction Vqu.me Y187
(units):

#1 Product Details

MR - WIGR

WA FRREfmt SFETNET FERRodEs
S00gx24%

- 5836 2772
¥49.90 =
3 HETMEOAIE

REEY L IH - A3 AR - RREEMAANE

Food types: primary agricultural products

AN RSN

Origin: China mainland

EZEME: 2\

Package Servings: 2 servings

SRhE AR

Brand: Bao Tong Zhi

%28 : 1000g

Net weight: 1000g

Brrmss s e R T

Special product category: Turpan raisins

FEME: A

Snacks Category: Seedless

EEZFH: 14

Package cycle: 1 month

EER e )

Color: Green

25 . EEQ

Series: Shacks

BRIZ . Hih/other

Food Technology: other / other

B HELEE R EG X

Province: Xinjiang Uygur Autonomous Region

agAR . Hifh

Packing: Other

8b KFD OTA 24 Rasin 20160203.1.xIsx

.8 #1 Prod Analysis
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Project OTA Organic Data

Category:

Processed Products- Raisin (organic

Report:

Searcher Demographics

Keyword:

HHLF % T (Organic Raisin)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

Most Popular Search Provinces

ABESTL

Most Popular Search Cities

¥1|Beiding ¥11|GuangDong ¥1|ShangHai ¥11|JiNing
¥2|ShangHai ¥12|LiaoNing ¥2|WuHai ¥12|NanJing
¥3|JiLin ¥13|HuBei ¥3|BenXi ¥13|QingDao
¥4|TianJing ¥14|ShanDong ¥4|YiChang ¥14|FuZhou
¥5|NeiMengGu ¥15|HuNan ¥5|ChangChun ¥15|ChengDu
¥6|FulJian ¥16|AnHui ¥6|HuHeHaoTe ¥16|JiaXing
¥7|ChongQing ¥17|GuangXi ¥7|YangZhou ¥17|ZhanJiang
¥8|JiangSu ¥18|HaiNan ¥8|NanChang ¥18|HangZhou
¥9|ZhelJiang ¥19|Guizhou ¥9|XingTai ¥19[{XiaMen
¥10[SiChuan ¥20|HeiBei ¥10|KunMing ¥20|ShanTou

8b KFD OTA 24 Rasin 20160203.1.xIsx

.9 Dem Location
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Project OTA Organic Data

Category:|Dairy - Raisin (organic)

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution

Gender Percentage

Male 36.0%

Female 64.0%

Searcher Gender

Female
64%

Social Class Distribution

0
Social Class Percentage 50.0%

Lower 0.0% 40.0%

Lower-Middle 3.1% 30.0%

Middle 30.7% 20.0%

Middle-Upper 42.1% 10.0%
Upper 23.8%

PP > 0.0%

8b KFD OTA 24 Rasin 20160203.1.xIsx

Age Distribution

Age Percentage
18-24 6.3%
25-29 22.6%
30-34 25.8%
35-39 20.3%
40-49 15.3%
50-59 7.5%
>59 2.2%

Searcher Age

>59

Searcher Social Class

42.1%
30.7%
23.8%
3.1%
.0%
0.0% — |

Lower Lower- Middle Middle- Upper

Middle Upper

.10 Dem Age
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Project OTA Organic Data

Category:|Personal Care - Organic Shampoo

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)
Keyword: |G HLik & 7K (Organic Shampoo)
Period:|Jan 1, 2014 - Jan 1, 2016

A%k &K (Organic Shampoo) Daily Keyword Searches

AidkEA: WMEshER

2014.01.01 - 2016.01.24

Searches/day

03-21 06-25 09-29 01-03 04-09 07-14 10-18
mm/dd/2014 mm/dd/2015

Period

9 KFD OTA 12 Shamp00201603.1.xIsx .1 Search
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Project OTA Organic Data

Category: |Personal Care - Organic Shampoo

Report:[Shampoo, Organic Shampoo Search Trends

Category: |Personal Care - Shampoo

I:rgfilgory' YIS/ LA T /48/ & (Wash protect cleaner/sanitary napkin/paper/aro

Organic Shampoo has very small direct search numbers. However, once

Notes: .
someone searches shampoo, they may select an organic shampoo.

Shampoo Search Index

JE3p HEEBR REAS REABALAE [EGRE RERFEE KEHER

Period Category Search Search Index Click Click Index Click
(mm/yy) Index Proportion Index Proportion Ratio
Oct-15|¥t 7K (Shampoo) 18,806 96.2%| 32,741 97.9% 31.2%
Nov-15|%E % 7K (Shampoo) 24,947 94.5%| 42,585 96.9% 28.7%
Dec-15[%: %7K (Shampoo) 18,183 95.6%| 31,672 97.6% 29.0%
3 Month Average| 20,645 95.4%| 35,666 97.5% 29.7%

Organic Shampoo Index

A = REAS REABSGLEE RKERE [KEREEEE RER
Period Search  Search Index Click Click Index Click
Category : . .
(mm/vyy) Index Proportion Index Proportion Ratio
Oct-15[¥t & /k-11 ¥l (Shampoo -Organic)
Nov-15|7t % /K- Hl (Shampoo -Organic) 78 96.3% 166 96.4% 39.5%
Dec-15|7t % /K- ¥l (Shampoo -Organic) 66 96.8% 139 96.8% 31.9%
3 Month Average 92 97.5% 188 97.6% 40.3%
Non-Organic & Organic Search Index Organic only Search Index
30,000 140 133
25,000 24,947 120
-0220,000 Q{‘\ 18,183 é 10
’ s, N 1 78
ilS,OOO ==}t /2 7K (Shampoo) E 80 -
[} o
5 & 60 —e— kKA
210,000 . & [
== RIK-FH 40 (Shampoo -Organic)
5,000 (Shampoo -Organic) 20
- e L © 66 .
Oct-15 Bgyl—&é Dec-15 Oct-15 Bgyl—&é Dec-15
Organic vs. Non-Organic
Search
Organic
Organic vs. Non-Organic 0.4%
Organic 0.4%
Non-Organig 99.6%

Non-
Organic,
99.6%

9 KFD OTA 12 Shamp00201603.1.xIsx .2 0Org Search
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Project OTA Organic Data

Category:|Personal Care - Shampoo
Report: [Total Shampoo Industry Sales (organic + non-organi
Total Shampoo Industry Sales (organic + hon-organic)
1,600,000
1,400,000 /\
= 1,200,000 /
)
x 1,000,000
O 500,000 —~ AN ~
£ ! e
o 600,000 \/
6 /
@ 400,000 \ 4
200,000
0 T T T T T T T T T
X X 3 » el e » 5 ) )
Sy & & & e
X ¥ N N e
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
May-14 465,069
Jun-14 491,759
Jul-14 571,198
Aug-14 582,733
Sep-14 686,930
Oct-14 838,011
Nov-14 858,264
Dec-14 783,753
Jan-15 802,443
Feb-15 351,520
Mar-15 944,321
Apr-15 819,152
May-15 758,508
Jun-15 767,660
Jul-15 765,403
Aug-15 884,494
Sep-15 979,802
Oct-15 1,123,156
Nov-15 1,353,753
Dec-15 1,165,817
2014E 7 months 5,277,717
2015 Total 10,716,029
Annual Growth Rate 47.8% *YoY final 7 months

9 KFD OTA 12 Shamp00201603.1.xIsx .3 Sales
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Project OTA Organic Data

Category:|Personal Care - Shampoo

Report:|Transactions by Price Range (organic + non-orgai

Period:|Dec., 2015

HrigXia HRZE HETRY ERENH

Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 18,424 27 346
¥10-20 27,054 113 396
¥20-50 281,203 2,914 2,500
¥50-100 489,973 10,000 3,302
¥100-150 137,399 4,621 1,022
¥150-200 137,703 6,405 640
¥200-300 50,509 3,246 420
¥300-400 16,899 1,589 157
¥400-500 3,621 418 42
¥500-600 1,976 295 31
¥600-700 652 113 14
¥700-800 354 67 7
¥800-1000 39 9 2
¥1000-1500 11 4 1

¥1500-2000 = = =

Personal Care - Shampoo Transactions by Price Range (organic + non-organic)

Personal Care - Shampoo Transactions by Price
Range (organic + non-organic)

600,000
500,000
400,000
300,000
200,000

100,000

Transaction Volume (units)

¥0-10

¥10-20
¥20-50
¥50-100

9 KFD OTA 12 Shamp00201603.1.xIsx

¥150-200

¥200-300

¥400-500

o
=3
5
=
=
®
M

(

rice Range (RMB)

¥500-600

o o
o o
e
o o
o o
© ~
> H
A Tx by Price

¥800-1000

¥1000-1500

¥1500-2000
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Project OTA Organic Data

Category:

Personal Care - Organic Shampoo

Report:

Top 10 Products

Period:

Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

AL

Product Name

Product Name
(Translation)

Sales
Volume

Seller's
Account
Name

Seller
Rating

Seller Seller

Reputation

Location

Seller
Location

(Translation)

T 1w | wm lwwwe| ow | #m [ mews | | ws | oven |waw| o |

17 Avalonfa L f&
%l BETHEENERK T
EHERR R
Cosrco
&y Néolia AL HEER
- 2l JFH 25,
ik i] THALK MEX
L @ E 2 1000ml CostcoE &
T
ZEE
F10 Avalon/R FLF& A Al 41t
%3 BBRAEMBRIRL AR
7Kk414ml
"
‘f /NS BT Aubrey
F1:l [.‘ Organics
Bat GPBEHFEHAMNLR
B o KIFRZE325MI
- = AvalonBI R B 4515
Z iy | anssok Rremss
= i FOWIFE R L

Avalon Organics
WIEE B
| FRRKFRE BR

John Masters Organics
RBAN FRAFLET
BRK AR

F1
B

‘BHEEDESERT

F1T b2 0]
F 8L AEEBANRERKE
%17 John Masters Organics
%o ﬁ{ KAEN BRREREE
s BHRK —RRER

B FFFFSukin protein
shamp HHEBEFFE
REEHERIK 500ml

9 KFD OTA 12 Shampo0201603.1.xIsx

Avalon Avalon healthy organic hair
loss prevention shampoo without
silicone Hair Loss Family Pack

Neolia organic olive oil extraction
without silicon shampoo 1000m|
Costco Canada

US direct mail Avalon / Avalon organic
vitamin B complex biotin anti-hair loss
shampoo 414ml

US goods Aubrey Organics GPB
protein balance organic shampoo /
conditioner 325ml

Avalon Avalon healthy organic hair
loss prevention shampoo without
silicone tough hair care vitamin b

Avalon Organics Avalon Organic B
removal and prevention, etc. Shampoo
[/ Conditioner Variety

John Masters Organics and
meadowsweet natural organic
peppermint oil balance shampoo

Free shipping US DESERT Essence
Desert Essence available for pregnant
women without silicone organic
Shampoo Conditioner

John Masters Organics Lavender
Rosemary Shampoo Natural Organic
general hair

Australia Su Qian Sukin protein
shampoo organic protein conservation
Shampoo 500ml shampoo

99

85

79

70

79

59)

168

49.88

138

59)

1,129

1,322

148

880

81

33

avalonorga
nicsig oM
s

costcoifgsh
HEALE

Bt eI
TEE

snnt123

avalonorga
nicsig oM
s

101pretty

LAENY ST
3

canay

LAENY ST
3

WERSE

5Top 10

4.8

4.9

4.9

4.9

4.8

4.9

4.9

4.8

4.9

4.8

WL T
w
&% At
()
£
oUW
sz E
()
WL TR
oUW
£
ow
T A
R
WL B4
ow
T A
R
17 I

Ningbo,
Zhejiang

Taipei, Taiwan

United States

Fuzhou, Fujian

Ningbo,
Zhejiang

Beijing

Shaoxing,
Zhejiang

Zhejiang
Jinhua

Shaoxing,
Zhejiang

Shenzhen,
Guangdong

1,096

10,118

2,984

760

7,774

184

118

434

102

126

4,886

1,579

621

4,833

576

1,002

225

2,800

394

15.55% 107
1,066

11.65% 72
19.00% 27
8.98% 49
17.71% 20
12.57% 29
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http://item.taobao.com/item.htm?id=521235199782
http://item.taobao.com/item.htm?id=521235199782
http://item.taobao.com/item.htm?id=521235199782
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://item.taobao.com/item.htm?id=41845563030
http://item.taobao.com/item.htm?id=41845563030
http://item.taobao.com/item.htm?id=41845563030
http://store.taobao.com/shop/view_shop.htm?user_number_id=2188945577
http://store.taobao.com/shop/view_shop.htm?user_number_id=2188945577
http://item.taobao.com/item.htm?id=37103357547
http://item.taobao.com/item.htm?id=37103357547
http://item.taobao.com/item.htm?id=37103357547
http://item.taobao.com/item.htm?id=37103357547
http://store.taobao.com/shop/view_shop.htm?user_number_id=1933901900
http://store.taobao.com/shop/view_shop.htm?user_number_id=1933901900
http://item.taobao.com/item.htm?id=44513402604
http://item.taobao.com/item.htm?id=44513402604
http://item.taobao.com/item.htm?id=44513402604
http://item.taobao.com/item.htm?id=44513402604
http://store.taobao.com/shop/view_shop.htm?user_number_id=394894057
http://item.taobao.com/item.htm?id=520777574125
http://item.taobao.com/item.htm?id=520777574125
http://item.taobao.com/item.htm?id=520777574125
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://item.taobao.com/item.htm?id=45280364317
http://item.taobao.com/item.htm?id=45280364317
http://item.taobao.com/item.htm?id=45280364317
http://store.taobao.com/shop/view_shop.htm?user_number_id=23675073
http://item.taobao.com/item.htm?id=523881813133
http://item.taobao.com/item.htm?id=523881813133
http://item.taobao.com/item.htm?id=523881813133
http://store.taobao.com/shop/view_shop.htm?user_number_id=64314352
http://store.taobao.com/shop/view_shop.htm?user_number_id=64314352
http://item.taobao.com/item.htm?id=39954178009
http://item.taobao.com/item.htm?id=39954178009
http://item.taobao.com/item.htm?id=39954178009
http://item.taobao.com/item.htm?id=39954178009
http://store.taobao.com/shop/view_shop.htm?user_number_id=25718800
http://item.taobao.com/item.htm?id=523823773791
http://item.taobao.com/item.htm?id=523823773791
http://item.taobao.com/item.htm?id=523823773791
http://store.taobao.com/shop/view_shop.htm?user_number_id=64314352
http://store.taobao.com/shop/view_shop.htm?user_number_id=64314352
http://item.taobao.com/item.htm?id=45907505048
http://item.taobao.com/item.htm?id=45907505048
http://item.taobao.com/item.htm?id=45907505048
http://store.taobao.com/shop/view_shop.htm?user_number_id=1702019904
http://store.taobao.com/shop/view_shop.htm?user_number_id=1702019904
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Project OTA Organic Data

Category:|Personal Care - Organic Shampoo

Report:|#1 Product Page

Category:|Personal Care - Shampoo

Product's name:

Néolia Organic olive oil shampoo Canada 1000ml
Costco

Note:

Had most sales, but rated #2 based on number of
buyers who actively clicked they received.

9 KFD OTA 12 Shampo0201603.1.xIsx

XiE
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(+) mex R SxE

Néolia AR PEREREREKX MEX 1000ml CostcoHE
FS MEAED BEEFLES el
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Project OTA Organic Data

Category:|Personal Care - Organic Shampoo

Report:[Tmall Organic Shampoo #1 Store Analysis
KIEH (Tmall Store) [COSTCOMHEAMIEMLIE

Py PR,
(Seller's Account Of Wangwang) COSTCORSM IS

JE I E D SKUs| 236

FE# R Location| & & mi#(Gaoxiong,Taiwan )

BI/ERrYiE Store Launch|7/28/2014

COSTCOjg4MEAMIE Store Quick Facts

BI0EHET JE30XEHE Transaction SFﬁ]ﬁ!ZSEﬂ
27,338,700 Volume In Last 30 Days 214,966 | Average Selling 127.2
Sales Volume Last 30 Days RMB . .
(Units) Price (RMB)
s e =
FHRMEEER E¥HHE Daily Average EIORHHED
. 911,300 - - 7,166 |Unsalable Products
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
ik H75.0 ~
145.076F VA & 4 1:86.89%, OfiE 5 VI0fF 4160.00%, H44301FLL FRAT &S N33 5 14.47%, H LT
221415 ££9.65%
ZEHIRE Operational Data * The transaction volume ratio of the products in price ranges ¥75.0 ~¥ 145.0 is 86.89%
* The percentage of products with 0 transaction volume is 0%
* There are 33 SKUs of products with monthly transaction volumes less than 30 units, 14.47% of SKUs
* There are 22 SKUs of products that sold more than one thousand units, representing 9.65% of SKUs

Product Price Range vs. Number of SKUs Analysis

MHEEE (7T) [SETt8 o S b SE30KEHE () 5 fHE LB 30K K ER &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
49.0 ~ 75.0 11 4.82% 11536 5.37% 683954 2.50%
75.0 ~ 145.0 132 57.89% 186782 86.89% 22589404 82.63%
149.0 ~ 219.0 54 23.68% 10700 4.98% 1822574 6.67%
229.0 ~ 295.0 13 5.70% 4078 1.90% 1097612 4.01%
325.0 ~ 379.0 7 3.07% 294 0.14% 100866 0.37%
429.0 ~ 429.0 1 0.44% 19 0.01% 8151 0.03%
435.0 ~ 699.0 10 4.39% 1557 0.72% 1036161 3.79%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o 0 EE 5 SE30KEHE () S L 30K HERN & &ELA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total

g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

0 0 0.00% 0 0.00% 0 0.00%

1~29 33 14.47% 542 0.25% 126098 0.46%
30~ 199 112 49.12% 10285 4.78% 1544899 5.65%
200 ~ 499 45 19.74% 15277 7.11% 1887964 6.91%
500 ~ 999 16 7.02% 11646 5.42% 1492260 5.46%
1000 ~ 2999 16 7.02% 31491 14.65% 4589368 16.79%
3000+ 6 2.63% 145725 67.79% 17698133 64.74%

.7 #1 Store 7110

9 KFD OTA 12 Shamp00201603.1.xIsx
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Project OTA Organic Data

Category:|Personal Care - Organic Shampoo
Report:|tmall Organic Shampoo #1 Store Analysis
Category:|Personal Care - Shampoo
Néolia Organic olive oil shampoo Canada 1000ml
Costco
Price: ¥85
Sales Volume In Last 30 Days: ¥112,400
Daily Average Sales Volume : ¥3745.67
Transaction Volume Last 30 Dgys 1322
(units):
Daily Ave Transaction Volume
: 44
(units):
Bl L Cmwnnransn muk oo concon
(]
SRR -
o =

#1 Product Details

A2 . £|Are discount equipment: Yes
#=2 . 1L|Net weight: 1L
MARLA . #EH 2 M [Specifications Type: conventional single product
fh# : neolia|Brand: neolia
BB . A AZEEUL &1 |Model: olive oil extraction shampoo
%k . #IEEF=|Efficacy: nourishing nutrition

9 KFD OTA 12 Shamp00201603.1.xIsx .8 #1 Prod Analysis 8/10
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Project OTA Organic Data

Category:|Personal Care - Shampoo

Report:|Searcher Demographics

Keyword: [ HL¥t % 7K (Organic Shampoo)

Period: [January 1, 2014 - Jan 15, 2016

Source:|TaoBao Index (PC Search Only)

Most Popular Search Provinces

Most Popular Search Cities

1|Shanghai 11|Fujian 1|Beijing 11|Sanming
2|Beijing 12|Guangdong 2[Shanghai 12|Haikou
3|Jiangsu 13[Anhui 3|Maanshan 13[Hefei
4{Jilin 14|Hubei 4[Nanning 14|Suzhou
5[Hainan 15|Shanxi 5[Jilin 15|Changzhou
6[Hunan 16|Henan 6[/Shenyang 16|Chengdu
7|Tianjing 17|Jiangxi 7[Shanghai City 17|Guangzhou
8|Zhejiang 18[Heibei 8|Wuxi 18[Nanjing
9|[Liaoning 19|Heilongjiang 9|Beijing City 19|Zzhengzhou
10|Guangxi 20(Shandong 10|Chaozhou 20(Taizhou

9 KFD OTA 12 Shamp00201603.1.xIsx

.9 Dem Location
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Project OTA Organic Data

Category:

Personal Care - Organic Shampo

Report:

Searcher Demographics

Data Source

TaoBao Index (PC Search Only)

Gender Distribution

Age Distribution

Male 24.0% 18-24 12.0%
Female 76.0% 25-29 26.5%
30-34 31.1%

35-39 17.4%

40-49 8.8%

50-59 3.2%

>59 1.0%

Searcher Gender

Female
76%

Social Class Distribution

Searcher Age

50-59 >59

Searcher Social Class

% - 0 37.8%
Social Class Percentage 40.0% 36.4%
35.0% -
Lower 0.2% 30.0% -
Lower-Middle 5.0% 25.0% - 20.3%
20.0% ~
1 0,
Middle 36.4% 15.0% |
Middle-Upper 37.8% 10.0% - 5.0%
5.0% - 0
Upper 20.3% 0.2%
bP ° 0.0% | ‘
Lower Lower- Middle Middle- Upper
Middle Upper
9 KFD OTA 12 Shamp00201603.1.xIsx .10 Dem Age
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer (Organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)

Keyword: | B# &A% (Skin Care Moisturizer)

Period:[Jan 1, 2014 - Jan 1, 2016

HHLEHEL (Skin Care Moisturizer) Daily Keyword Searches

AU8HA. HeERS

2014.01.01 - 2016.01.24

g
R
> 20
Q
<
S 16
©
Q
| ‘ . \ l |
03-21 06-25 09-29 01-03 04-09 0714 10-18 01-
mm/dd/2014 mm/dd/2015
Period
10 KFD OTA 11 Skin Moisturizer 20160203.1.xlsx .1 Search
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Project OTA Organic Data

| Data

Category:

Personal Care - Skin Care Moisturizer (Organic)

Report:|Skin Care Moisturizer, Organic Skin Care Moisturizer Search Trends

products

Category: |Personal Care - Skin Care Moisturizer
Tmall LB P SRR (Skincare/Body care/Essential Oil)
Category:
There 1s very Tow search traffic for Organic SKin MoIsturizers. HOWeVer,
Notes: when Skin Moisturizer is searched, many buyers will favor organic

kY

Period
(mm/yy)

Skin Care Moisturizer Search Index

EEBWR

Category

REAS

Search
Index

REAR S
H

Search
Index
Proportion

RERE

Click
Index

RER#SEE

Click Index
Proportion

Click
Ratio

Oct-15| 5 &% (Skin Care Moisturizer) 14,535 91.2%| 31,074 96.2% 63.9%
Nov-15| &A% (Skin Care Moisturizer) 15,384 92.2%| 33,363 96.6% 58.7%
Dec-15|&{A%L (Skin Care Moisturizer) 12,714 93.2%| 26,657 96.9% 55.7%

3 Month Average| 14,211 92.2%] 30,365 96.6% 59.4%

Skin Care Moisturizer (Organic) Search Index

kY

Period
(mm/yy)

==

Category

Search
Index

RERE

Click
Index

RER#SEE

Click Index
Proportion

Click
Ratio

Oct-15|B#H & A Z (Organic Skin Care Moisturizer) n/a n/a n/a n/a n/a
Nov-15|E#l &K% (Organic Skin Care Moisturizer) n/a n/a n/a n/a n/a
Dec-15|E# & {& 2L (Organic Skin Care Moisturizer) n/a n/a n/a n/a n/a
3 Month Average| n/a n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
18,000 1
16,000 —e~15,384
14,000 17535 \ '
$12,000 12,7114 3
- = . T 1
£10,000 =&— 5 {AZL, (Skin Care £
-CE 8,000 Moisturizer) .§ . —— M B RS
§ 6,000 —— L 1AL (Organic § (Orlganic. Skin Care
4,000 Skin Care 0 Moisturizer)
2,000 Moisturizer)
Oct-15 Period\lov'ls Dec-15 Oct-15 Period Nov-15 Dec-15

Organic vs
Organic

. Non-Organic
0.0%

Non-Organiq

100.0%

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx

Organic vs. Non-Organic

Search

Organic
.0%

Non-
Organic,
100.0%

.2 Org Search
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer (Organic)

Report:[Brand and Industry Sales and Conversions

Brand and Industry Sales and Conversions

1,600,000

1,400,000
P N

~ 1,200,000
% 1,000,000 r\/\// \\ /_—_—\/
g 800,000
& 600,000 / \ /
8 400,000 I \V/
200,000 l

W N W N N N 5 ) ) ) » »
NSO A S AN SO NP S
Q A\ S\ QO $ S\ S\
R A S A S &

Period (mm/yy)

Period Sales
((001007A%%) (RMB)
Jan-14 n/a
Feb-14 n/a
Mar-14 n/a
Apr-14 n/a
May-14 969,033

Jun-14 1,002,411
Jul-14 846,430
Aug-14 894,560
Sep-14 852,582
Oct-14 1,168,603
Nov-14 1,274,241
Dec-14 1,175,622
Jan-15 755,195
Feb-15 306,269
Mar-15 719,599
Apr-15 870,911
May-15 957,966
Jun-15 971,916
Jul-15 993,112
Aug-15 937,921
Sep-15 901,182
Oct-15 1,389,443
Nov-15 1,318,780
Dec-15 1,201,004
2014E 7months 8,183,482
2015 Total 11,323,298
Annual Growth Rate 6.0% * Last 7 months of year.

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx .3 Sales 3/10
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Project OTA Organic Data

Category:

Personal Care - Skin Care Moisturizer (Organic)

Report:

Transactions by Price Range

Period:

Dec., 2015

HrigXia HRZE HETIRY ERENE
Price Tr?/r:li;t:n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 16,171 37 321
¥10-20 77,343 473 638
¥20-50 394,255 5,022 2,416
¥50-100 375,926 10,000 2,324
¥100-150 125,730 5,555 844
¥150-200 111,105 7,181 743
¥200-300 59,282 5,607 358
¥300-400 11,343 1,458 113
¥400-500 1,089 173 19
¥500-600 5,708 1,167 35
¥600-700 10,258 2,545 42
¥700-800 11,828 3,357 19
¥800-1000 355 118 11
¥1000-1500 408 164 10
¥1500-2000 186 118 2
¥2000-3000 17 13 1

¥3000-4000 - - -

¥4000-5000 = = =

Personal Care - Skin Care Moisturizer (Organic) Transactions by Price Range

Personal Care - Skin Care Moisturizer (Organic)
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer

Report:(Top 10 Products

Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

Period:

Seller's

Seller
Location

Product Name Sales Seller
Product Name § Account .
(Translation) Volume Rating
Name
2
o UTE TR GAIA Baby Skin Care Moisturizer
- 71 171 J 5 R
1 GAIATLILEE L s Organic Children Skin Care 70 152 gaiaifE s 48
Moisturizer Prevent Eczema Import AMIE h
o 2 7 Australia
Womow e
- - - a
EIJI%EW%J?%%HK# Spain New Moisturizing GeYaNi
2 i MAEEAHFEE | Organic Oat Skin Care Moisturizer 38 43| Imh6677 4.9
LA %W;L/& REXREZS Light Fragrance
] L A A
Aval??\{ujél 'Mﬁzf O Avalon organic Skin Care Moisturizer avalonorga
3 o JT,“jH “’J", o lavender essential oil Relieving 65 62| nicsifsHiE 48
H fj7’L”*‘/”‘/< il moisturizing body lotion s
7
oK R Butter Moisturizing Skin Care
HKE 5 A5.10050 25 | Moisturizer 100g Reduction Stretch =
4 EURE A LY Ik 4 B ] Marks Organic Skincare Pregnant 20 27| AkE 4
i infant supplies
Wild Daisy Sky Organic Virgin Gold
5 Oil OfLacteal Wood Fruit Moisture 52 36| Ivxi333 4.9
Hand Cream body lotion
British Organic Luxury Brand Infant
6 Children's Skin Care Moisturer body 270 20 TmABALE 4.9
lotion moisturizing locking water spot
LR AE[E AL 5 5 HIPP | German HiPP Organic Almond Oil
7 A HLA (il % )L )L # & | Baby Children Skin Care Moisturizer 63.9 25| [ —150720 49
L kL 350ml 350 ml
Néol i GARIE=ZEN
€0 |a‘f1 M;ﬁg;;‘ 514 Neolia organic olive oil Skin Care costcoist
8 I "H*;K AL Cost Moisturizer 750 ml wet moist skin 99 68 RS 4.9
A jaclin oste Costco directly
EEHppEE®RIPEN German HiPP Organic Almond Oil
9 o FTmABUEFLE)LZE | Baby Children Skin Care Moisturizer 58 20, fEElife 4.8
e 1557, %350ml 350 ml
& 4
. Israel Sabon body milk, 200 ml
\ Ak 1
10 R ;E)LOM-EI/‘ S?bon;ﬁ L whitening and moisturizing smooth 210 " BE{FFEI/N 49
4=z mISK B GRS Natural organic ingredients for & .

RIS A4 Y pregnant women is available

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx .5Top 10

Seller Seller
Reputation | Location
i a
tiE
P»PP
T % &
w
L TR
ikl
R SR
o www
b Sl
O
- 2)3
ww
#E
w
aE Akt
ww
L7 EM
WWwn

7R B

Bookmarks| Reviews

(Translation)

Shanghai 1,776 - 289
SHEIHED, 410 1,362| 30.10% 26
Guangdong
Ningbo,
Zhejiang 194 ° 64
Hefei 64 238 26.89% 27
Changsha, 448 6.368| 7.04% 189
Hunan
overseas 52 770 6.75% 14
Germany 104 1377, 7.55% 28
Taipei, Taiwan 164 - 8
Changzhou, 2 20| 10.00% 2
Jiangsu
SHIESIEED, 44 97| 45.36% 4
Guangdong
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http://item.taobao.com/item.htm?id=45657162505
http://store.taobao.com/shop/view_shop.htm?user_number_id=2534195737
http://store.taobao.com/shop/view_shop.htm?user_number_id=2534195737
http://item.taobao.com/item.htm?id=526262701052
http://item.taobao.com/item.htm?id=526262701052
http://item.taobao.com/item.htm?id=526262701052
http://store.taobao.com/shop/view_shop.htm?user_number_id=737777857
http://item.taobao.com/item.htm?id=520928252334
http://item.taobao.com/item.htm?id=520928252334
http://item.taobao.com/item.htm?id=520928252334
http://item.taobao.com/item.htm?id=520928252334
http://item.taobao.com/item.htm?id=520928252334
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://store.taobao.com/shop/view_shop.htm?user_number_id=2542114932
http://item.taobao.com/item.htm?id=45396327647
http://item.taobao.com/item.htm?id=45396327647
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http://item.taobao.com/item.htm?id=45396327647
http://item.taobao.com/item.htm?id=45396327647
http://item.taobao.com/item.htm?id=45396327647
http://item.taobao.com/item.htm?id=45396327647
http://item.taobao.com/item.htm?id=45396327647
http://store.taobao.com/shop/view_shop.htm?user_number_id=2201838379
http://item.taobao.com/item.htm?id=522076956697
http://item.taobao.com/item.htm?id=522076956697
http://item.taobao.com/item.htm?id=522076956697
http://item.taobao.com/item.htm?id=522076956697
http://store.taobao.com/shop/view_shop.htm?user_number_id=65426309
http://item.taobao.com/item.htm?id=520172912393
http://item.taobao.com/item.htm?id=520172912393
http://item.taobao.com/item.htm?id=520172912393
http://store.taobao.com/shop/view_shop.htm?user_number_id=156897648
http://item.taobao.com/item.htm?id=19710146737
http://item.taobao.com/item.htm?id=19710146737
http://item.taobao.com/item.htm?id=19710146737
http://item.taobao.com/item.htm?id=19710146737
http://item.taobao.com/item.htm?id=19710146737
http://store.taobao.com/shop/view_shop.htm?user_number_id=90385954
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://item.taobao.com/item.htm?id=524405364204
http://store.taobao.com/shop/view_shop.htm?user_number_id=2188945577
http://store.taobao.com/shop/view_shop.htm?user_number_id=2188945577
http://item.taobao.com/item.htm?id=525636309897
http://item.taobao.com/item.htm?id=525636309897
http://item.taobao.com/item.htm?id=525636309897
http://store.taobao.com/shop/view_shop.htm?user_number_id=1125978893
http://item.taobao.com/item.htm?id=525011551862
http://item.taobao.com/item.htm?id=525011551862
http://item.taobao.com/item.htm?id=525011551862
http://item.taobao.com/item.htm?id=525011551862
http://item.taobao.com/item.htm?id=525011551862
http://item.taobao.com/item.htm?id=525011551862
http://store.taobao.com/shop/view_shop.htm?user_number_id=46810548
http://store.taobao.com/shop/view_shop.htm?user_number_id=46810548
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer (Organic)

Report:|#1 Product Page

Product's name:

GAIA Baby Skin Care Moisturizer Organic Children Skin
Care Moisturizer Prevent Eczema Import Australia

GAIA

natural baby

Pre w Natural = Onganc

Baby Moisturiser i

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer (Organic)

Report:|Tmall Organic Skin Care Moisturizer #1 Store Anal
FIEH (Tmall Store) |GAIAMESMEALE

BARRERE| o
(Seller's Account Of Wangwang) gaia#sHLE

IR SKUs| 25
FREME Location|##41( Overseas)

BIfERHE Store Launch|5/13/2015

GAIAM S EATE Store Quick Facts

30K HER J30XfHE Transaction Volume :F-iﬁjﬁf.ﬁfﬂ'_
Sales Volume Last 30 Days RMB 62,500 In Last 30 Days (Units) 695| Average Selling 89.9
Y Y Price (RMB)
s Tl
EHRMEE ¥ HEEE Daily Average EIORMEHED
. 62,500 . - 23 | Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
ik H78.0 ~
79.07CE VU R 5 H38.71%, Of &= VIOfF 51£0.00%, H 301 FLL MK &= V11914 & EL76.00%, H A ET% Ioft 5
1£.0.00%
ZEHIE Operational Data * The transaction volume ratio of the products in price ranges ¥78.0~¥ 79.0 is 38.71%
* The percentage of products with 0 transaction volume is 0%
* There are 19 SKUs of products with monthly transaction volumes less than 30 units, 76.00% of SKUs
* There are 0 SKUs of products that sold more than one thousand units, representing 0.00% of SKUs

Product Price Range vs. Number of SKUs Analysis

MI&EE (7T) [GLTE . =6 4407 JE30XRHE () & B E LI JI30XKHERN S&HLLH
. Number Of . . Transaction Volume Transaction Sales Volume In .
ISR REREE (A1) Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days LN
78.0 ~79.0 32.00% 38.71% 33.60%
88.0 ~ 88.0 10 40.00% 36 5.18% 3168 5.07%
98.0 ~ 99.0 7 28.00% 390 56.12% 38316 61.33%

Unit Sales vs. SKU Volume Analysis

HEER (fF) ERME o S0E LA JRE30XRHE () S ELLHI 30K HHEH SEEEEH

SalesRangelnits) Number Of OlanityRats Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) Volume Ratio Last 30 Davs Ratio

0 0 0.00% 0 0.00% 0 0.00%

1~29 19 76.00% 119 17.12% 10426 16.69%

30 ~ 199 5 20.00% 310 44.60% 25986 41.59%

200 ~ 499 1 4.00% 266 38.27% 26068 41.72%

500 ~ 999 0 0.00% 0 0.00% 0 0.00%
1000 ~ 2999 0 0.00% 0 0.00% 0 0.00%
3000+ 0 0.00% 0 0.00% 0 0.00%

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx .7#1 Store 7110
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer (Organic)
Report:{tmall Skin Care Moisturizer #1 Product Analysis
Name: GAIA Baby Skin Care Moisturizer Organic Children Skin
' Care Moisturizer Prevent Eczema Import Australia
Price: ¥78
Sales Volume In Last 30 Days: ¥11,900
Daily Average Sales Volume : ¥397.8
Transaction Volume Last 30 Days
. 153
(units):
Daily Ave Transaction Volume 5
(units):

#1 Product Details

%751 (Set)

baby moisturizer

Wi IEES (Bar Code) 9332059000030
HE (Type) 250mL
i (Brand) 250mL

P2H (Place Of Production)

AR Australia

10 KFD OTA 11 Skin Moisturizer 20160203.1.xlsx

.8 #1 Prod Analysis
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer

Report:[Searcher Demographics
Keyword: | Hl &k # (Organic Skin Care Moisturize
Period: [January 1, 2014 - Jan 15, 2016

Source:|TaoBao Index (PC Search Only)

Most Popular Search Provinces Most Popular Search Cities

1]JiLin 11{GuangDong 1{JiXi 11|HeFei
2|HeiLongJiang 12|ShangHai 2|JiLin 12|TianJing
3|TianJin 13[Beiding 3|HuLunBeiEr 13[NanNing
4[JiangSu 14{JiangXi 4JingDeZhen 14[Meizhou
5|YuNan 15|ZheJiang 5|NanJing 15[/ChengDu
6|NeiMengGu 16|HuBei 6|QinZhou 16]YiBing
7|GuangXi 17(n/a 7|KunMing 17[FoShan
8|AnHui 18[n/a 8|HaErBing 18|Guangzhou
9|SiChuan 19(n/a 9|ChangChun 19(FuZhou
10]|LiaoNing 20|n/a O0[ShenYang 20[XiAn

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx
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Project OTA Organic Data

Category:|Personal Care - Skin Care Moisturizer (Organic)

Report:|Searcher Demographics

Category:|Personal Care - Skin Care Moisturizer

Data Source|TaoBao Index (PC Search Only)

Gender Distribution Age Distribution

Male 20.0% 18-24 20.8%
Female 80.0% 25-29 22.6%
30-34 36.1%
35-39 7.2%
40-49 5.3%
50-59 0.0%
>59 0.0%

Searcher Gender Searcher Age

40-49 50-59 >59

Female
80%

Social Class Distribution Searcher Social Class
0 —
Social Class Percentage 60.0% 52.1%
50.0% -
Lower 0.0% ’
- 40.0% ~
Lower-Middle 4.2%
- 30.0% - 24.5%
Middle 52.1% 20.0% 19.0%
. (!
Middle-Upper 24.5%
10.0% - 0.0% 4.2%
Upper 19.0% 0.0% U7 .
Lower Lower- Middle Middle- Upper
Middle Upper

10 KFD OTA 11 Skin Moisturizer 20160203.1.xIsx .10 Dem Age 10/10
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Project OTA Organic Data

Category:|Fruit and Vegetable- Strawberry (organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)

Keyword:|H L % (Organic Strawberry)
Period:[Jan 1, 2014 - Jan 1, 2016

EHLEE (Organic Strawberry) Daily Keyword Searches
ANEE. BeEns

2014.01.01 - 2016.01.27

Searches/day

1 A
03-24 06-28 10-02 01-06 04-12 0717 10-21 01-2

mm/dd/2014 mm/dd/2015

Period

11 KFD OTA 43 Strawberry 20160203.2.xIsx .1 Search
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Project OTA Organic Data

Category: |[Fruit and Vegetable- Strawberry (organic)

Report:|Strawberry, Organic Strawberry Search Trends

Category: |And Fruit / Cooked Food)

Tmall KPR /3 (Aquatic Product And Meat /Fresh Vegetables

Strawberry Search index (non-organic

LE XEEH REAS REAES game AoRgal RS
Period search %N ik clickindex  Click
Category Index . .
(mm/yy) Index . Index Proportion Ratio
Proportion
Oct-15|E% (Strawberry) 4,065 99.6% 6,746 99.8% 39.5%
Nov-15|E% (Strawberry) 7,361 99.6%| 12,226 99.8% 41.3%
Dec-15|E % (Strawberry) 9,723 99.6%| 16,021 99.8% 41.8%
3 Month Average 7,050 99.6% 11,664 99.8% 40.9%

Organic Strawberry Search Index

A% ZE AR REAS

Period Categor Search
(mm/yy) gory Index

RERESEEE

Click Index
Proportion

Oct-15|E&-f #l (Strawberry -Organic) 82 80.3% 192 80.6% 83.7%
Nov-15|E&-f L (Strawberry -Organic) 336 99.9% 692 99.9%| 125.4%
Dec-15|E&-f §L (Strawberry -Organic) 551 99.6% 1,182 99.9% 69.6%

3 Month Average 323 93.2% 689 93.4% 92.9%

Non-Organic & Organic Search Index

12,000 600
10,000 9,723 500
%S 8,000 3400
< —@= i % (Strawberry) E
= 6,000 =300
I 2
© ©
& 4,000 4,065 ——EE-HH K200
2000 (Strawberry -
! Organic) 100
82 ¢—336 —e- 551
Oct-15 PeriodNov_lS Dec-15

Oct-15

Organic vs. Non-Organic

Search
Organic
, 4.6%

Organic vs. Non-Organic
Organic 4.6%

Non-Organic 95.4%

11 KFD OTA 43 Strawberry 20160203.2.xIsx

.2 Org Search

551

——E5E-HHl
(Strawberry -
Organic)

Period Nov-15 Dec-15
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Project OTA Organic Data

Category:

Fruit and Vegetable- Strawberry (general

Report:

Strawberry Industry Sales (total organic

+ non-organic)

60,000

Strawberry Industry Sales (total organic + non-organic)

50,000

40,000

o
o
o

1

20,000

Sales/mo (RMB)
w
o

10,000 \/\

0 \ \ T \ \ \ \ \ \ \ \
> N N N N N o N N\ o N\ o
300\ @o\\ é\o*\ §°\\ c_)eQ\ %04\ \oo\ @Ox\ @OA\ \0\\ (_J@Q\ %o‘\\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 15,170
Feb-14 9,885
Mar-14 16,165
Apr-14 6,569
May-14 2,541
Jun-14 1,458
Jul-14 1,418
Aug-14 2,436
Sep-14 2,735
Oct-14 4,709
Nov-14 18,378
Dec-14 39,573
Jan-15 51,681
Feb-15 21,616
Mar-15 18,824
Apr-15 6,855
May-15 4,175
Jun-15 4,299
Jul-15 4,650
Aug-15 5,423
Sep-15 6,691
Oct-15 9,672
Nov-15 21,589
Dec-15 55,008
2014 Total 121,037
2015 Total 210,483
Annual Growth Rate 73.9%
11 KFD OTA 43 Strawberry 20160203.2.xIsx .3 Sales
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Project OTA Organic Data

Category:

Fruit and Vegetable- Strawberry (general)

Report:

Transactions by Price Range

Period:

Dec., 2015

HrigXia HRZE HETIRY ERENE

Price Tr?/r;slzlr(;tg)n Sales Number of High

Range (RMB) (units) Index Quality Products
¥0-10 23 = 2
¥10-20 1,206 149 21
¥20-50 16,034 3,806 140
¥50-100 14,971 9,145 127
¥100-150 10,691 10,000 90
¥150-200 5,525 6,963 61
¥200-300 4,684 8,712 30
¥300-400 1,671 4,346 5
¥400-500 203 656 4

Fruit and Vegetable- Strawberry (general) Transactions by Price Range

Fruit and Vegetable- Strawberry (general)

Transactions by Price Range

18,000

16,000
14,000

12,000

10,000

8,000
6,000

4,000

2,000

Transaction Volume (units)

¥0-10

o
-
St

¥20-50
¥50-100

Price Range (RMB

11 KFD OTA 43 Strawberry 20160203.2.xIsx
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¥150-200

A Tx by Price

¥200-300

¥300-400
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Project OTA Organic Data

Category:

Fruit and Vegetable- Strawberry (organic)

Report:

Top 10 Products

stage:

Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

e =m | &

| o | @m [mew | | wm |

ller"
Image Product Name IFICCVER NS RlcE SR As(fccirl;t
g (Translation) (RMB) | Volume Reputation | Location
2 Name
TeePY
) . N
2 AN HESITE :
: SR oy | et onmicsaery || gon| agnz 4 5 %8
L] SR ERLTRE
A
D .., | Packed with fresh strawberries [Sbox
HEHEE [5R%K] ik ; .
} o & package] cream fresh fruit organic - SEST B
2 ﬁgiiﬁ;*iw$ strawberry roots of the SF winter 88 )| R a7 HRELS
Tkt strawberries
ikl 4
a1 RERBINKR #ef Farm fresh organic fruits strawberry
3 ZEES IiEHA 25/ 2.5 pounds SF air shipping Limited 99 958 E_E 4.8 AT U
Il 2255 E36B BRAY Time
kil
¥ﬁ@¥7ﬁ§g%§g;m§§ Fresh fruits Organic strawberry 3
4 SR AR AT K B A pounds loaded shipping strawberry 128 1,024 | INEI98 4.8 I X%
= ey fruit suit for all pregnant women
TeePY
o Fresh organic chocolate strawberry
m fi
FE LR IEEIR fruit pregnant the SF boutique gift J—
5 $@,ﬂﬂ$937ﬁ¥fﬁuu2ﬁ b . ds of 95 797 qE 4.8 175 B8
A AR S oxes Young's 2 pounds of
strawberries Direct
kil
FHEKR Fresh fruit red cheek chocolate
AMILRNEE NES strawberry pregnant organic fruit " _
6 HAENKRIE cream free shipping 4 boxes Shanghai & 497 RREE & tim
EiBLIEYhH BB roots
o
o HEEE AHNHERS Fresh organic strawberries 3.5
7 S5T4E kR pounds net weight of fresh fruit from 105 717 ERER 4.8 L
BAREE LiEE% Japan Zhang Ji Shanghai sent
oW
PR fresh organic fruits strawberries King
NEMEESEHIKR - -
8 BAEEMmER1055y| Chapler Kyi Strawberry cream 105 105 gz |Xiadliandi6l -, g 1S
& b4 IR A IR yuan / box Fre_e shlppm_g within 321372
& Shanghai Outer Ring
ik
(24L& %] ) :
s o —  Gift Box] [2 pounds now pick now send q m
NI T8 ! ! ° .
9 ég%ﬁjg;igﬁz fresh organic healthy fruit strawberries 68 301 ' )I;;; 2L 4.7 AL EOX
o o Japanese roots SF package
A
[52%) HHEE i ; ) .
- Jreie =iz | [5]boxed fresh organic strawberries NS 7B T T
10 s HIEE AHLFES winter fresh fruft Free delivery 108 670 = 4.9 T BN

i KRIRF SR

11 KFD OTA 43 Strawberry 20160203.2.xIsx .5Top 10

Seller
Location | Bookmarks| Reviews
(Translation)

Jiangsu Wuxi 3510 9,048 38.79% 1,307
zlllwz:ggg 1,440 3829 37.61% 510
Hangzhou, 1,176 3,201 36.74% 299

Zhejiang
Jiangsu Wuxi 2,080 32,371 6.43% 344
Jiangsu Wuxi 418 1,773 23.58% 262
Shanghai 3424 5897 58.06% 710
Shanghai 924 3,139 29.44% 321
Shanghai 1,542 61,573| 2.50% 174
Wuhan Hubei 498 2275 21.89% 311
ZJI:ZT:QSQ 600 2197 27.31% 66

510


http://item.taobao.com/item.htm?id=523888882292
http://item.taobao.com/item.htm?id=523888882292
http://item.taobao.com/item.htm?id=523888882292
http://store.taobao.com/shop/view_shop.htm?user_number_id=517743267
http://item.taobao.com/item.htm?id=524453840802
http://item.taobao.com/item.htm?id=524453840802
http://item.taobao.com/item.htm?id=524453840802
http://store.taobao.com/shop/view_shop.htm?user_number_id=2171805158
http://item.taobao.com/item.htm?id=525148335474
http://item.taobao.com/item.htm?id=525148335474
http://item.taobao.com/item.htm?id=525148335474
http://store.taobao.com/shop/view_shop.htm?user_number_id=83612485
http://item.taobao.com/item.htm?id=36207370226
http://item.taobao.com/item.htm?id=36207370226
http://item.taobao.com/item.htm?id=36207370226
http://item.taobao.com/item.htm?id=36207370226
http://store.taobao.com/shop/view_shop.htm?user_number_id=1737121442
http://item.taobao.com/item.htm?id=522823793971
http://item.taobao.com/item.htm?id=522823793971
http://item.taobao.com/item.htm?id=522823793971
http://store.taobao.com/shop/view_shop.htm?user_number_id=517743267
http://item.taobao.com/item.htm?id=44883179568
http://item.taobao.com/item.htm?id=44883179568
http://item.taobao.com/item.htm?id=44883179568
http://item.taobao.com/item.htm?id=44883179568
http://store.taobao.com/shop/view_shop.htm?user_number_id=2502751990
http://item.taobao.com/item.htm?id=524157165224
http://item.taobao.com/item.htm?id=524157165224
http://item.taobao.com/item.htm?id=524157165224
http://store.taobao.com/shop/view_shop.htm?user_number_id=281225901
http://item.taobao.com/item.htm?id=16401061255
http://item.taobao.com/item.htm?id=16401061255
http://item.taobao.com/item.htm?id=16401061255
http://store.taobao.com/shop/view_shop.htm?user_number_id=154499192
http://store.taobao.com/shop/view_shop.htm?user_number_id=154499192
http://item.taobao.com/item.htm?id=522002262998
http://item.taobao.com/item.htm?id=522002262998
http://item.taobao.com/item.htm?id=522002262998
http://item.taobao.com/item.htm?id=522002262998
http://store.taobao.com/shop/view_shop.htm?user_number_id=2126711855
http://store.taobao.com/shop/view_shop.htm?user_number_id=2126711855
http://item.taobao.com/item.htm?id=525593266547
http://item.taobao.com/item.htm?id=525593266547
http://item.taobao.com/item.htm?id=525593266547
http://store.taobao.com/shop/view_shop.htm?user_number_id=823377730
http://store.taobao.com/shop/view_shop.htm?user_number_id=823377730
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Project OTA Organic Data

Category:|Fruit and Vegetable- Strawberry (organic)

Report:|#1 Product Page

3 pounds of fresh organic strawberry seasonal fruit Free

Product's name: .
delivery

i

giﬁ PHMEEITRP R AR T AR S FKRELaHSF

EFHEI0000F » =FREEEENE . REHEY SRR, FEE, i ERRRkin
AW  BRLLIER , 2ETHRME . ATRE, MREHERE , T ERRER  ATRT
I FREFRAGE R TEEE— MY HISERE » (TEheE 1+ 0510-66883008

fren ¥129.00 1307 2807

EitiFie  TBMM
) ASMAE1.297%

Brix THEE E 268 ~ thig 2% ~ BFERFHARR

e 1 |+ | #(ErF147951)

DA ER

=5 v B
#if taEE i EREEH & s@=ni (P @HEd

12EE R RAEEREZ, TERTATEHER

11 KFD OTA 43 Strawberry 20160203.2.xIsx .6 #1 Prod Page
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Project OTA Organic Data

Category:

Fruit and Vegetable- Strawberry (organic)

Report:

Tmall Organic Strawberry #1 Store Analysis

JE& ( Store)

MEEEEASE (YangsShi Strawberry Garden)

EERERE
(Seller's Account Of Wangwang)

qo2AE

JE 5= DI# SKUs

¥6

FRER Location

SI73F % (Wuxi, Jiangsu )

8l ERY 8 Store Launch

9/17/2010

WERESESE (Yangshi Strawberry Garden) Store Quick Facts

ZE IR Operational Data

. 5E30R4E Transaction EHRHM
sales VolfnfgfjiéomDa < RMB 576,700 Volume In Last 30 Days 5,045 | Average Selling 114.3
Yy (Units) Price (RMB)
3 M
FHRMEEER E¥HHE Daily Average AEIORHHE I
. 19,200 - - 168 |Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
##&79129.0 ~
129.0705 VB 5 5 L6 76.13%, Of§ &S D10 41£0.00%, H #4307 LA FAREY 5 D1 5 1616.67%, H#5 ET5 1
14 47 16 16.67%

* The transaction volume ratio of the products in price ranges ¥129.0 ~¥ 129.0is76.13%

* The percentage of products with 0 transaction volume is 0%

* There are 1 SKUs of products with monthly transaction volumes less than 30 units,16.67% of SKUs

* There are 1 SKUs of products that sold more than one thousand units, representing 16.67% of SKUs

Product Price Range vs. Number of SKUs Analysis

MHEEE (7T) [SETt8 o S b EIORHE (R 5 fHE LA R30ORHEM &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
1.8~45 2 33.33% 316 6.26% 769 0.13%
45.0 ~ 45.0 1 16.67% 80 1.59% 3600 0.62%
95.0 ~ 99.0 2 33.33% 808 16.02% 76804 13.32%
129.0 ~ 129.0 1 16.67% 3841 76.13% 495489 85.92%

Unit Sales vs. SKU Volume Analysis

HEBE (%) [STto8 o S EE 5 EIORHE (R 5 fHEEE AE30RH B & &ELA

Srales e (US) Number Of e Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) \olume Ratio Last 30 Davs Ratio

1~29 1 16.67% 11 0.22% 1,089 0.19%

30 ~ 199 2 33.33% 154 3.05% 3,933 0.68%

200 ~ 499 1 16.67% 242 4.80% 436 0.08%

500 ~ 999 1 16.67% 797 15.80% 75,715 13.13%
1000 ~ 2999 0 0.00% 0 0.00% - 0.00%

3000+ 1 16.67% 3841 76.13% 495,489 85.92%

11 KFD OTA 43 Strawberry 20160203.2.xIsx

.7 #1 Store

7110



®
/(ﬁmg ~uData

Project OTA Organic Data

Category:

Fruit and Vegetable- Strawberry (organic)

Report:

#1 Product Analysis

Product's name:

3 pounds of fresh organic strawberry seasonal fruit Free

delivery
Price: ¥129.00
Sales Volume In Last 30 Days: ¥495,500
Daily Average Sales Volume: ¥16,500
Transaction Volume Last 30 Dgys 3841
(units):
Daily Ave Transaction Volume
. 128
(units):

#1 Product Details

EFFOiERS:

ggﬂ PURE 3T KRR A S TR RE AR F

¥129.00 e e

B ALIATE.995
OBRME 20 - g RER -~ IWEEGaTMER
+ 4T
W mARE
[ » i

o SR

Production license number:

PR ES:

Product standards:

& WEEEESH

Make: Young Strawberry Ecological Park

[ht: EHHH LK\ LB\

Address: Xishan District, Wuxi Shi Wen town eight 8

[ ZREX%75(: 0510-66883998

Manufacturers Contact: 0510-66883998

fchiR: 585

Ingredients: Fresh Strawberries

fgdi 75 % EiRRE - IEZMN

Storage: at room temperature preservation, do hair

RIETHR: 7

Shelf life: 7

Baua il X

Food Additives: None

#E2: 15009

Net weight: 15009

AR B

Packing: Bulk

[ERARSS . Flpk24/\ IS SR B E )

City services: city 24 hours sellers delivery

mhE: HEES

Brand: Young Strawberry

11 KFD OTA 43 Strawberry 20160203.2.xIsx

.8 #1 Prod Analysis
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Project OTA Organic Data

Category:

Fruit and Vegetable- Strawberry (organic)

Report:

Searcher Demographics

Keyword:

AHEZE (Organic Strawberry)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

4B (T6I)

ABESEL

Most Popular Search Province

1|ShangHai 11{ShanDong
2|Beiding 12{zheJiang
3|TianJding 13[HeNan
4|LiaoNing 14|FuJian
5|JiangXi 15[ShanXi
6|HeiLongJiang 16|HuNan
7|JiangSu 17|GuangDong
8|Guizhou 18|HeBei
9[SiChuan 19|GuangXi

10 |HuBei 20 |AnHui

11 KFD OTA 43 Strawberry 20160203.2.xIsx

.9 Dem Location

Most Popular Search Cities

1|ShangHai 11{TianJing
2|Beiding 12({ChangzZhou
3|ShangHai City 13|GuiLin
4|DanDong 14|ChengDu
5|Beiding City 15|AnShan
6|Dalian 16|NanJing
7|INanChang 17|yanTai
8|ChongQing 18|ZiBo
9|GuiYang 19{ZhengzZhou
10 |DaQing 20 |[WuHan

9/10
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Project OTA Organic Data

Category:|Fruit and Vegetable- Strawberry (organiq

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution

Gender Percentage

Male 33.0%

Female 67.0%

Searcher Gender

Social Class Distribution

0
Social Class Percentage 50.0%

Lower 0.3% 40.0%
Lower-Middle 1.8% 30.0%
Middle 35.7% 20.0%
Middle-Upper 39.1% 10.0%
Upper 22.9% 0.0%

11 KFD OTA 43 Strawberry 20160203.2.xIsx

Age Distribution

Age Percentage
18-24 9.1%
25-29 26.9%
30-34 38.0%
35-39 13.6%
40-49 9.1%
50-59 2.4%
>59 0.9%

Searcher Age
50-59 >59

Searcher Social Class

39.1%

35.7%

22.9%
0.3% 1.8%
I
Lower Lower- Middle Middle- Upper
Middle Upper
.10 Dem Age

10/10
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Project OTA Organic Data

Category:

Personal Care - Sunscreen

Report:

Search: Keyword Trends

Data Source:

TaoBao Index (PC Search Only)

Keyword:

AHBHIETE (Organic Sunscreen)

Period:

Jan 1, 2014 - Jan 1, 2016

Notes:

Daily key word searches for
'Organic Sunscreen'

A HB5IERE (Organic Sunscreen) Daily Keyword Searches

FHUEWAN: W EEus

2014.01.01 - 2016.01.14

Searches/day

03-11 06-15 09-19

mm/dd/2014

Period

12 KFD OTA 13 Sunscreen201601203.1.xIsx

12-24

03-30

.1 Search

07-04

mm/dd/2015

10-08

01-

1/10



Project OTA Organic Data

Category: |Personal Care - Sunscreen
Report: Sunscreen, Organic Sunscreen Search Trends
Tmall LIPS FEEIR (Skincare/Bodycare/Essential Oil)
Category:
Chinese people typically would not directly search "Organic Suncreen",
Notes: however, if they search Sunscreen and there is an organic option, there
is a good likelyhood that they would select it.

Sunscreen (non-organic)

A e =E=

Period

Category
(mm/yy)

Search
Index

H
Search

Index

. Index
Proportion

amAs REAEE  coaE mmwmstt asE

Click Click Index Click
Proportion Ratio

Oct-15|Pj i (Sunscreen) 6,079 97.4%| 11,923 98.8% 56.9%
Nov-15[F5 i (Sunscreen) 5,513 97.9%| 11,090 99.1% 50.0%
Dec-15(F5 i (Sunscreen) 4,778 98.3% 9,187 99.1% 47.8%

3 Month Average 5,457 97.8%| 10,733 99.0% 51.5%

Organic Sunscreen

A e =E=

Period

Category
(mm/yy)

*** Searches for Organic Sunscreen are too low to measure. No data available.

mEAS REMES mwaE smwmsts

Search

Index

Search
Index
Proportion

Click Click Index
Index Proportion

Oct-15|F #LB5IfEFE (Organic Sunscreen) - n/a n/a n/a n/a
Nov-15|F #BAEFE (Organic Sunscreen) - n/a n/a n/a n/a
Dec-15|F#LBHfEFE (Organic Sunscreen) - n/a n/a n/a n/a
3 Month Average - n/a n/a n/a n/a
Non-Organic & Organic Search Index Organic only Search Index
7,000 1
6,000
’ 513 1
5 >000 4778 3
2 4,000 R
= —@—[1/5ifiFE (Sunscreen) -
2 3,000 S 0 —0— F HLIHAETE
© 3 (Organic
£ 2,000 —eo— HH\I/HfEFE (Organic Sunscreen)
1,000 Sunscreen) 0
Oct-15 Period Nov-15 Dec-15 Oct-15 Perio&\lov'ls Dec-15

Organic vs. Non-Organic
Search

Organic
0.0%

Organic vs. Non-Organic

Organic 0.0%
Non-Organid 100.0%

Non-

Organic,
100.0%

12 KFD OTA 13 Sunscreen201601203.1.xIsx

.2 Org Search
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Project OTA Organic Data

Category:|Personal Care - Sunscreen
Report:|Sunscreen Industry Sales (non-organic)
Sunscreen Industry Sales (non-organic)
2,000,000
1,800,000
1,600,000 T /\
g 1,400,000 // \\ / \\
& 1,200,000
2 1,000,000 / \ / \
E 800,000 / \ / \
E 600,000 // \\ // \\
400,000
200,000 // \ / ¥‘
0 \ \ \ \ \ \ \ \ \ \ \
> > > > > > N Ne) Ne) Ne) Ne) Ne)
\00\ @0‘\ \&o‘\\ S %o‘\\ \00\ @O\\ \&o‘\\ S %@Q\ %o‘\\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 120,462
Feb-14 231,637
Mar-14 754,935
Apr-14 1,303,707
May-14 1,644,211
Jun-14 1,545,702
Jul-14 1,208,758
Aug-14 770,104
Sep-14 277,650
Oct-14 159,252
Nov-14 153,823
Dec-14 126,060
Jan-15 184,960
Feb-15 125,600
Mar-15 750,541
Apr-15 1,552,320
May-15 1,799,023
Jun-15 1,499,006
Jul-15 1,349,455
Aug-15 870,198
Sep-15 385,182
Oct-15 201,818
Nov-15 189,363
Dec-15 161,285
2014 Total 8,296,301
2015 Total 9,068,751
Annual Growth Rate 9.3%

12 KFD OTA 13 Sunscreen201601203.1.xIsx .3 Sales
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Project OTA Organic Data

Category:|Personal Care - Sunscreen (non-organic)

Report:[Transactions by Price Range

Period:|Dec., 2015

Non-Organic Transactions by Pricerange

HrigX g BXE HEER ERENH
Price Tr?/r;slss]t;on Sales Num.ber of High
Range (RMB) (units) Index Quality Products
¥0-10 5,239 48 177
¥10-20 2,665 95 92
¥20-50 20,855 1,772 555
¥50-100 62,481 10,000 1,178
¥100-150 33,541 8,558 509
¥150-200 23,088 8,629 527
¥200-300 9,022 4,680 263
¥300-400 2,793 2,070 75
¥400-500 965 955 26
¥500-600 332 393 11
¥600-700 207 291 9
¥700-800 12 20 1
¥800-1000 53 114 1
¥1000-1500 - - -
¥1500-2000 20 72 1
¥2000-3000 12 67 1
¥3000-4000 - - -
¥4000-5000 - - -

Personal Care - Sunscreen (non-organic) Transactions by Price Range

Sunscreen Transactions by Price Range
(non-organic) Dec 2015

70,000
60,000

50,000

40,000

30,000
20,000
10,000

Transaction Volume (units)

¥0-10

¥10-20
¥20-50
¥50-100
¥100-150

Price Range (RM

12 KFD OTA 13 Sunscreen201601203.1.xIsx

¥150-200

¥200-300

¥300-400

o
o
Yo}
o
o
N
St

¥500-600
¥600-700

o8

)

¥700-800
¥800-1000
¥1000-1500

4 Tx by Price

¥1500-2000
¥2000-3000

¥3000-4000
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Project OTA Organic Data

Category:

Personal Care - Sunscreen

Report:

Top 10 Organic Sunscreen Products

Period:

Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

Product Name

Product Name

(Translation)

Seller's
Account
Name

Sales
Volume

Seller
Rating

Seller
Reputation

Seller
Location

Seller
Location
(Translation)

T 1w | wm lwwwe| ow | #m [ mews | | ws | oven |waw| o |

N ECRABNEREER

i 25 7R B Af 35 B i BESPF
20PAIIR=E B BB

HEME
P BAHHlnaturaglace [
EER 2 & —BB7E 24
##
-

I E#EHEbeyondZ
A ARABNEECC

3 ‘ K
l,,_ __@ FERREREESPF25PA++

10

BN, —FEMNMD
WEERAREHNELIL3
Of ¥IEE [ AfiFE16.2

1| LGHE F#EbeyondZ ]

A AR BHCCTER
EREESPF25 &IN5

BAERIEH
B A&HHlnaturaglacefs
EEE S & —XABBE
Pz |

o E EREEE 22)LE
BHIYEREILREES
PF30 T&EMHEEE

OQasisHHLRALN YR
FhFBBBTE 25K A
A A

FERMinnisfreetsiF X
BENEERATHE
K EEFESPF35

| IE B
BNRFEH AR
BF 75 35 B RIER T 81130

ml SPF50

12 KFD OTA 13 Sunscreen201601203.1.xIsx

MiJi Natural Organic Concealer
Sunscreen Whitening SPF20PA

Japan Organic naturaglace Sunsceen
Concealer BB Cream Suitable For
Pregnancy

Newest Korean beyond Suitable For
Pregnancy Natural Organic CC Cream
Concealer Sunscreen SPF25PA++

California Baby Natural Organic Baby
Sunscreen 16.2

Korean beyond Suitable For
Pregnancy Natural Organic CC Cream
Concealer Sunscreen SPF25PA++

Japan Organic naturaglace Sunsceen
Concealer BB Cream Suitable For
Pregnancy

California Baby Natural Organic Baby
Sunscreen SPF30 Fragarance Free
Anti-Allergy USA

Oasis Organic Natural Mineral
Sunscreen BB Cream 2 Types Suitable
For Pregnancy

Korean innisfree Organic Sunflower
Natural Oil Free Herb Sunscreen
SPF35

Certified Products Australia AoZan
Chamomile Organic Sunscreen
Whitening Moisturing Anti-Allergy
130ml SPF50

199

120

62.4

105

183.2

76

929

95 kerilin

9 natur_eistud
io

43| 12/ VNE

corizhan11
18

19| Tilofe

=

5 | koalabuddy

RIRENE

BIE

23| £42/1\5388

8| BLAAT

5Top 10

4.9

4.8

4.8

4.9

4.8

4.8

4.9

4.9

4.9

4.8

ww

POPPY

PP

PTeve

W

TOUww

POV YY

+Lig

E

=

TARTM

+Lig

X

"R %8B

W7 KR

peylIWpE-i

Qingdao,
Shandong

Shanghai

Korea

Beijing

Guangzhou,
Guangdong

Shanghai

Chongging

Guangdong Zh
uhai

Taiyuan

Chengdu,
Sichuan

80 785
2,080 17,237
1,536 1,341

816 11,605
106 398
122 555
704 -

60 1,075

26 110

118 437

10.19% 91
12.07% 36
114.54% 59
7.03% 9
26.63% 24
21.98% 18
148

5.58% 4
23.64% 8
27.00% 19
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http://item.taobao.com/item.htm?id=523171160188
http://item.taobao.com/item.htm?id=523171160188
http://item.taobao.com/item.htm?id=523171160188
http://store.taobao.com/shop/view_shop.htm?user_number_id=21143259
http://item.taobao.com/item.htm?id=15727971798
http://item.taobao.com/item.htm?id=15727971798
http://item.taobao.com/item.htm?id=15727971798
http://item.taobao.com/item.htm?id=15727971798
http://store.taobao.com/shop/view_shop.htm?user_number_id=675885097
http://store.taobao.com/shop/view_shop.htm?user_number_id=675885097
http://item.taobao.com/item.htm?id=44036178793
http://item.taobao.com/item.htm?id=44036178793
http://item.taobao.com/item.htm?id=44036178793
http://store.taobao.com/shop/view_shop.htm?user_number_id=1071990152
http://item.taobao.com/item.htm?id=37572464616
http://item.taobao.com/item.htm?id=37572464616
http://item.taobao.com/item.htm?id=37572464616
http://store.taobao.com/shop/view_shop.htm?user_number_id=233385569
http://store.taobao.com/shop/view_shop.htm?user_number_id=233385569
http://item.taobao.com/item.htm?id=520517938972
http://item.taobao.com/item.htm?id=520517938972
http://item.taobao.com/item.htm?id=520517938972
http://store.taobao.com/shop/view_shop.htm?user_number_id=2229032943
http://item.taobao.com/item.htm?id=520042204900
http://item.taobao.com/item.htm?id=520042204900
http://item.taobao.com/item.htm?id=520042204900
http://item.taobao.com/item.htm?id=520042204900
http://store.taobao.com/shop/view_shop.htm?user_number_id=15186865
http://item.taobao.com/item.htm?id=38975994099
http://item.taobao.com/item.htm?id=38975994099
http://item.taobao.com/item.htm?id=38975994099
http://store.taobao.com/shop/view_shop.htm?user_number_id=2091524173
http://store.taobao.com/shop/view_shop.htm?user_number_id=2091524173
http://item.taobao.com/item.htm?id=42680326159
http://item.taobao.com/item.htm?id=42680326159
http://item.taobao.com/item.htm?id=42680326159
http://store.taobao.com/shop/view_shop.htm?user_number_id=160540087
http://item.taobao.com/item.htm?id=521657073996
http://item.taobao.com/item.htm?id=521657073996
http://item.taobao.com/item.htm?id=521657073996
http://store.taobao.com/shop/view_shop.htm?user_number_id=79936231
http://item.taobao.com/item.htm?id=44741242355
http://item.taobao.com/item.htm?id=44741242355
http://item.taobao.com/item.htm?id=44741242355
http://item.taobao.com/item.htm?id=44741242355
http://store.taobao.com/shop/view_shop.htm?user_number_id=72814157
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Project OTA Organic Data

Category:

Personal Care - Sunscreen

Report:

#1 Product Page

Product's name:

MiJi Natural Organic Concealer Sunscreen Whitening
SPF20PA

Notes:

Shows #1 Seller of Organic Sunscreen.

12 KFD OTA 13 Sunscreen201601203.1.xIsx
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Project OTA Organic Data

Category:|Personal Care -Sunscreen

Taobao store Organic Sunscreen #1 Store
Analysis

HHEWFSIE JiXiangMeiYeMiliDian)

(A 4 crown Taobao store)

Report:

J& i (Store)

Z{EIERE
(Seller's Account Of Wangwang)

&8 = DI# SKUs|133

kerilin

A E X Location|LZR& 5(Qingdao,Shandong)

BIE A8 Store Launch|11/24/2005

HFHEWRSIE (JiXiangMeiYeMiliDian)(A 4 crown Taobao store) Store Quick Facts

’ = ) TR H
JL30XK tHEER SE30XKEHE Transaction )
sales Volume Last 30 Days RMB 269.0001 /6 1ume In Last 30 Days (Units) 17537 Average Selling 153
Price (RMB)
" e iL30 HED
T AHER SE¥ R EE Daily Average ALORAMHED
. 8,966 . > 585 [Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
1.0 ~
15.970F VU4 & 1 H669.54%, O &% J10#F 1 160.00%, 453014 LA F R4 & = D10 11£0.00%, 484 k% lafk
1£10.00%
ZEFHIE Operational Data * The transaction volume ratio of the products in price ranges ¥1.0 ~¥ 15.9 is 69.54%
*The percentage of products with 0 transaction volume is 0%
*There are 0 SKUs of products with monthly transaction volumes less than 30 units, 0.00% of SKUs
* There are 4 SKUs of products that sold more than one thousand units, representing 10.00% of SKUs

Product Price Range vs. Number of SKUs Analysis

MIEEE (7T) AmE [t 4=4-4" ] JE30KHE () G tHELEEA JEI0XRHER & FLLH
. Number Of . . Transaction Volume Transaction Sales Volume In .
TR REER () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days UEEY FEWD
1.0~159 11 27.50% 12196 69.54% 76408 28.41%
18.0 ~29.9 15 37.50% 3236 18.45% 82428.7 30.64%
38.0~49.8 9 22.50% 1197 6.83% 48295.4 17.95%
59.8 ~ 69.8 3 7.50% 652 3.72% 41519.6 15.44%
79.0~79.8 2 5.00% 256 1.46% 20336.8 7.56%

Unit Sales vs. SKU Volume Analysis

HEBE (#) AmsE o 0= Ll JE30KHE () o SHELE I SE30K HEH &S &LLH

sales Range (Units) Number Of S E Transaction Volume Transaction Sales Volume In Total
g Products d In Last 30 Davs (Units) Volume Ratio Last 30 Davs Ratio

0 0 0.00% 0 0.00% 0 0.00%

1~29 0 0.00% 0 0.00% 0 0.00%

30~ 199 29 72.50% 3523 20.09% 110835.4 41.20%

200 ~ 499 5 12.50% 1393 7.94% 56393.3 20.96%

500 ~ 999 2 5.00% 1350 7.70% 36388 13.53%
1000 ~ 2999 2 5.00% 3176 18.11% 18420.8 6.85%

3000+ 2 5.00% 8095 46.16% 46951 17.45%

12 KFD OTA 13 Sunscreen201601203.1.xIsx .7 #1 Store 7110
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Project OTA Organic Data

Category:|Personal Care - Organic Sunscreen
Report:|taobao store Organic Sunscreen #1 Product Analysis
Category:|Personal Care - Organic Sunscreen
MiJi Natural Organic Concealer Sunscreen Whitening
SPF20PA
Price: ¥39.80
Sales Volume In Last 30 Days: ¥3781.0
Daily Average Sales Volume : ¥126.03
Transaction Volume Last 30 Days 95
(units):
Daily Ave Transaction Volume 3
(units):

BOEETNS T ARRAE NN QR N SPI20PAR iR T
1446

| e
B s

im0 P

i L ¥39.80
] B i S 00% AE
L f2 EY P

+ mEmTw

‘
=

& A RBRF( For skin)

#1 Product Details
RO

FZ#(Origin)

1 [E(China)

fm k& (Brand)

other/HAh

ML ZEE (Type)

1B #% (Regular)

=& Bhf(Sunscreen or not)

fZ(Yes)

Ih%& (Function)

P R P, SR 97 0 B9 25 (Containment, bright color of
skin,block defect, sunscreen, insulation)

I EL B R (Make-up base)

Hith/other

#®1E M fr (Special make-up or not)

75 (NO)

Bl s 5325 (Color)

LB 2 IEIR (Purple)

[F 2 25 (Quality)

A7 (Cream)

& A& (Applicable parts)

Ji (Face)

12 KFD OTA 13 Sunscreen201601203.1.xIsx
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Project OTA Organic Data

Category:

Personal Care - Sunscreen

Report:

Searcher Demographics

Keyword:

HHLB5HERE (Organic Sunscreen)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

ABEEH

Most Popular Search Provinces

Most Popular Search Cities

1|Yunnan 11|Hunan 1|Fushun 11|Beijing
2|Hainan 12|Guangdong 2|Zunyi 12|Shenyang
3|Guizhou 13|Hubei 3|Kunming 13|Taizhou
4|Xinjiang 14|Hebei 4[{Nanchang 14|Changsha
5[Jiangxi 15|zhejiang 5[Wulumuqi 15|Shijiazhuang
6|Beijing 16{Henan 6|Taizhou 16|Dong wan
7|Liaoning 17|Shandong 7[Wuhu 17|Shanghai
8|Shanghai 18[n/a 8|Haikou 18{Guangzhou
9|Jiangsu 19[n/a 9|Xinxiang 19{Wuhan
10|Anhui 20[n/a 10|Changzhou 20[(Qingdao

12 KFD OTA 13 Sunscreen201601203.1.xlIsx
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Project OTA Organic Data

Category:|Personal Care - Organic Sunscree

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution

Age Distribution

Male 43.0% 18-24 15.2%
Female 57.0% 25-29 32.6%
30-34 30.3%
35-39 12.4%

40-49 5.4%

50-59 2.3%

>59 1.8%

Searcher Gender

Female
57%

Social Class Distribution

Searcher Age
50-59 >59

Searcher Social Class

0f —
Social Class Percentage 60.0% 49 2%
50.0% +
Lower 0.7%
40.0% -
Lower-Middle 6.7% 31.8%
) 30.0% +
Middle 49.2%
20.0% ~
Middle-Upper 31.8% 6.7% 11.3%
10.0% ~ 0.7% 170
Upper 11.3% 170 L
PP ; 0.0% L
Lower Lower- Middle Middle- Upper
Middle Upper

12 KFD OTA 13 Sunscreen201601203.1.xIsx
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Project OTA Organic Data

Category:|Fruit and Vegetable- Sweet Potato (organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)
Keyword:|H#&Z (Organic Sweet Potato)
Period:|Jan 1, 2014 - Jan 1, 2016

FH.EZR (Organic Sweet Potato) Daily Keyword Searches
HULHE: H2EEn

2014.01.01 - 2016.01.27

Searches/day
¥

03-24 06-29 10-03 01-06 04-13 0718 10-22 01-2

mm/dd/2014 mm/dd/2015

Period

13 KFD OTA 45 Sweet Potato 20160203.2.xlsx .1 Search
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Project OTA Organic Data

Category: |Fruit and Vegetable- Sweet Potato (organic)

Report: [Sweet Potato, Organic Sweet Potato Search Trends

Category: |Vegetables And Fruit / Cooked Food)

Tmall IR R R B/ & (Aquatic Product And Meat /Fresh

Notes:

Sweet Potato Search index (non-organic)
A FEEAR REAS

Period Categor Search
(mm/yy) gory Index

RERE [RERYALE [EXR

Click Click Index
Index Proportion

Click
Ratio

Oct-15|%&Z (Sweet Potato) 1,525 99.6% 3,243 99.8% 72.9%
Nov-15|FZ (Sweet Potato) 2,092 99.5% 4,099 99.8% 70.4%
Dec-15|&Z (Sweet Potato) 1,843 99.7% 3,934 99.8% 67.0%

3 Month Average 1,820 99.6% 3,759 99.8% 70.1%

Organic Sweet Potato Search Index

5k EEBMW REAS

Period Categor Search
(mm/yy) Y Index

* Data too low to measure.

REAE e AERESL

Search
Index
Proportion

Click Click Index
Index Proportion

Oct-15|&FZ-F#l (Sweet Potato -Organic) n/a n/a n/a n/a n/a
Nov-15|&Z-F#l (Sweet Potato -Organic) n/a n/a n/a n/a n/a
Dec-15|FZ-F1 (Sweet Potato -Organic) n/a n/a n/a n/a n/a

3 Month Average| n/a n/a n/a n/a n/a

Non-Organic & Organic Search

Organic only Search Index

——EE-HH (Sweet

Potato -Organic)

2,500 Index 1
2,092

2,000 1
% 1,843 %

,500 T 1
_gl 1,525 - FEZE (Sweet <
S Potato) 5

1,000 o 5 0
< ——EZ-HH (Sweet

500 Potato -Organic) 0

Oct-15 PerioHov'lS Dec-15 Oct-15 Period Nov-15 Dec-15

Organic vs. Non-Organic

Searahani
C,
| Organic vs. Non-Organic 0.0%

Organic 0.0%
Non-Organi 100.0%

Non-
Organic,

100.0%

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx .2 Org Search
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Project OTA Organic Data

Category:|Fruit and Vegetable- Sweet Potato (organic)

Sweet Potato Industry Sales (total organic + non-

Report: organic)

Sweet Potato Industry Sales (total organic + non-organic)
140,000
120,000 /\ /\
% 100,000 / \—/
e 80,000 /
% 60,000
: /
& 40,000
S f\ A /—/
20,000 _/__\/ \/\/
0 \ \ \ \ \ \ \ \ \ \ \
N\ e e e e e > > > > > >
\o°\ @0‘\ Vvo*\ S %eQ\ %04\ \oﬁ*\ @O\\ $\o‘\\ » Q %04\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 3,963
Feb-14 4,360
Mar-14 7,984
Apr-14 9,078
May-14 8,761
Jun-14 6,855
Jul-14 10,991
Aug-14 22,884
Sep-14 19,665
Oct-14 19,981
Nov-14 28,235
Dec-14 27,929
Jan-15 22,196
Feb-15 9,805
Mar-15 21,531
Apr-15 Beilding
May-15 31,819
Jun-15 33,319
Jul-15 61,053
Aug-15 114,693
Sep-15 91,930
Oct-15 93,302
Nov-15 116,295
Dec-15 105,806
2014 Total 170,686
2015 Total 701,749
Annual Growth Rate 311.1%

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx .3 Sales
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Project OTA Organic Data

Category:

Fruit and Vegetable- Sweet Potato (organic)

Report:

Transactions by Price Range

Period:

Dec., 2015

HrigXig BRE HETIE = R E
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 10,927 311 221
¥10-20 12,476 1,194 132
¥20-50 51,253 9,970 369
¥50-100 26,026 10,000 170
¥100-150 1,789 1,265 25
¥150-200 3,279 3,358 15
¥200-300 18 21 1
¥300-400 = = =
¥400-500 > > >
¥500-600 > > >
¥600-700 = = =
¥700-800 > > >
¥800-1000 38 223 1
Fruit and Vegetable- Sweet Potato (organic) Transactions by Price Range
Fruit and Vegetable- Sweet Potato (general)
Transactions by Price Range
60,000
— 50,000
2
5 40,000
(O]
E 30,000
S
c 20,000
ie]
g 10,000 .
- .
o . — |
= o o o o o o
o iy @ a 3 &
o (@) o ' ' '
> - N o o o
> > Yol (=) Ln
* S S

Price Range (RMB)

13 KFD OTA 45 Sweet Potato 20160203.2.xlsx
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Project OTA Organic Data

Category:

Fruit and Vegetable- Sweet Potato

Report:|Top 10 Products

stage:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

-
1
=
R e UNEE £
2 4 a H A0 ER A HLMRS T4
aEEOR & £ 5
13875 F = M
S
3 Al S
%
ST IARBEAHIR KL HEE
4 EE S-S S NIES/E S
S
5
5%
i R i IR AN
6 n/a TR F AT WU AL/ 5 25
005 L s
L% FHI TR F A
7 n/a WAL
ZP 0 S A T
A M TN B L
8 ERAE R K AT
— {4 LI
9 EREE N RFAHLEH
L =5 Fr i
| BRI B HLLES T
10 AR/ NE AL

Fily

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx

Product Name
(Translation)

Mengyin 5 pounds of fresh purple

sweet potato / sweet potato purple

potato specialty farm organic green

vegetables / Redskins small purple
sweet potato

Fresh white heart sweet potato raw
sweet potato fragrant small white heart
sweet potato potato farm organic
sweet potatoes 5 pounds national mail

YYangjiang specialty organic chestnut
chestnut sweet potato potato farm
fresh white heart sweet potato potato
potato shipping 5 pounds loaded

Shandong 5 pounds of fresh organic
farm sweet potato sweet potato purple
potato potato potato potato yellow
heart fruits and vegetables shipping

The original ecological farm produce
export authentic red sweet potatoes
sweet potato fresh organic fruits and
vegetables 5 kg loaded sweet potato.

Fresh raw purple potato potato potato
potato potato purple heart sweet
potato farm organically grown small
purple potato 2500 grams shipping

Sweet potato sweet potato sweet

(» | potatoes fresh raw sweet potato yellow

heart sweet potato organic baby food
supplement for pregnant women is
now digging new goods

Fresh raw sweet potatoes small sweet

potato sweet potato sweet potato piece:

free shipping Northeast specialty farm-
grown organic sweet potato

Crane Aberdeen Cephalostachyum
fresh ginseng sweet potato farm
organic small sweet potato, sweet
potato, sweet potato from 5 pounds
free shipping

Taiwan sweet potato sweet potatoes
fresh organic one wins 5 pounds free
shipping small fragrant sweet potato
purple sweet potato potato potato
potato yellow

13.9

13.8

39.9

25

19.6

16.82

4.9

28.8

8.8

25.8

| o | em fmew | 0 | we |

ller ller
Sales SRIER Seller Seller Seller S ? . Bookmar Buyer
Account X . - Location | Bookmarks| Reviews N i
Volume Rating | Reputation | Location X k Ratio |Evaluations
Name (Translation)
PPPOP
1,496 47 L7 T Shi?ndy'i’"g 932 7576 12.30% 538
w
1,262 | /NS 4.7 )i P Neijiang 710 4,893 14.51% 387
w
N - Yangjiang, o
1,300 tb542964 4.8 JAR BHIE Guangdong 4,412 58,494 7.54% 1,117
hidiadod
. Yantai
e i 9
1,685  yj3680 4.8 W7 A Shandong 422 3,928 10.74% 247
ww
L Shandong
Rk PR 909
582 ikt 4.7 7R AE Zaozhuang 676 5,682 11.90% 423
PeeP
 El e o Shandong
768, T4EE76 4.8 7R T Linyi 898 9,332 9.62% 715
w
13,161 billowsli 48 Wi gy | Shandong 3,114 70429 | 4.42% 655
! : " Dezhou ! ! .
PEPeP
. s o Shenyang,
e 22y 0/
708 £ RpLHIHE 4.8 L7 YRR L 944 13,531 6.98% 275
PPPeP
2,605 HiLafl 4.8 JUIR D Shaoguan 902 10,838 8.32% 1,069
PEPeP
mike10231 e sy | 2hangzhou, o
552| e 13 4.8 AR wE e 830 7,359 11.28% 762
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http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://item.taobao.com/item.htm?id=44012150203
http://store.taobao.com/shop/view_shop.htm?user_number_id=1094696555
http://store.taobao.com/shop/view_shop.htm?user_number_id=1094696555
http://item.taobao.com/item.htm?id=524709653424
http://item.taobao.com/item.htm?id=524709653424
http://item.taobao.com/item.htm?id=524709653424
http://item.taobao.com/item.htm?id=524709653424
http://item.taobao.com/item.htm?id=524709653424
http://store.taobao.com/shop/view_shop.htm?user_number_id=1581913411
http://item.taobao.com/item.htm?id=40261842741
http://item.taobao.com/item.htm?id=40261842741
http://item.taobao.com/item.htm?id=40261842741
http://item.taobao.com/item.htm?id=40261842741
http://item.taobao.com/item.htm?id=40261842741
http://store.taobao.com/shop/view_shop.htm?user_number_id=488363225
http://item.taobao.com/item.htm?id=524677157364
http://item.taobao.com/item.htm?id=524677157364
http://item.taobao.com/item.htm?id=524677157364
http://item.taobao.com/item.htm?id=524677157364
http://store.taobao.com/shop/view_shop.htm?user_number_id=293707305
http://item.taobao.com/item.htm?id=522101782560
http://item.taobao.com/item.htm?id=522101782560
http://item.taobao.com/item.htm?id=522101782560
http://item.taobao.com/item.htm?id=522101782560
http://item.taobao.com/item.htm?id=522101782560
http://item.taobao.com/item.htm?id=522101782560
http://item.taobao.com/item.htm?id=522101782560
http://store.taobao.com/shop/view_shop.htm?user_number_id=2511055984
http://item.taobao.com/item.htm?id=521749829814
http://item.taobao.com/item.htm?id=521749829814
http://item.taobao.com/item.htm?id=521749829814
http://item.taobao.com/item.htm?id=521749829814
http://item.taobao.com/item.htm?id=521749829814
http://store.taobao.com/shop/view_shop.htm?user_number_id=2048828151
http://store.taobao.com/shop/view_shop.htm?user_number_id=2048828151
http://item.taobao.com/item.htm?id=21846259485
http://item.taobao.com/item.htm?id=21846259485
http://item.taobao.com/item.htm?id=21846259485
http://item.taobao.com/item.htm?id=21846259485
http://item.taobao.com/item.htm?id=21846259485
http://store.taobao.com/shop/view_shop.htm?user_number_id=64206668
http://item.taobao.com/item.htm?id=43137430472
http://item.taobao.com/item.htm?id=43137430472
http://item.taobao.com/item.htm?id=43137430472
http://store.taobao.com/shop/view_shop.htm?user_number_id=329559812
http://item.taobao.com/item.htm?id=522687524323
http://item.taobao.com/item.htm?id=522687524323
http://item.taobao.com/item.htm?id=522687524323
http://item.taobao.com/item.htm?id=522687524323
http://item.taobao.com/item.htm?id=522687524323
http://item.taobao.com/item.htm?id=522687524323
http://item.taobao.com/item.htm?id=522687524323
http://store.taobao.com/shop/view_shop.htm?user_number_id=2573759694
http://item.taobao.com/item.htm?id=521349687582
http://item.taobao.com/item.htm?id=521349687582
http://item.taobao.com/item.htm?id=521349687582
http://item.taobao.com/item.htm?id=521349687582
http://item.taobao.com/item.htm?id=521349687582
http://item.taobao.com/item.htm?id=521349687582
http://item.taobao.com/item.htm?id=521349687582
http://store.taobao.com/shop/view_shop.htm?user_number_id=2080901256
http://store.taobao.com/shop/view_shop.htm?user_number_id=2080901256
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Project OTA Organic Data

Category:[Fruit and Vegetable- Sweet Potato (organic)

Report:|#1 Product Page

Product's name:

Mengyin 5 pounds of fresh purple sweet potato / sweet
potato purple potato specialty farm organic green
vegetables / Redskins small purple sweet potato

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx
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Project OTA Organic Data

Category:|Fruit and Vegetable- Sweet Potato (organic)

Report:|Taobao Organic Sweet Potato #1 Store Analysis

B ( Store) |IFFRFEWLHEF(QiMeng Mountain Local Specialty)

EIEAERE |, o, o
(Seller's Account Of Wangwang) ki lf AV CE| o)

JE = L sKus|17

FRE#R Location|n/a

BIFERTE Store Launch|2/23/2014

T RILE(QiMeng Mountain Local Specialty) Store Quick Facts

s N ' R
Sales Volfn?g{iﬁéogﬁDa s RMB S ﬁsoaﬁrﬁijit ;roagsaa(;u(%r;itvs())lume 2,770 Average Selling )
Y Y Price (RMB)
% I
EYHHEER T A E Daily Average AORHH I
. 1,178 . - 92 | Unsalable Products 0
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
M&7H1.9 ~
8.7270F N A& (1 11 24.12%, O4f& = JIOf: 160.00%, H #4301 LA k4 &% NLoft 4 1652.94%, H 4% BT % W14 5 Hs
.88%
ZEHE Operational Data * The transaction volume ratio of the products in price ranges ¥1.9 ~¥ 8.72 is 24.12%
* The percentage of products with 0 transaction volume is 0%
* There are 9 SKUs of products with monthly transaction volumes less than 30 units, 52.94%of SKUs
* There are 1 SKUs of products that sold more than one thousand units, representing 5.88% of SKUs

Product Price Range vs. Number of SKUs Analysis

MI&EE (7T) [GLTE . o &Ik LAl E0ORHE () & LI SE30RHEM S&HLLH
. Number Of . . Transaction Volume Transaction Sales Volume In .
ISR REREE (A1) Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days I LEND
1.9~8.72 9 52.94% 668 24.12% 4440 12.56%
9.41 ~15.19 4 23.53% 1531 55.27% 20842 58.95%
17.53 ~18.51 3 17.65% 568 20.51% 9962 28.18%
36.75 ~ 36.75 1 5.88% 3 0.11% 110 0.31%

Unit Sales vs. SKU Volume Analysis

HEER (fF) AmNE o S0E LA WORMER () S ELEH AE30RHEH SEEEEA

SalesRangelnits) Number Of OlanityRats Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) Volume Ratio Last 30 Davs Ratio

1~29 9 52.94% 84 3.03% 828 2.34%

30 ~ 199 5 29.41% 342 12.35% 2,458 6.95%

200 ~ 499 2 11.76% 848 30.61% 11,694 33.08%

500 ~ 999 0 0.00% 0 0.00% - 0.00%

1000 ~ 2999 1 5.88% 1496 54.01% 20,376 57.63%

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx .7#1 Store 7110
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Project OTA Organic Data

Category:

Fruit and Vegetable- Sweet Potato (organic)

Report:

#1 Product Analysis

Product's name:

Mengyin 5 pounds of fresh purple sweet potato / sweet
potato purple potato specialty farm organic green
veaetables / Redskins small purple sweet potato

Price: ¥13.9
Sales Volume In Last 30 Days: ¥20,400
Daily Average Sales Volume: ¥679.18
Transaction Volume Last 30 Dfays 1496
(units):
Daily Ave Transaction Volume 50
(units):

AE YRR RS S

SAERFHEE /REANNFEENIRERR /OEPEE
LB RFRAR R A, SR TS , SRE R 2T
B SWER. ETH— 1 L100%3E, FEONOET. WTE. REEEE . U6

OB R AR B o v o caw o e o a
g ¥ 5850 541 1023
Fitifie TR
Bt ¥ 13.90 N

) T35
[t WilEr 2 28 - thig REH -

B il +  BEFI46N)

SR = AR

mE B amEn
it it EREEH § sMEsd (§ wwmm

fri W RASERRAS , TR EAEEER

#1 Product Details

Production license number:

P FRMES: G B / T5835—2009

Product standards: GB / T5835-2009

| 4 ik ARG

Make: Zhang Erbao dry goods store

J 7k AR A T R B AR

Address: Linyi City, Shandong Province Junan County
Shangdu WLS

] KBk &R D7 A 18354967222

Manufacturers Contact: 18354967222

Aokl fif S

List of ingredients: fresh purple sweet potato

fift PRIy i [ A XU Ak

Storage: cool, dry place

1R 5 8 365 Shelf life: 365
BRI AL Food additives: organic food
& & 25009 BeiJing

s e

Packaging: Packaging

N e

Brand: Zhang Erbao

BTy A P A

Sale: direct origin

13 KFD OTA 45 Sweet Potato 20160203.2.xlsx
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Project OTA Organic Data

Category:

Fruit and Vegetable- Sweet Potato (g

Report:

Searcher Demographics

Keyword:

FHEZE (Organic Sweet Potato)

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

Most Popular Search Provinces

ABEGE

Most Popular Search Cities

1|Beiding 11|Fudian 1|ShangHai 11|ChangChun
2[JiLin 12|SiChuan 2|Beiding 12|ShiJiazhuang
3[ShangHai 13]LiaoNing 3|BengBu 13]QingYuan
4|GuangDong 14|HeiLongJiang 4{SuzZhou 14|ZhengJiang
5|ZheJdiang 15|ShanXi 5[ZzhuMaDian 15|LangFang
6[AnHui 16|HeNan 6|YanBian 16|HangZhou
7|HeBei 17|ShanXi 7|BingZhou 17|Shenzhen
8|JiangSu 18|ShanDong 8[ZhongShan 18|YangZhou
9|TianJing 19|GuangXi 9[ShaoYang 19|XinYang

10 [HuNan 20 [HuBei 10 |DaQing 20 |YanglJiang

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx
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Project OTA Organic Data

Category:|Fruit and Vegetable- Sweet Potato (organiq

Report:|Searcher Demographics

Data Source|TaoBao Index (PC Search Only)

Gender Distribution

Age Distribution

Male 44.0% 18-24 12.9%
Female 56.0% 25-29 22.6%
30-34 27.8%
35-39 11.6%
40-49 15.7%

50-59 6.2%

>59 3.2%

Searcher Gender

Female
56%

Social Class Distribution

Searcher Age

>59

Searcher Social Class

0h
Social Class Percentage 40.0% 0
35.0% - 30.6% 33.5%
Lower 0.0% 30.0% - o7 28.1%
Lower-Middle 7.6% 25.0% -
Middle 30.6% 20.0% ~
Middle-Upper 33.5% 15.0% ~
10.0% - 7.6%
Upper 28.1%
bP ° 5.0% 1 000 .
Beiding 0.0% ‘ ‘ ‘ ‘
Lower Lower-Middle Middle Middle-Upper Upper

13 KFD OTA 45 Sweet Potato 20160203.2.xIsx
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Project OTA Organic Data

Category:|Dairy - UHT Milk (Organic)

Report:|Search: Keyword Trends

Data Source:|TaoBao Index (PC Search Only)
Keyword:|H #1495 (Organic Milk )
Period:|Jan 1, 2014 - Jan 1, 2016

AHH (Organic Milk ) Daily Keyword Searches
AHUGHE: BeERR

2013.12.01 - 2016.01.26

Searches/day

02-23 06-03 08-11 12-20 03-30 07-08 10-16 01-2
mm/dd/2014 mm/dd/2015

Period

14 KFD OTA 31 UHT Milk 20160203.1.xIsx .1 Search 1/10
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Project OTA Organic Data

Category:

Dairy - UHT Milk (Organic)

Report:

Milk Powder, Organic Milk Powder Search Trends

Tmall
Category:

ME/ 2 F /iR (Coffee/Cereal/Drinks)

Milk (non-or

ganic) Search Index

REA#S

B FEEHBWR REAS RERE REREEE RER
Period Catedor Click Click Index Click
(mm/yy) gory Index Proportion Ratio
Oct-15|415(Milk ) 13,415 67.7% 23,127 76.6% 25.9%
Nov-15|4= 1 (Milk ) 18,158 62.8% 31,380 72.8% 29.3%
Dec-15|4 1 (Milk ) 13,974 61.6% 23,692 71.1% 28.9%
3 Month Average 15,182 64.1% 26,066 73.5% 28.0%

Organic Milk Search Index

L]

Period
(mm/yy)

FEEBWR

Category

REAS

Search
Index

R A# S HERE

Click
Index

RERESEE

Click Index
Proportion

Oct-15|41-17 4L ( Milk -Organic) 371 89.9% 756 94.6% 41.7%
Nov-15(4 -1 Hl ( Milk -Organic) 412 89.6% 812 93.9% 47.7%
Dec-15[4 -1l ( Milk -Organic) 377 87.2% 780 93.2% 42.8%
3 Month Average 387 88.9% 783 93.9% 44.1%
Non-Organic & Organic Search Index Organic only Search Index
20,000 420
18,158 412
/\ 410
15,000
, 400
3 13,415 13,974 5390
c . c
%10,000 == L 15(Milk ) =
o
s 5380 - =0— 1153 pilk -
“ 5,000 —— LA AL (Milk- | D370 s Qrganic)
Organic) 360
. o371 212 e 377 350
Oct-15 PeriodNOV'lS Dec-15 Oct-15 Period Nov-15 Dec-15

Organic vs. Non-Organic
Search
Organic

Organic vs. Non-Organic 5%

Organic
Non-Organiq

Non-
Organic,
97.5%

14 KFD OTA 31 UHT Milk 20160203.1.xIsx .2 Org Search
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Project OTA Organic Data

Category:|Dairy - UHT Milk (general)

Milk Industry Sales (Total Organic + non-

Report: Organic)

Milk Industry Sales (Total Organic + non-Organic)
1,800,000
1,600,000 Y,
1,400,000
S 1,200,000 ~
%1,000,000 /\//
% 800,000
< 600,000 /
“ 400,000 N\
200,000 \,/Vv
0 ; ; ; ; ; ; ; ; ; ; ;
NN SN S S VN S ) K ) o 5
\00\ @0‘\ \&o‘\\ S %@Q\ %o‘\\ \00\ @O\\ \&o‘\\ S %@Q\ %o‘\\
Period (mm/yy)
Period Sales
(mm/yy) (RMB)
Jan-14 174,845
Feb-14 149,942
Mar-14 294,403
Apr-14 380,765
May-14 368,320
Jun-14 336,212
Jul-14 406,449
Aug-14 348,470
Sep-14 385,752
Oct-14 482,870
Nov-14 471,683
Dec-14 532,463
Jan-15 495,874
Feb-15 342,663
Mar-15 589,813
Apr-15 585,545
May-15 671,286
Jun-15 804,927
Jul-15 971,956
Aug-15 872,623
Sep-15 1,070,360
Oct-15 1,277,860
Nov-15 1,223,910
Dec-15 1,538,438
2014 Total 4,332,174
2015 Total 10,445,255
Annual Growth Rate 141.1%

14 KFD OTA 31 UHT Milk 20160203.1.xIsx .3 Sales 3/10
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Project OTA Organic Data

Category:|Dairy - UHT Milk (general)

Report:|Transactions by Price Range

Period:|pec., 2015

Mg XiE HXE HETIEH = RENE
Price Tr?/r;slzlr(;tg)n Sales Number of High
Range (RMB) (units) Index Quality Products
¥0-10 19,282 47 268
¥10-20 156,244 1,075 309
¥20-50 719,811 10,000 1,226
¥50-100 303,954 8,201 1,341
¥100-150 143,926 7,019 532
¥150-200 92,269 6,050 250
¥200-300 93,791 8,318 241
¥300-400 7,764 1,069 77
¥400-500 894 152 16
¥500-600 234 49 10
¥600-700 195 48 5
¥700-800 61 17 4
¥800-1000 13 4 1
Dairy - UHT Milk (general) Transactions by Price Range
Dairy - UHT Milk (general)
Transactions by Price Range
800,000
700,000
2 600,000
5
e 500,000
£ 400,000
S 300,000
c
2 200,000
3 100,000
c
g )
= (@) o o o o o o o o o o o o
-l N [Te] o Ln o o o (@) o o o o
e & o 9 9% 9 @ ¥ ©» o & o 9
oy § 8 8 8 8 8 8 8 8 8 o
g oF § 2 F 8 % 5 8
Price Range (RMB) *
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Project OTA Organic Data

Category:|Dairy - UHT Milk

Report:(Top 10 Products

stage:|Latest 30 days, Dec. 14, 2015 - Jan 14, 2016

Note:|Product 2 has higher sales volume

Product Name Price Sales

Seller's Seller
" A n . . . L ion | Bookmarks| Revi
(Translation) (RMB) Volume ccount ocath NS eviews
Name (Translation)

Product Name

[RiEdH] Eh

[Tmall Supermarket]ShengMu organic

1 N | 2FEAEHESFTH2050*12 yogurt 205g * 12 box desert organic 49.9 24,529 | XKiEEE™ 4.9 L Shanghai 6,036 - 24,394
R EAYREINE EU certification
ToTTw
R [XJEiE™)] 2% [Tmall Supermarket]ShengMu organic
2 = :_'ﬂ FEHHLAEA41)200 whole milk 200ml * 12 boxes economy 40.8 31,567 | KB m 4.9 Ltim Shanghai 3,346 13,289
Eh m12EE 5T pack
- DO
[RiE ] =% [Tmall Supermarket|ShengMu organic
3 F2EHLMEL41)200 whole milk 200ml * 24 Box affordable 129 20,618 | XKiEE™ 4.9 L Shanghai 3,692 13,789
& loaded
ToTTw
[XJEiE™)] 2% [Tmall Supermarket]ShengMu organic e
4 £FEHFHEESFH2050*12  yogurt 2059 * 12 box desert organic 49.9 8,349 it;ﬁ o 4.9 = Beijing 2,354 - 9,398
FPEHHRERINE EU certification
DO
[RiEEH] =% [Tmall Supermarket|ShengMu organic )
5 £i2HHLAEAL1200 | whole milk 200ml * 12 boxes economy | 40.8 8,272 Xﬁmﬂ‘f* 48 5 M G“angfjhou' 992 - 3,699
miF12& 525t pack b Guangdong
ToTTw
[XJEiEh] 2% [Tmall Supermarket]ShengMu organic
6 2FEEHLIEA41)250  whole milk 250ml * 12 boxes Specials 49.9 5,628 Kigih 4.9 Ltim Shanghai 2,730 - 9,498
miFL2&MRERMNES | environmental protection equipment
DO
[RiEH] =% [Tmall Supermarket|ShengMu organic )
7 SIAHEFIH2050"12 | yogurt 205g * 12 box desert organic | 49.9 2,790 Xﬁmﬂg$ 48 5 M gt‘;’:}gzzz“' 1132 - 3,257
RHEANREINE EU certification gdong
ToTTw
[XJEiE™] 2% [Tmall Supermarket]ShengMu organic " 15
8 STEAHNLIELA4200  whole milk 200ml * 24 boxes 129 2374 ﬂmﬁ:ﬁ* 48 % M g”a"gzh"“’ 1,154 . 3477
mi24Z SREA % Affordable Bulk . HEIEJ
DO
[RiE M) =% [Tmall Supermarket|ShengMu organic T
9 LRENLIELFT200 whole milk 200ml * 24 boxes 129 2,055 it;éi 4.9 A Beijing 962 - 4,044
mIF24ZSREAREE Affordable Bulk
ToTTw
[XJEiE™)] 2% [Tmall Supermarket]ShengMu organic
10 LEAHUEIEL415200 low-fat milk 200ml * 12 boxes 46.8 1,908 XKiEEH 4.9 Ltim Shanghai 598 - 1,940
m12EE 5T economy pack

14 KFD OTA 31 UHT Milk 20160203.1.xIsx .5Top 10 5/10


http://item.taobao.com/item.htm?id=40193764153
http://item.taobao.com/item.htm?id=40193764153
http://item.taobao.com/item.htm?id=40193764153
http://store.taobao.com/shop/view_shop.htm?user_number_id=725677994
http://item.taobao.com/item.htm?id=41886942221
http://item.taobao.com/item.htm?id=41886942221
http://item.taobao.com/item.htm?id=41886942221
http://store.taobao.com/shop/view_shop.htm?user_number_id=725677994
http://item.taobao.com/item.htm?id=41865887703
http://item.taobao.com/item.htm?id=41865887703
http://item.taobao.com/item.htm?id=41865887703
http://store.taobao.com/shop/view_shop.htm?user_number_id=725677994
http://item.taobao.com/item.htm?id=40270101376
http://item.taobao.com/item.htm?id=40270101376
http://item.taobao.com/item.htm?id=40270101376
http://store.taobao.com/shop/view_shop.htm?user_number_id=1955345225
http://store.taobao.com/shop/view_shop.htm?user_number_id=1955345225
http://item.taobao.com/item.htm?id=41913497051
http://item.taobao.com/item.htm?id=41913497051
http://item.taobao.com/item.htm?id=41913497051
http://store.taobao.com/shop/view_shop.htm?user_number_id=1129326215
http://store.taobao.com/shop/view_shop.htm?user_number_id=1129326215
http://item.taobao.com/item.htm?id=25428376455
http://item.taobao.com/item.htm?id=25428376455
http://item.taobao.com/item.htm?id=25428376455
http://store.taobao.com/shop/view_shop.htm?user_number_id=725677994
http://item.taobao.com/item.htm?id=40145279926
http://item.taobao.com/item.htm?id=40145279926
http://item.taobao.com/item.htm?id=40145279926
http://store.taobao.com/shop/view_shop.htm?user_number_id=1129326215
http://store.taobao.com/shop/view_shop.htm?user_number_id=1129326215
http://item.taobao.com/item.htm?id=41884554378
http://item.taobao.com/item.htm?id=41884554378
http://item.taobao.com/item.htm?id=41884554378
http://store.taobao.com/shop/view_shop.htm?user_number_id=1129326215
http://store.taobao.com/shop/view_shop.htm?user_number_id=1129326215
http://item.taobao.com/item.htm?id=41927224458
http://item.taobao.com/item.htm?id=41927224458
http://item.taobao.com/item.htm?id=41927224458
http://store.taobao.com/shop/view_shop.htm?user_number_id=1955345225
http://store.taobao.com/shop/view_shop.htm?user_number_id=1955345225
http://item.taobao.com/item.htm?id=41884526401
http://item.taobao.com/item.htm?id=41884526401
http://item.taobao.com/item.htm?id=41884526401
http://store.taobao.com/shop/view_shop.htm?user_number_id=725677994
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Project OTA Organic Data

Category:

Dairy - UHT Milk(organic)

Report:

#1 Product Page

Product's name:

[Tmall Supermarket]ShengMu organic whole milk 200ml

* 12 boxes economy pack

ORGANIC g1
o

14 KFD OTA 31 UHT Milk 20160203.1.xIsx

AR =X eBAdlelBafHh20ml+1 28 555K
PHETY, BB AHRELER TR

E37] ot TR GE: BoEE ©

o x40.80

=% +iE F HiEvEEE v #YSofdn ¢ 10koklf ) ERiEE)
24:0081 30 - Wit 1A 28 (BB iEik R A, ATiEiEEm e

BE 2.4 kg
Ak 31568 EiEF] 36153 BRI 20
PP P
W
Bg 1 = B ETFTSTON

Fofall  ERTEEERR D (R R AT s HI )
AT v
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Project OTA Organic Data

Category:

Dairy - UHT Milk (organic)

Report:

Tmall Organic Milk #1 Store Analysis

KIEH ( Tmall Store)

P Tk

EERERE
(Seller's Account Of Wangwang)

RIgkEH

JE S EDIH SKUs

36282

FRER Location

_8( Shang Hai)

8l ERY 8 Store Launch

6/28/2011

Kiti#8h Store Quick Facts

ZE IR Operational Data

. iE30 Transaction
B30T 84 SEIORHE i SFBJESZS'EﬁT_
462,000,000 Volume In Last 30 Days 27,120,780 | Average Selling 17.0
Sales Volume Last 30 Days RMB . .
(Units) Price (RMB)
3 M
FHRMEEER E¥HHE Daily Average AEIORHHE I
. 15,395,600 . - 904,026 |Unsalable Products 34
Daily Average Sales Volume RMB Transaction Volume (Units)
Last 30 Days
firks 1.9 ~

12.870F N4 & 4 Hh44.75%, 04 F M3414F 4 1h0.49%, H #9304 LA M KA &% 169t E1.00%, A4 LT %04

14214 5 1£59.90%
* The transaction volume ratio of the products in price ranges ¥1.9 ~¥ 12.8 is 44.75%
* The percentage of 34 products with 0 transaction volume is 0.49%

* There are 69 SKUs of products with monthly transaction volumes less than 30 units, 1.00% of SKUs
* There are 4142 SKUs of products that sold more than one thousand units, representing 59.90% of SKUs

Product Price Range vs. Number of SKUs Analysis

MHEEE (7T) [SETt8 o S b EIORHE (R 5 fHE LA R30ORHEM &L
. Number Of . . Transaction Volume Transaction Sales Volume In .
PIES g () Products Quantity Ratio In Last 30 Days (Units) Volume Ratio Last 30 Days Ul
0.0~1.9 345 4.99% 3371686 12.43% 3964641.17 0.86%
19~128 3605 52.13% 12136439 44.75% 91874260.05 19.89%
12.89 ~ 23.8 1529 22.11% 6209609 22.90% 103637687.5 22.44%
23.9~34.8 596 8.62% 2352371 8.67% 67151261.7 14.54%
34.9 ~ 45.8 344 4.97% 1281435 4.72% 50497394.02 10.93%
45.9 ~56.8 168 2.43% 556373 2.05% 27791768.26 6.02%
56.9 ~ 368.0 328 4.74% 1212867 4.47% 116950156.7 25.32%

Unit Sales vs. SKU Volume Analysis

HEEE (%) BmmBE G E BIORHER (1) S EHELEH 30 RBEH SE&ELEH

sales Range (Units) Number Of ST T Transaction Volume Transaction Sales Volume In Total
g Products Y In Last 30 Davs (Units) Volume Ratio Last 30 Davs Ratio

0 34 0.49% 0 0.00% - 0.00%

1~29 69 1.00% 783 0.00% 15,906 0.00%

30~ 199 397 5.74% 49055 0.18% 880,016 0.19%

200 ~ 499 949 13.72% 332109 1.22% 5,468,974 1.18%

500 ~ 999 1,324 19.15% 982979 3.62% 17,617,390 3.81%

1000 ~ 2999 2,168 31.35% 3890337 14.34% 67,976,299 14.72%

3000+ 1,974 28.55% 21865517 80.62% 369,908,585 80.09%

14 KFD OTA 31 UHT Milk 20160203.1.xlsx .7 #1 Store 7110
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Project OTA Organic Data

Category:

Dairy - UHT Milk (organic)

Report:

#1 Product Analysis

[Tmall Supermarket]ShengMu organic whole milk 200ml * 12
boxes economy pack

Price: ¥40.9
Sales Volume In Last 30 Days: ¥1287,900
Daily Average Sales Volume : ¥42,900
Transaction Volume Last 30 Days (units): 31567
Daily Ave Transaction Volume (units): 1052

(RBBT] TK ERANERAEo0n 1 EEHR

Y oo Bt T
«40.80 =2

Wi @

36153 m

mAETENE

b g ia B )

FEHb A R Origin: China mainland
] % N RS RNIAA IR A T Make: Hi-Tech Dairy Co., Inner Mongolia, animal husbandry St.
EBEME LA Package weight: 1 person

L AR RN

Special product categories: organic milk Dengkou

Faaﬂkmﬁf{. 010-68527979

Manufacturers Contact: 010-68527979

R4 . 180

Shelf life: 180

FA . RAT YR H200mI¥ 126

Series: whole milk 200ml * 12 electricity providers installed

AP HIE 0 20154203 H01H % 20154F05H(

Production Date: March 1, 2015 to May 1, 2015

Al A% HAX

Province: Inner Mongolia Autonomous Region

A

Packaging: Packaging

A . s

Food Additives: Food

JhE s N L‘E)L‘ﬁﬁiw'

Address: Bayannaoer

g 75 o IR A ORAT

Storage: Kept closed at room temperature

LA

Packing: Box

ACIEAR © 11K

Delivery frequency: once a week

R

Brand: Saint grazing throughout

e o 1x12x200ml

Net weight: 1x12x200ml

FCBRE © AN

Ingredients: organic raw milk

S 1 Package cycle: 1 week
Fﬁﬁﬂ’fﬁ : 500mLZLL L Single piece Specifications: 500mL and above
praep i M Whether imported: Domestic
I E)i’:ﬁ?ﬁ i City: Bayannao'er
A VEAIES S QS1528 0501 0022 Production license number: QS1528 0501 0022

7 i /J\fﬁz T : GB 25190

Product standards: GB 25190

P2k 2D 1 6955150400504

Product bar code: 6955150400504

e

Drinks Category: whole milk

W LE, N B, LT

Suitable for: Children, ordinary people, the elderly, women, you

14 KFD OTA 31 UHT Milk 20160203.1.xIsx
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Project OTA Organic Data

Category:

Dairy - UHT Milk (organic)

Report:

Searcher Demographics

Keyword:

HHLY (Organic Milk )

Period:

January 1, 2014 - Jan 15, 2016

Source:

TaoBao Index (PC Search Only)

=

= I (TGI) ARG

Most Popular Search Provinces

Most Popular Search Cities

1|ShangHai 11|LiaoNing 1|ShangHai 11|HangZhou
2|ZhelJiang 12{AnHui 2|JingMen 12{WuXi
3[HuBei 13|Fudian 3[XinXiang 13]YanCheng
4[JiangSu 14]YunNan 4[NanTong 14|ChangZhou
5|Beiding 15|GuangXi 5[NingBo 15|Beiding City
6[HaiNan 16|GuangDong 6/WuHan 16|ZhengJiang
7|TianJding 17|HeiLongJiang 7[ShaoXing 17|ChangSha
8|HuNan 18|ShanXi 8[NanJing 18|WenZhou
9[JiangXi 19]JiLin 9[ShangHai City 19|JiaXing
10|HeNan 20(ShanDong 10|HaiKou 20(NanNing

14 KFD OTA 31 UHT Milk 20160203.1.xIsx
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Project OTA Organic Data

Category:

Dairy - UHT Milk (organic)

Report:

Searcher Demographics

Data Source

TaoBao Index (PC Search Only)

Gender Distribution

Gender Percentage

Male

44.0%

Female

56.0%

Searcher Gender

Female
56%

Social Class Distribution

Age Distribution

Age Percentage
18-24 14.1%
25-29 20.4%
30-34 20.0%
35-39 15.7%
40-49 21.0%
50-59 5.8%

>59 3.0%

Searcher Age

>59

50-59

Searcher Social Class

45.0%

33.1%

16.2%

0f —
Social Class Percentage 50.0%
Lower 0.5% 40.0% -
Lower-Middle 4.9% 30.0% ~
Middle 45.0% 20.0% -
Middle-Upper 33.1% 10.0% - 4.9%
Upper 16.2% 0.5%
bP - 0.0% .
Lower Lower-
Middle

14 KFD OTA 31 UHT Milk 20160203.1.xIsx
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