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OTA’s VISION of an organic 
industry in 2030 includes market 

growth, acreage growth and 
farming profitability all healthy 

and in balance. 



Total market penetration of organic 
will more than double.  

Organic food will account for 10 percent of all food 
consumed in the U.S., with commonly consumed 

categories like fresh produce, dairy, meat and poultry
reaching 20 percent market penetration.  

Sales of non-food organic products will more than triple, 
reaching 3 percent market penetration. 

Organic sales in the U.S. will approach $90 billion a year. 

MARKET GROWTH



Acres in the United States will double to 
meet the demand. 

Organic will be the third largest 
commodity in the United States as 

measured at farm-gate sales, which will 
triple to top $10 billion a year.

ACREAGE GROWTH



The thriving organic farm profitability and 
improved rural livelihoods will provide 

market incentive for organic production to 
grow and expand, attracting new farmers 

and ranchers across crop and livestock areas 
and keeping existing farmers in organic.

PROFITABILITY



OTA MISSION
Promote and protect 
ORGANIC with a unifying 
voice that serves and engages 
its diverse members from 
farm to marketplace.

OTA VISION
Grow ORGANIC to achieve 
excellence in agriculture and 
commerce, protect the 
environment and enhance 
community well-being.
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